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Abstract

This article aims to 1) investigate antecedent and influence the factors of competitive
advantage and 2) study to factors of variables related to competitive advantage. Documentary
research from 325 which articles can be used only 64 articles is applied with sources of
articles from various databases. Data were analyzed by Content Analysis. The conclusion
from review data show that variables used in various studies regarding competitive

advantage are intellectual capital, innovation, market orientation and performance.

Keywords: Competitive Advantage; Intellectual Capital; Innovation; Market Orientation; Performance
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