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Abstract

This research aimed to study the organizational image that affects service quality and users'
intention services of the State Railway of Thailand and to study the organizational image and
service quality that affected users' intention services of the State Railway of Thailand.
The random sampling 280 users who used the services of the State Railway of Thailand and
the structured questionnaire was used to collect needed data. Descriptive Statistics, and
Inferential Statistics were used for data analysis by using structure equation model. The results
of the analysis of the developed structural equation model were consistent with the empirical
data which were collected from the target samples were tested with the same covariance, which
passed the standard statistical criteria of ¥ ? = 244.064 , df = 74, p-value = 0.000, CFI = 0.957
and RMSEA = 0.085. The results revealed that organizational image had not direct influence
users' intention of using services with the magnitude of influence was 0.042 (p = 0.993),
but found that it had an indirect influence through service quality at statistical significance
at 0.01 with the magnitude of indirect effect was 0.811. While the organizational image had
direct influence on service quality at the statistical significance level of 0.01 and the coefficient
value that represented for magnitude of influence was 0.991. Moreover, service quality had a
positive directly influence users' intention of using services at the statistical significance level
at 0.01 and the coefficient value that represented for magnitude of influence was 0.907.
From the above finding, it indicated that the service quality is great importance, especially
the services are products which are intangible so the service quality is also something that
helps to support the organization to have a good image as well.
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ANNUATIDBIRNAIT IATIEIY

KMO and Factor

ALl Bartlett’s loading ZZ/df CFI RMSEA CR AVE
test
MWANBVDIDIANT 0.904 2.88 0.986 .001 0.89 0.65
1. MURUAILRZLSMT 0.73
2. MU 0.63
3. MUBBINIMIINInIe 0.86
4. MUMIHILHINNMTARIA 0.79
5. MUMIUIMS 0.90
6. AUBIANT 0.91
ﬂmﬂ’lWﬂ'li‘lJ%ﬂ'li 0.880 3.17  0.990 0.003 092 0.80
1. NHAZNIINMIBNINDDI
MSLALSMS 0.81
2. fusnuiideious:
ANulINola 0.70
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MIWN 1 WamMIIATnRsznaultudsia (EFA) adAlsznouldveudal (CFA) URzNansnsIaday
ANUATIDBIRNNITIATIEI (AD)

KMO and Factor

fuds Bartlett’s loading % /df CFI RMSEA CR AVE
test
3. AUNINDUNUBIVDIGNAT 0.85
4. fumslinnuiilasegné 0.94
5. mumsizlauaziinla
HIUDINS 0.91
AMuRTlaTe 0.749 173 0933 0001 094 0.90
1. msaaumnged 0.92
2. MsUBNAD 0.96
3. ANuNInela 0.86

PAMR 1 MIIATesAUsneudsehsae (EFA) wosendauilliis Principle Component
Factor Analysis (i35 1:00AUsznoy Tnenyuunuludnum: Varimax Rotation A1 KMO and
Bartlett’s Test

wamiamﬁ ViosAlssnau@stiugu (CFA) Tmﬂmﬁmmuw Afugogn (Max1murn Likelihood
Estimation) @3iA91: 1/1meaﬂﬂaa\maﬂwamimmumuamﬂﬂﬂauwmn AnhminesAuszneuzes
E"I’JLLU‘JLLN\]E\I’JHSLVIQJ}Jﬂ1u11ﬂum7ﬂﬂu1’limﬂﬂﬂ’ﬂ 0.5 muamﬂmmaaamm:ﬂu 0.01 (p = 0.000) LRz
HA91NNITNINTAUIAIATHTIATIAUAMIUNANNAUIZNINILU U IR0NUTOYNLTIUTzINHN YD
AaiAla-sunsdunins (2°/dD fadosndn 5 uazdiAegszndng 2.00 - 5.00 mAdiTasz
ANunaNndmU3audioy (CFD) fmad 090 dull wazAsniieszosfiaisanuAaIAAROU
MssagwasmIUsznam (RMSEA) fimmnd 0.06 uansh Tunsiinnusennfosiuayados:anm
UazINMIRATEAIMIMMANTimasAulsuHs (CR) uazALafBANuulstsuiaiald (AVE)
uandliiuhAN B L suHmAfmiimge Taefim CR ags:nig 0.89 - 0.94 dunnndinde
WD 0.60 uazANRRsn LIS UTRARLAmBaoAUsNBUTM AVE atiszning 0.65 G 0.90 dsnnnd
wiewniy 0.50 dousash anmstsadinluinamsiaiililinanguidaeuh mefiowdiianms
fudsudoionungndaouazidedeld

