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Abstract

The purpose of this research is to examine the effect of tourism image and satisfaction on
tourist loyalty in Vientiane Capital, Lao People’s Democratic Republic. The questionnaire
was used as a tool to collect data from 422 tourist visiting Vientiane Capital. The descriptive
statistics is used to analyze data; frequency, percentage, mean and standard deviation.
The inferential statistics is used to analyze data; pearson’s correlation coefficient and
multiple regressions analysis. The result showed that satisfaction in the dimension of
amenity effect on tourist loyalty at 0.01 significant level, and tourism image in the dimension
of overall image and satisfaction in the dimension of attraction affects to tourist loyalty in
Vientiane Capital at 0.05 significant level. All of the independent variables are able to predict
tourist loyalty at 34.8 percent (AdjR? = 0.348).

Keywords: Tourism Image; Satisfaction; Tourist Loyalty
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TumownzesinvesifisiifiedeflisunnmsveniisnSeuisuiuanumanistewiuna
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anufionelaliinrenden ieliinvendeninnnuianifuazsivlaluuimsmaneoien
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MIWN 2 WANSIATIERANUTUNUGTZHIIMILYT MNRNBUMITNDINLI ANUNIND LD LRz
AUSANUANATBINANDINE?

X1 X X3 X4 Xs Xs Y VIF
Xi 1 1.694
X 0.530%** 1 1.770
X3 0.558**  0.603%** 1 2.267
X4 0.509**  0.508**  0.650%** 1 2.085
Xs 0.446**  0.430**  0.478**  (0.553** 1 1.826
X6 0.397**  0.339*%*  0.454**  0.469**  0.569%* 1 1.612

Y 0.387**  0.410**  0.495**  0.468**  0.436**  0.483** 1

= JdpdAunsannszAu 0.01

2307 2 NuhaaEIRLS ALl mndnsaimaveniivs Anufionela
uazANuAnAzesinvesfisafmausansanuduiuslufirmadouinegs:ning 0.387 - 0.495
atnuipshAmMosta 0.01 Mulsdaszuazmulsmuiianuduinsiegluszauunas (yls,
2553) TpwdiAn Variance Inflation Factor (VIF) 9g3:1719 1.612 - 2.267 fofitiosnd 10
dlofinsaiun mulsdashifianuduiusiwes Ao Lifidamanuduiusnmssidodu
(Multicollinearity) (uiyflil, 2553)

4. MINARBURNNATIL  MmanseImIveaiisuazanuiionelasinadouinaenuin
vesinvieoiivsluuAsiasdosdun fssusgissdlnedsouan  memsianmonoos
UWUUNTAN AILEAIHRAITI07 3

MR 3 nuhammdnsaimavendios  mumwdnsalunaeniiealagsau
fomaremuAnAzeninnesfietethoiishAmenanniaziv 0.05 (8 = 0.188, P < 0.05) lagil
FuMWENBEIIARINMIFUS (B = 0.034) uazmwansainINANNIRNTIoiAuAR (8 = 0.101)
lidonareanudnAzesineadieluuasvandosdumi sssasglsniulaotszomuan
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MIWN 3 WAMIIATERNMIDADDUTINANDRIMNANHIINM ININEILAANNNINS LA NHIHA
AaAMNANATaslnviose I lulATa0 IR duNl §15190sgUszTsUlnelssmauan

AUNNAVBIUNVIDINE?

Auusdase
B S.E. B t P-Value

AnAsil (Constant) 0.704 0.211 3.332 0.001
amdnwainsiondien

mwé’nwaﬁﬁnﬁmmms%’ui (X1) 0.032  0.049 0.034  0.658 0.511

mwa"nwaﬁﬁLﬁmmmmifﬁnﬁaﬁﬂuﬂa (X2) 0.103 0.055 0.101  1.885 0.060

Andnwalunawesiisalnesiu (Xs) 0.209 0.067 0.188  3.120 0.002*
AUl

wndsvioadien (Xs) 0.107 0.055 0.114  1.965 0.05*

msndundavieniion (Xs) 0.081 0.053 0082 1.520 0.129

g unemuasaIn (Xe) 0.252 0.051 0250 4.906 0.000%*

R=.598 R?=0.358, AdjR?=0.348

** P<0.01, * P<0.05

dmsuanufionelamuissnisanuszaindonarennuinAzestinrenfisanniign
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(B = 0.082) Ligswareanudnfzesinneiierlunamalsdesiumi mosnsglsniulay
Uszzuan Taemudsdasmnmamiunennsaiimulsmulimuniudesa: 348 (AdjR® = 0.348)
nmsdenzimsannosdmmanssniiaugumsaninalddoaumsi 2)

Y = 0.034(X,) + 0.101(X,) + 0.188(X5)* + 0.114(Xy)* + 0.082(Xs) + 0.250(Xe)** (2)

= QgdAumosaAnszau 0.01
* AuwdAwmoesaAnszAu 0.05
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