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Abstract

This quantitative research aimed to study the factors a  ecting the decision-making for high 
school students to study an undergraduate degree or its equivalent in Eastern Economic 
Corridor (EEC) area. Four aspects were investigated, including higher educational institution, 
curriculum,  nancial, and family factors. Questionnaires were used to collect data from 
1,126 high school students or equivalent who study at a school in the EEC area. The results 
revealed that both general and speci  c aspects signi  cantly a  ected high school students’ 
decision to study undergraduate degree in EEC area. The  rst-order factor was higher 
educational institution (  = 4.33), followed by curriculum (  = 4.24),  nancial (  = 4.00), 
and family (  = 3.82), respectively. The results also revealed that higher educational 
institution, curriculum, and family factors were positively related to the decision-making at 
the 0.01 signi  cant level. Moreover, higher educational institution, curriculum, and family 
factors could be predictors for high school students’ decision-making to study undergraduate 
degree or equivalent in EEC area. These factors accounted for 45.8 % of total variance.

Keywords: Factors; Decision Making; Study Undergraduate Degree; EEC Area; Hierarchical 
   Multiple Regression Analysis
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Abstract

This research aimed to study the origins and success of the local hotel business in Nakhon 
Ratchasima province. The study was qualitative research, and in-depth interviews were 
used to collect the data from two local hotel business sizes: a small local hotel business with 
50 rooms and a large local hotel business with 50 or more rooms that have achieved 
business success. The data were analyzed through content analysis and analytic comparison. 
The  ndings revealed that a successful business consists of three elements. (1) The success 
of the local hotel business was the result of the vision and business opportunity of the owner. 
(2) The success of business operations is caused by setting strategies in accordance with the 
environment and context, as well as e   ciency in resource management in terms of cost, 
budget, and income. (3) In addition, the business has also analyzed the impact that will occur to 
build con  dence among stakeholders. This helped a business become successful and survive.

Keywords: Business Success; Business Operations; Local Hotel
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Abstract

DISC model is a tool that characterizes human behavior, which shows the di  erences in 
behavioral expressions. The objective of this study was to help employees understand and work 
together more e   ciently and happily. The study sample was a selected group of employees 
in Ayutthaya Province whose behaviors were studied and ways to manage them proposed. 
The Research tool was behavior assessment questionnaires which were developed by DISC 
conceptual frameworks. The questionnaires used  ve level measurements that were approved 
by 3 experts in related  eld. The Cronbach's alpha was 0.84 with a sample of 400 production 
employees using proportional strati  ed random sampling. The statistics used included mean, 
standard deviation, and Explorer Factor Analysis (EFA). and Th research. results grouped the 
behavior of employees into 4 elements: 1) “Work-oriented” behavior, 2)“Discipline” behavior, 
3) “Employee oriented” behavior, and 4) “skeptical” behavior. In addition, it was found that 
the dominance of the organizational culture were employee oriented, discipline, work-oriented, 
and skeptical variables as 434, .189, .143 and -.136, respectively. Employees should be 
encouraged to have employee oriented, discipline, work-oriented, and reduce skeptical behaviour. 
The prediction results were 39 percent (R Square = .392).

Keywords: Work Behavior; DISC; Organizational Culture
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Social     

   (Steadiness)     
  

     
   (Compliance)  

 
   

  
   

 
  (Khan, M. A. 

et al., 2020)
   

  
  

 
   (Murphy, L. and 

Collopy, P., 2012)
   

   
 

    
(Haryadi, D., 2022)
   

  
 

   (Nord, W. R. and Fuller, S. R., 2009)
    

   
  (Brazel, J. F. et al., 2016)

     
   

   
  

 (Schriesheim, C. A. and Bird, B. J., 1979)

    13,250   3  
 (Strati  ed Random Sampling) 

 Taro Yamane = 388  (Yamane, T., 1973)
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   (Primary Data) 
 (Secondary Data)   

  3   
  1      

 (Check List)  3  
  2    (Rating Scale) 
5   1   5   40  
  3    (Rating Scale) 5 

  1   5   3 
   5  (Rating Scale)  Likert’s 
Scale  ( , 2555)
         