HANTIATLALUUTIROIINMTIATINS 10 eNARBURUNATINMTITaNUI1  AIRDTszAy
mmaaﬂﬂﬁammmm%’ﬁﬁmuﬂﬁnﬂﬂ'n Trefiansanan 2° = 244.064, df = 74, p-value = 0.000,
CFI = 0.957 uaz RMSEA = 0.040 Tasaduialan Lunalinnudennsesnaunauiudoyaidolsans
TefimAgfianunaundune 5 Aedimnaanssensudod mla-suasdunnsianmau 3.29
FootszniteAn 2.00 - 5.00 (Bollen, K. A., 1989) miAzilinAnusenatesnaunauidoduing
(Comparative Fit Index: CFI) fipnmnu 0.957 ugash LiAalinutonARenaunauidodunmsszAun
{imsannm CFI fim > 0.90 ily (Kelloway, E., 1998; Hu, L. and Bentler, P. M., 1999) uRzATiT T
TRIMIRALANNANIAAREUMAINBITaIM IR (Root Mean Square Error of Approximation:
RMSEA) #iaumiu 0.040 wnedy lunainnudennssouaznalnduiudeyadolszdnsauin
\flog91nA1 RMSEA fifmitiasndi 0.05 (Kelloway, E., 1998) @afidulfinsuafogui 2
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9. 9. 9. 9. 9.

IPhysicall | Trust | |Resspon| {:anﬁdenc+ | Underl

75

UN 2 wamsIATIzRAATANUNTEAARBINANNRUTBINNNTIATIES I INE SN

WANINANBUANNAFINAIAIBNEWaNI9ATY (Direct Effect) uaz@ndwaniooan (Indirect
Effect) AUAI3199 2

TN 2 WANIINATDUNNN ﬁgm

s WIS NWRRN I
MNANBOILEsRIANT (Image) donamonsoreANNAslTliusms (nten)  0.042 - 0.042
ManEiEesesnns (Image) HINANIIAIIADAMNTWNILIMS (Quali) 0.911 - 0.911
AMMNMIUINS (Quali) Fowamonsorannuadlaliusnis (nten)  0.907 - 0.907

MNANBOEsBIAns (Image) dowamodeurennuAdleliusms (nten) 0911 0.811  0.738

PNNATION 2 WENINARBURNNATINA 1 Wud awdnsaizeseshnsliisninanonsa
reanuAslaliusmslaefimdulszindmadndwauniu 0.001 ( = 0.993) Joausigwii 1 Liduly
mmamﬁgmﬁﬁu’aﬁ wamiwmauamﬁgmﬁ 2 WU MWRNHAIIIRIANITLDNSWANIIATILTIUIN
FoAMMWMIUIMIetaitiusAmeadamsziu 001 ( = 0.000) TnefmdulsAnSounnansnami
0911 ‘?iﬁauuﬁgmﬁ' 2 Lﬂu"l,ﬂmmumﬁgmﬁﬁ?ﬂﬁ wamsv]ﬂaauﬁmﬁgmﬁ 3 WU AAINAITVING
fisnsnamensudovinaennunslalivimasguinesdgmondan 001 Taefimdudsansome
Fndwauiiu 0.907 (p = 0.000) FstuauuAgud 3 dulumsususigiuial’ wazkamsnaseu
guNAgIUN 4 nuh mwdnudivesesfnitensnamedenseanuntlalivimseteitusAynenan
sz 001 Tnefimduuszanamodonsniu 0.811 (p = 0.000) AsusuuAgIui 4 dulumusuuRg
nol7 asUhmwanuaizasesdnsluiansnamanssrennuadlaliusmauriansnamesenrenmnila
Tiusmslaeiuamammsuims  lusasiinmaneaizesesAnsiansnanonsadovindenmnin
MIu3M3 uazAMMNMIUIMsansnanensadouindennuaslalduimseteitosAmmonan

