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Abstract

This study aimed to 1) explore the general characteristics and concert attendance behaviors of K-POP
fans in Thailand, and 2) analyze the motivations influencing their willingness to pay a premium for
attending K-POP concerts in the country. The sample consisted of 400 Thai fans who had attended
a K-POP concert within the past two years. Data were collected using an online questionnaire and
analyzed through descriptive and inferential statistics, specifically multiple regression analysis.
The results revealed that the majority of respondents were female, aged between 19 - 30 years,
held a bachelor’s degree, were students, and had an average monthly income of less than 10,000 THB.
Most attended K-POP concerts once a year, typically travelling with one companion, and spent
3,000 - 4,000 THB per concert ticket. Motivations for attending K-POP concerts were rated at a very
high level, with a mean score of 4.58, and willingness to pay more was also rated at a very high level,
with a mean score of 4.55. The multiple regression analysis using the Enter method revealed that
motivations related to self-congruence, consumer-to-consumer interaction, skill performance of the
artists, and concert ambience significantly influenced fans’ willingness to pay a premium for attending
K-POP concerts in Thailand at the 0.05 significance level. Together, these four independent variables

explained 55.2 % of the variance in the dependent variable (R? = 0.552).

Keywords: Willingness to Pay More; Fanclub; K-POP Concerts; Motivations for Concert Attendance
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ﬂaul,a';’m ) .098 .044 113 2.217 .027* 2.101
AT MswEnsvesiady (X5) 281 .055 274 5.105 .000%** 2324
auUssEnAngluAauEse (Xa) 297 053 292 5.650 .000*** 2151
punavadavonaaudy (X) 046 039 058 1178 240" 1947

WA R = 0.552, Adjusted R” = 0.546, D.W = 1.727, p<***0.001 p<**0.01, *p<0.05, "* = lsifildfieyyneadin

15197 3 WumsuanaanITiAsIzsianneenvAa (Regression) #e3s Enter nuin ussgsla
muussEMANgluapds®  Muinuenskanefaly  mupudenndadluiies kagsunsiufdumus
sevhaffuvuneuddn Tavenaviliuundufilafiriedudintu Tunsdhuneudiaesialy K-POP
Tutssinalneiissdulioddnaadd 0.001 uaz 0.05 Fausagdladudsdassia 4§ aunsadiuodune
MuUsSesay 55.2 (R® = 0.552)
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aAUs18NaN1SANEN

namsnszsimeliiuin ussgdlasuusssinmaniglunewdsn fumumdiaiigaludvinadernuila
flazgdrotuiiindu Tnetafedldsuamdnmniiaalunsinsed dlesanusssimefiauysaluuy 1w
uae & @8 uaznseenuuuni PvadsnnmRuiuazitlinsdsrewdsmdulsraunsalfifiem
uazians (Ahn et al, 2022) Msfuruaduanansoiidusaluussenamad Wy mssueunamie
aduayuuiilusdng BuaiuarifnddiudmiuAaluassusuunuady uenainiusgslagusineg
nsuansvesRaluniondsnassrsfiduddy  lnsuruaduldmuddgiuanuduios@nuazauaunsa
Tunsanenen@IsUaNUNISSBT NS LaznIShansdn (Ko et al, 2023) mimeﬁﬁmdmmﬁ@mmwgﬂ
yhlFuuadudAnhinisamumemsiuiiodudaUssaunisainsuansaniuduan Ssenadostunamsfinu
i m’mL%aﬁu"lu@mmwmaqﬁaﬂuémNaﬁiamiéfmﬁuh%aﬁmﬂauLﬁ%m (Ding and Hung, 2021) WarNTBVD
enclfy agasdng (2567) fiszytn wssgdladnuiinuevesiatuutetefidmanelonialunsdetnsnouddn
1nitga

Tuvausifenu ussgdlasumnuaenadedlusieaifiunumady esnuriundusesiinisii
aowdiadulonmalunisagioudinunarairianundenloanisinladuAadunaznguunluady
anuAenAdesTEIeSan e LAy URATuT I naA M sIslauasa ey Teatfuayuuunin
99 Maslow (1954) Narmiesnismedsinet wu msuansoendsinn itutladvddyiinsefunginssuuywd
(Ahn et al, 2022) egslsiniy wsagsladunisiufduiusseniedsiusunewdsn wiveldvdwa uldsu
Athwiindidnintiadedu Ssorafnnnauddysesmestiademedsaslunduuniundy K-POP gy
ludsszaunsaidmyanauaganuduiudfudatumnnniinsiamnuduiussuddu (Mulder and
Hitters, 2021)