    1.00 - 1.80        
    1.81 - 2.60       
    2.61 - 3.40        
    3.41 - 4.20        
    4.21 - 5.00        
   3  

 (IOC) = 0.85  
 (Tryout) 

 30   0.84  0.70 
 

   (Percentage)  (Mean)  
(Standard Deviation: S.D.)  (Pearson Product Moment 
Correlation Coe   cient)  (EFA) 

 (Principle Component Analysis: PCA)  (Multiple Regression 
Analysis: MRA)
 1.  KMO and Bartlett is Test of Sphericity 

  
Factor Analysis  R  0  KMO  1 

 KMO  Factor Analysis  
 KMO  1  Factor Analysis  

 KMO  0.5  Factor Analysis
 2.  Factor Extraction  Factor 

 Factor  Component Analysis 
  

 (Linear Combination) 
 3.   (Varimax Rotation) 

 
 (Managerial Signi  cant) 

 ( , 2555)
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 4.  (Eigen Value)  
   

(Eigenvalue)  1   Scree Plot 
 ( , 2555)

 5.  (Factor Loading)  
   

  0.32 
   

(Cross-Loading)   0.32 
 ( , 2555)

 6. 
 Eigenvalue  1 
 Loading  (Hair, J. and Anderson, R., 

1995)  Loading  0.05 

 7.       

 DISC 
  60  6 - 10  

 33.50  1 - 5   24  89 
 (D)   
 (S)  

 (C)    (I) 
   

 1  (D) = 4.14, S.D. = 0.61  2 
 (S) = 4.01, S.D. = 0.63  3 

 (C) = 3.97, S.D. = 0.62  4  (I) 
= 3.88, S.D. = 0.70  = 2.99, S.D. = 0.99

 1)  DISC  
   (Multicollinearity) 

 (Sample Correlations)  0.80 ( , 2555) 
 0.80   

Bivariate Correlation  
 ( ) - ( )  0.80 
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 1  DISC  
  (  1)

  Kaiser-Meyer-Olkin 
Measure of Sampling Adequacy (KMO)  Barlette’s Test of Sphericity 

 KMO  0.91   
 ( , 2555)  Barlette’s Test of Sphericity  Approx.

Chi-Square  4508.65  df  325 
 0.05  

 Extraction Method: Principal Component Analysis (PCA)  2

 2  Extraction Method: Principal Component Analysis (PCA)

  2  Extraction Method: Principal Component 
Analysis (PCA)  Eigenvalues  1   4  

  1  Eigenvalues = 8.59    2  Eigenvalues = 2.37 
 3  Eigenvalues = 1.81  4  Eigenvalues = 1.35 : 
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 : Varimax  Kaiser Normalization 
 6   26     

 1)  1  10   (D9)  (0.74) (D2) 
  (0.71) (D4)  

(0.71) (D6)  (0.70) (D5)  (0.68) (D3) 
 (0.68) (D10)  (0.66) (D8) 

 (0.65) (D7)  (0.64) (D1)  
(0.60)   “ ”
 2)  2  8   (C10) 

 (0.78) (S7)  (0.75) (C7)  
  (0.71) (C6)  

 (0.69) (C5)  
 (0.67) (C9)  (0.66) (C8) 

 (0.58) (C2)  (0.55) 
  “ ” 

 3)  3  6   (I10)   
 (0.75) (I8)  (0.73) (I4)  

 (0.66) (S3)   
(0.63) (I6)   (0.59) (I9)  (0.54)  

 “ ”
 4)  4  2   (C4)  (0.83)  
(I1)  (0.76)   “ ”
   

 1) 
 2) 

 3)  
  Correlation  3

 3  DISC  
  (  2) 

      
  1 .507** .467** .122* .425**
    1 .519** .178** .462**
      1 .235** .567**
        1 .017
          1