dyduazanusena

NAMsANAAMTITeEasMINAMMNANERILA:ANMNATUIMIRIMITaliuisUszndalne
Waasuasvanuaslalumslivimssesilasamsnud  mwanunizesesAnsiansnamodeuss
anunslalivuims TrerudmudsAunaife AmamMsu3ms deimihidufudsaunassming
mnanedizesesfnsuazauAdleliusms dovenmdosiuMsAnIBEs Baron, R. M. and Kenny, D. A.
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(Baron, R. M. and Kenny, D. A., 1986) finuh ANBUIOINSAADNSNAUINNUS Tz NIMUL o2
fRnmAvAILY SR urdsnaneRIulsmunen  Tneiansnaufdunusfidonanafiudsmudiy
UM IRIDNSNAN D DN LAY THINTY (Baron, R. M. and Kenny, D. A., 1986, Morgan-Lopez, A.
et al., 2003; Edwards, J. R. and Lambert, L. S., 2007) @sodsaidooiinui1 mwansaivesesdnslud
Fnsnanansoreanuaclaliuims  wivsdawanudexlasiuanaMMILIms  Tnsuanslidiun
mnoafnsimnanEiifegudl  ssnemsuimematiumauimsinnaulaemsimaluladuld
Tumsvimuazlsugeamnmmsumaielignmdnanudsitle Gaadumsvenselufsiszila
dAamsnauanliidh  uasiimsventharethnasensusswanufionelalituilivimadeazdieliioodng
firnusiunsnsenll

pawwuaulumsinamIdululds ooy

1. Uslerimesnmiddodscinms Wud lumssSuamanuailiiuesfniinseuasuuazvanzay
fie mathiladesiudszaumomsnmamninsaniuesfus:nousesnmndnsaioodins ienmuILR:
USudsofmume 9 i Jufu:uims desmemssmiiedui masdmilsiududn 9
mamsmmelimnzaniuauimieusms  WedussumnansaivesesfnsWiianuhsulasnndobu
yauiAMahANLIMuMsIAMannens Wy msdamingiu msdnaudinnu mainusegle
TumahnuuazmsguadassisansWiundnnuieiaanuumlumsiuimsunglivims

2. Uszlemdnuida@omsanms hun muanvalzeesAns wulinnudnwmusmoes
FumuasusmenianumnzauiviumuazAnmduusmsngusTaaldsunielsd  seoasnaiiy
futeomemsdnsmmheduminimsuimaismss  danuszmnlumslivims  TRowindeniia
pRoAIuiiANNUREAABMUNSHERULRMUSIMeRIe  wenaniasuiumumsdaasunsnain
Tunden q fu liheaduGessesmadsnduiussnmsvesesdnslimas Imssosumanieium
wazanmmusmsludiomamama 9 Wieiuddgae 9 Imslimaluladlumsuszndunnsimae
wasviuade 1y myasladoams 9 mumsusmsmsuiuliinsuimsisimdmiula fanudaeu
wunduazganes danuanlalunsliuing uwaznsuimsnesdANuReINeAUAIINABINIS
dauluiseovasasAns Arswiwdesnnulusslauazannsansaaevld WussAnsidanuiu@n
TuiFesesmssudouszusmslifianummnnme Sendnsalamzinhlssivla uazasuanufionela
Tinuglausns

3. dsslominuddudoulovis laun 1) mesgarsinmsdossulndmsamulumumalulat
Pussie ieldlumsuszaduiusme 9 uazssanuazmInme q lumadildusnsnnme nnde
nnerdnldiindsmsuimasthafisoneriuanufesms 2) mAweATuRaRUsNaUNMIY | §1ansa
inludoaSumIomivauuiumuseuimsdu 1 W Sumes Huewns Sudmhendendndoud
eaduressudsmundeurecdn msusmsmumstuniemsuimamudu 1 lusaufidu 1
e uanuAgala uazglivsmaesimodonin:ailivimamniu bildnnmaiedumowniiu

tasuounlumsidensonely

waildnnouideluasel  msimaiemselumsiunalulagnlflumsusulsouaziam
pamlumsusms Wi muRzUsEnsMmINnBoty  WesSummansaiifuazgniiinaufionela
Tnsazfooliglivimsndumnded msvende wazmasiwanumelalidugnm Sansdadumsa
NRYNS LM INAWIBIANT lAIANNEINMInIITRRIANs ILewAnAB 11U
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