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Abstract

This research aimed to 1) study the level of the marketing mix, perceived ease of use, perceived
usefulness, and consumer satisfaction on electronic wallets, and 2) study factors affecting
consumer satisfaction in electronic wallets of working age in the Dusit District, Bangkok.
The sample consisted of 400 consumers who used electronic wallet services in the Dusit District,
Bangkok, using purposive sampling and convenience sampling. Data were collected via
questionnaires and analyzed using percentage, mean, standard deviation, and multiple regression
analysis by Statistical Package for Social Science. The research findings indicated that the
overall aspects of the marketing mix, including product, price, place, promotion, privacy, and
personalization; perceived ease of use; perceived usefulness; and consumer satisfaction, were
rated at a high level. The findings also revealed that marketing mix on the dimensions of
promotion and personalization, perceived ease of use, and perceived usefulness affected the
satisfaction of electronic wallet consumers in the Dusit District, Bangkok, at a significant
level of 0.05
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