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Abstract

The study aimed 1) to study the consumer behaviors and personal factors of Thai-
Muslim Restaurant in Phra Nakhon Si Ayutthaya Province, 2) to compare the marketing
factors relations, and 3) to examine the relationship between marketing factors of Thai-
Muslim restaurants and consumer behaviors in Phanakorn Sri Ayudhya province. The data
were collected from 400 questionnaires of restaurant customers in Phra Nakhon Si
Ayutthaya Province. Frequency, percentage, mean, standard deviation, One-Way ANOVA,
and Pearson correlation at the significant level of 0.05 were used to analyze data. The
results found the heterogeneity of most consumer behaviors were the frequency of using
Thai-Muslim restaurants less than five times per month, using the service during lunchtime,
having the meal 1-2 people per time, a service charge between 51-100 baht per time, and
will come back again because of the taste of the food. Product was the most important
marketing factor for using Thai-Muslim restaurants service in Phra Nakhon Si Ayutthaya
Province. However, price, place, promotion, service staff, service process, and environment
were at a high level. A comparison of marketing factors of Thai-Muslim restaurants
classified by consumer behavior found the period of using the service, participants who
decided to choose the service, service place, and the reasons to repeat the service were
different. The relationship between marketing factors of Thai-Muslim restaurants in Phra
Nakhon Si Ayutthaya province and consumer behavior in using the service was at a low

level.
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