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Abstract

This academic article aims to present a new perspective on Human Resource Management in
the Hotel Business for Generation Z by pointing out their attitude towards working in the hotel
business. Which emphasizes happiness in work and maintaining life balance under the
definition of such a group as "Living in a world of flexibility and surrounded by technology"
as well as for effective human resource management in the hotel business to keep up with
the times and changing situations; the hotel business needs to have a happiness and work-life
balance process that will attract this group of people to work for their organization. And relying
on compensation and reward management strategies to retain these Generation Z workers in the
organization for longer. In return, workers in this group will work hard which affects to work
efficiency as well.
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