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Abstract

The objectives of this study are (1) to identify the factors influencing consumer
satisfaction with premium coffee shop services in the Bangkok Metropolitan Region and
(2) to determine the factors that impact consumers' decisions to revisit premium coffee
shop services in the same region. The conceptual framework of this research is based
on the conceptual framework of American Customer Satisfaction Index, Electronic
word-of-mouth communication and Revisit. A simple random sampling technique was
applied to select 404 from users of premium coffee shop services in order to answer
the self-reported questionnaire. Data were analyzed using a Linear Regression model.
The research findings are as follows: (1) Factors influencing the satisfaction level of
consumers using premium coffee shop services include Image, Customer Expectation,
Perceived Value, and Perceived Quality. (2) Factors affecting the decision to revisit
premium coffee shop services place significant importance on Loyalty as a key factor.
Therefore, a premium coffee shop business should strive to create a positive image to
satisfy consumers. When consumers experience satisfaction and word-of-mouth, it
results in positive feelings, prompting consumers to come back and use the service

more frequently.
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A15199 2 HAUSZUUATRUUINABIAUNITONNDULTIAUATI BATHUUINADINTUNIS LAY

Variable X2 X3 X4 X5 X6 X7 Y
X1 0.4203™ 0.2038™ 0.0840™
X2 0.6162™ 0.2153™
X3 0.1423™
X4 0.5151™ 0.5118™ 0.8437
X5 0.9328™ 0.2619™  1.1471
X6 0.6727"  -0.4439
X7 0.5287"" 2.0865™"
Constant 0.0510" 0.1506™ 0.4206™ 0.034 0.0226 0.0429
Cutl 0.322
Cut2 1.3801""
Cut3 2.0604™
Cutd 27062
Cuts 3.6354""
Cuté 4.2665™"
N 404 404 404 404 404 404 404
RSS 2.2704 2.979 5.4902 2.1929 7.8729 4.3432
Log- -
473.3999 418.5343 295.0346 480.4149 2222226 3423734

likelihood 646.6903
F-test 673.7883 415.81 325.1817 359.3557 4483974  533.0436
Chi2-Test 109.5703
R-Square 0.7707 0.6747 0.4472 0.7827 0.5273 0.7267
Adj R-

0.7695 0.6731 0.4458 0.7806 0.5261 0.7253
Square
Pseudo R? 0.0781

VNBNA : X1 = ANUAIANTY, X2 = LUUBIAMATN, X3 = UUNBIARAT, X4 = yuupsnmanel,

X5 = anudianela, X6 = n1sdeansuinmel nuuBlannsafing, X7 = a1uAng, ¥ = nduunldusnisen

PRy} o PRy} o

* AdadAnneana 0.10, ** AdvdAty

17 7

N9ana 0.05, *** Hiluddgynieada 0.01
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