   Correlation  
 

 2)  DISC 
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 4  DISC 

  Unstandardized Standardized 
  Model Coe   cients Coe   cients 

Collinearity Statistics

  B Std. Error Beta t Sig. Tolerance VIF
 1 (Constant) 3.148 .630  4.994** .000  
  .057 .019 .143 3.011** .003 .686 1.458
  .088 .023 .189 3.848** .000 .638 1.567
  .220 .025 .434 8.971** .000 .657 1.523
  -.116 .034 -.136 -3.359** .001 .941 1.063

 ** p< 0.01 R Square = .392 Durbin-Watson = 1.759,  F = 63.663

   R = .626a  (R Square) = .392 
 39 %  (Adjusted R Square) = .386 

 (Std. Error of the Estimate) = 1.10349 
 (Durbin-Watson) = 1.759,   F = 63.663 

 Tolerance  VIF  (<10) 
  =  (  .434) + 

(  .189) + (  .143) - (  -.136)    
 .434  .189  .143  -.136  

    

 1)  DISC 
 

   1   “ ”  
 

  (Gay, F., 
2017)  

   (Rohm, R. A., 2013) 
   

  
 ( , 2562)  

(1)       (2)   
 (3)   

 (4) 

   2   “ ” 
  
   (Rohm, R. A., 2013) 
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   (Rohm, R. A., 2013) 
  

   
 (  , 2559) 

  

   3   “ ”   
      

  
   ( , 2562)   

     (Rohm, R. A., 2013) 
  

   
(  , 2559)   

  (  , 2564)  

   4   “ ”   
   (Jones, C. S. and Hartley, N. T., 2013) 

   ( , 2562)  
  

  
  (  , 2564) 

   DISC Model 
    

 2)  
    OHIO State (Schriesheim, C. A. and 
Bird, B. J., 1979) : 

 
  

    
     

(Nord, W. R. and Fuller, S. R., 2009) 
  

  

      
 

  (Haryadi, D., 2022) 
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 (Murphy, L. and Collopy, P., 2012) 

 
   

  
  

 
    

   
(Brazel, J. F., 2016)  
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Abstract

The objective of the study was to examine the relationship between soft skills and happiness 
at work. The study population were students who graduated from private universities, with the 
sample size of 94 people who had graduated and had been working for 1 year or more. 
The research tool was a questionnaire, which included personal status, social skills, and job 
satisfaction; the content validity was between 0.67 and 1.00, and the content reliability was 
0.938. The data was analyzed using statistical statistics, including the percentage, mean score, 
and standard deviation, and the relation was tested using inferential statistics by using multiple 
regression analysis. Soft skills results were overall at a high level. When each aspect was 
considered, it was found that the adaptive skills had the highest average and the emotional 
intelligence skills had the lowest. The overall level of happiness in the workplace was high. 
When each aspect was considered, it was seen that the interpersonal skills in work life had both 
the highest and the lowest averages. When the relationship was analyzed, it was found that 
social skills had a positive correlation with happiness at work. When each aspect was considered, 
it was found that decision-making and problem-solving skills interpersonal skills, emotional 
intelligence skills and social intelligence skills had a statistically signi  cant e  ect on happiness 
at work at the 0.05 level.

Keywords: Soft Skills; Job Happiness; Emotional Quotient
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 2.  
  

   
   (Manion, J., 

2003)   4   
  1.      

  
  

  2.     
  

 
  3.     

  
 

  4.    
  

   
 

 (Pryce-Jones, J., 2010) 
  12 % (Andrew, J. O. 

et al., 2015) 

 1. 
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  86   

 20 %  103   
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 2. 
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  (Content Validity)  
3  

 (Index of Item Objective Congruence)  IOC  0.5  
 (Reliability)   Try-Out 

 30   (Cronbarch’s Alpha 
Coe   cient)  0.93  

 .1016/2563
 3. 
    (Descriptive 
Statistic)     

 (Inferential Statistic)  Multiple Regression Analysis 
 

 93.20  24  
 57.30  58.30 

 15,000 - 20,000   64.10 
 47.50  46.80 

   
    

   1
 

 1    

 n = 103
     S.D. 
  3.99 0.72 
   4.14 0.65 
   4.03 0.67 
  4.28 0.59 
  4.16 0.48 
  4.10 0.62 
  4.21 0.38 
  4.06 0.48 
   4.12 0.32 

   
    

 2 
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 2   

 n = 103
     S.D. 
  4.21 0.42 
   4.02 0.52 
   3.99 0.54 
   4.10 0.59 
   4.09 0.39 

 
 (Stepwise Regression Analysis)  

  Multicollinearity 
 (Normal Distribution)  
 Durbin-Watson  1.99  3

 
 3 

      
   b Std. Error  t Sig.