ogslsfiniy wamsAnwnanmuiussgslasuasmadvavesfuunuduliidvinadernuile
frarefuiiy ovesnelinnmnuddigulvitutiadudnuanaunnnintedomedenn Wy anagnitu
fuRatu eiumumddnylunisimunnuevesssaumsninewdin (Ko et al, 2023) uenaniluuium
yosunuAdy K-POP Tuuszmelne fuueraduinsiuusseinianisuansauvadinavesuriunduaudy Wy
nsfoanasidonsdeidatiusiudy awhlitdedndnnaeiiuesduseneviiuguilidmasionisdia
Aldids (Mulder and Hitters, 2021) nviamsdwunoudsn K-POP sngniuiadousousgdlafifieades
fuRatiulagnss WU nwemsuansazanufisneladiuyana Gsaiuanufionelauaznszdunisinduls
amuANIY (Ahn et al, 2022) Anuusnsssimusssalunguunundulnefiuesnsiiivuneudde
\HuRanssuduyarainnimsiiananuaynainguuaudy oradudntadovdsivilvianumaduanes
;Eﬁuzuﬂuﬁuiﬁﬁﬁaﬁwﬁagaiaﬂmﬁmﬂ%w (Ding and Hung, 2021)

fodu  wansAnwiftiiduismuddyresnmsdanmstadeiiistestuussenianislunuuas
aunmnsuansesdatudundn Wemndatemaridmalaenssdenisairsszaunisaifiussivlauay
dislonalunisadeseldnnuruady uenniifatuayumnanihnsadeenusenndossswinedndnual
voaulurauiuAaludunumaaeluusunves K-POP 981910 (Sengoz et al., 2024)

VOLEUDBUL

Torausiuzlunisiman1Tsluldfiaudidysenisiauinisinnuaswdsnlulssimelneg
TagtanzluviunvosauiulafiazdeRuinannudmsupeudsnAatiu K-POP
1. eafeussennelunoudinifiniy - finnuaisiuiunisianintentedmsuagliuinnssy
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maalulad wu uas 3 Fos uazenm LED vwalve) xtisaiesvaunsaliimegauasyilgfsEniusiu
msldimeliled VR e AR fasauiFlmilumsunsuandiimuasSunsimsnns du

2. \ieduaiuiinuvesialiy Memandofinnsatiumsianvinuzyesfaluduauaunse
lunsaoasuaznsiufduiusiuguuanuaneausssldd - Gesluinvedfyidisaismisdszivle
wazAufanidoles Aatluoraiinyaawilvevielinwiuriuadudilaine ielidunidndudiunds
YDINITUANS

3. duasuliiAnaruaenadodusuesfiunniy finnumsinisuiunagnsifiolfaenndoiy
wqaﬂis:uLLaxmmﬁawdwaaﬁﬁmﬁLﬂﬁauLLﬂaﬂ Unssageenanniendndiiey Wy n1swuAalu
nsdfdlsufivy viedudveaiisydin lneflufininamaridosdauaenndesiulszaunisaliasamen
gl

4. iouaansiiUffniusssrinaunuedy  finnunasthnmmaanisinnumsamanviedy
soulatnieludsaiifefisliuruaduanunsaufduiusfuldedsiaidos nsuwsiudszaunisninde
favinfanssianey s wasndseoudindshsauauyniuuasyhliuuadudiaunseiiodosy
fazaduayunuroudselusuian Wy mswdnveswdy mshuuuiues viensdnuaninmuazdoniy
atuayu mafduanniedviimuiletetnuuunay

fosfinvasnuidsuazdaiausuuniianmsisoaieoly

nuATeiiEdehiiauUsENsTimsldunmsiineun fiTeidfoausuuniionsituedioly ldud

1. ngusegneidfnnmzuiundudaliy K-POP slsinanisinuifldannsoesuiengfinssuves
uunFuRaTulssvdwonduiiiloanusdlunantuld  ddunadeluedidalumeidmanguuniuedy
vosfatulszivdy Wy Aaturninevieratusnsdnliliidy kPOP ieiSouifisuussgdalunsidon
rouldsnvasAatuluvanvare Imusssu (Kinnunen et al.,, 2021)

2. uwifinazlimsfnwusegdlaly 4 s ldud anuaeaadeddudies mslujduiusseninagay
nwenisuansvesdady  uazussenanigluarewdss  walidlasudadeniadainewazersual wWu
Ansniusiefatiy vieUszaunisaliiiandy eonafidvdnaromnudilafisrdedufindy drfunuide
Tunfsdalumafiudulsiiistes iwu AugnunuAalu (Artist Attachment) (Leisewitz and
Musgrave, 2022) warAunsisifiunansininnisdivunewdsn (Memorable Experience) (Chiengkul
et al, 2023) Fsoadmasienginsauguilnauazanandlafiazdrofudia
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