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Abstract

This research investigated the online marketing communication strategy of organic farming
entrepreneurs in lemon farm shop. For this research, the researcher has chosen a qualitative
research methodology to collect and analyze the data. Content analysis was used to analyze
the types of communication content presented via online media through 3 channels:
Facebook, Instagram, and YouTube. The analysis units were defined as follows: 1) key concept
analysis, 2) content communication objective analysis, 3) communication strategy analysis,
4) content presentation pattern. The results showed that lemon farm shop had online marketing
communications focusing on organic product advertising as a key issue, which aimed to make
organic products be known and make customers interested in organic products. This research
serves as a guideline for the development of content marketing of organic products business
to create marketing strategies that are suitable for target customers and generate motivation

to attract customers and influence their purchasing decisions at lemon farm shop.

Keywords: Content Analysis; Marketing Communication Strategy; Online Media; Organic Farming Business
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