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Abstract

This research aimed to study 1) the level of business success in Small and Medium
Enterprises (SMEs) in Ratchaburi province, and 2) the relationship between the competitive
advantage strategies of entrepreneurship and business success in Small and Medium Enterprises in
Ratchaburi province. This research employs a quantitative approach, utilizing a questionnaire. The
research population is 36,022 SME entrepreneurs in Ratchaburi province. Given the known
population, Yamane’s formula is applied. The research sample consisted of 396 SME entrepreneurs.
The sampling techniques included cluster sampling and purposive sampling. The descriptive statistics
included the mean and standard deviation. Furthermore, the inferential statistics included multiple
regression analysis. Research findings were 1) the overall business success in Small and Medium
Enterprises in Ratchaburi province is at a high level. When it comes to an individual component,
quality comes first, followed by innovation, financial resources, social responsibility, physical
resources, human resources, market position, cost efficiency, and profitability, respectively, and 2)

the competitive advantage strategies of entrepreneurship included differentiation strategy, cost
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leadership strategy, quick response, and market focus strategy relates to the business success in
Small and Medium Enterprises in Ratchaburi province with statistical significance at the 0.05 level.

Keywords: small and medium enterprises; business success; competitive advantage strategy
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Figure 1 Conceptual Framework
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Table 1 Demonstrating Means and Standard Deviation of Level of Business Success in small and Medium-Sized Enterprises

in Ratchaburi Province.

AMNANSS X S.D. SEAU Ao
1. ADIUATNNWNITARIA (Market Position) 4.06 0.58 NN (high) 7
2. ABNIN (Quality) 4.1 0.47 {11 (high) 1
3. WimNT9H (Innovation) 4.1 0.55 NN (high) 2
4. pnSURRTELABRIAN (Socidl Responsibility) 4.09 0.59 NN (high) 4
5. 13eNNTHws) (Human Resources) 4.06 0.55 310 (high) 6
6. NSWYINTVII9NT19IRU (Financial Resources) 4.09 0.53 1N (high) 3
7. VIEWENTNNALNIN (Physical Resources) 4.06 0.50 1N (high) 5
8. ﬂ‘ixﬁw%mwﬁﬂw}yunu (Cost Efficiency) 3.93 0.89 H71 (high) 8
9. m9inrin{s (Profitability) 3.92 0.78 11 (high) 9

59N (Total) 4.05 0.46 H1n (high)
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Table 2 Testing the Relationship Between the Competitive Advantage Strategies of Entrepreneurship and Business Success

in Small and Medium-Sized Enterprises in Ratchaburi Province.

B Std. Beta t Sig.

Error
1. ANAST (Constant) 070 0.0 6.84  0.00*
2. NFASAMHUANA (Differentiation strategy) (X 1) 0.14 0.03 0.15 4.64 0.00*
3. W'NNTGTLH%?JUWNGTWHGTHVJH (Cost leadership strategy) (X5) ~ 0.19 0.3 0.23 7.45 0.00*
4. NMIPBUAHBIBEINTINED (Quick Response) (X3) 0.28 0.02 0.42 12.24 0.00*
5. NTHINRIAANIZAI (Market Focus strategy) (X ) 022 003 026 800  0.00*

Durbin-Watson = 1.72, R = 0.88, R2= 0.78, F = 341.46, Sig. of = 0.00, * = 0.05
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Figure 2 lllustrating new Knowledge derived from this research
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