   9.776 5.043  1.939 .050
  1.178 .174 .503 6.774 .000
  1.138 .242 .332 4.704 .000
  .699 .269 .161 2.597 .011

 Adjust R2 = 0.672 R2 = 0.682 F = 6.74 Sig. = 0.01

   8   3   
  

 0.05  3 
 67 

     
   (Soft Skills) 

  4 - 7

 4 

      
   b Std. Error  t Sig.

   5.342 2.134  2.504 .014
  .649 .110 .510 5.873 .000
  .304 .103 .256 2.951 .004

 Adjust R2 = 0.458 R2 = 0.469 F = 8.707 Sig. = 0.004
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 0.05  2  
 46 

 5 

      
   b Std. Error  t Sig.

   6.785 1.974  3.438 .001
  .468 .069 .559 6.780 .000

 Adjust R2 = 0.306 R2 = 0.313 F = 45.9 Sig. = 0.000

  
  

0.05  30 

 6 

      
   b Std. Error  t Sig.

   .092 1.583  .049 .961
  .251 .065 .380 3.868 .000
  .261 .100 .214 2.595 .011
  .224 .090 .232 2.479 .005

 Adjust R2 = 0.425 R2 = 0.442 F = 6.140 Sig. = 0.015 

  
   

 0.05  3 
 42 

 7 

     
   b Std. Error  t Sig.

   4.284 1.711  2.504 .014
  .335 .060 .457 5.591 .0000
  .181 .085 .169 2.142 .035

 Adjust R2 = 0.606 R2 = 0.618 F = 4.58 Sig. = 0.035 
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Abstract

This research aimed to 1) study the level of the marketing mix, perceived ease of use, perceived 
usefulness, and consumer satisfaction on electronic wallets, and 2) study factors a  ecting 
consumer satisfaction in electronic wallets of working age in the Dusit District, Bangkok. 
The sample consisted of 400 consumers who used electronic wallet services in the Dusit District, 
Bangkok, using purposive sampling and convenience sampling. Data were collected via 
questionnaires and analyzed using percentage, mean, standard deviation, and multiple regression 
analysis by Statistical Package for Social Science. The research  ndings indicated that the 
overall aspects of the marketing mix, including product, price, place, promotion, privacy, and 
personalization; perceived ease of use; perceived usefulness; and consumer satisfaction, were 
rated at a high level. The  ndings also revealed that marketing mix on the dimensions of 
promotion and personalization, perceived ease of use, and perceived usefulness a  ected the 
satisfaction of electronic wallet consumers in the Dusit District, Bangkok, at a signi  cant 
level of 0.05

Keywords: Marketing Mix; Perceived Usefulness; Perceived Ease of Use; Electronic Wallets
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 (Wilsona, N. et al., 2021; Karim, M. W. et al., 2022) 
  (Athavale, H. V. A. et al., 2022) 

    
 (Maryanto, R. H. and 
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Kaihatu, T. S., 2021; Wilsona, N. et al., 2021)  
(Abdul-Halim, N-A. et al., 2021) 
     

   
 

 
 (E-Market)  -19 

  
  

 Truemoney Wallet, Rabbit Line Pay, GrabPay Wallet,   QR Code 
( , 2565)  

 (Bank) 
  

    

 
-19  

(Cashless Society) 
 
 1)    

 
 2)  

 
 
 
  

  
(Phetsopha, T. et al., 2021) 

  
6   (Bleier, A. et al., 2018; Handoyo, S. E. 
and Parerung, D., 2022)  
 1.  (Product)  

   
  

 2.  (Price)  
 

 
   

 3.  (Place)  
 (1) 
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 (2) 
 (3) 

      
(4)  (5) 

 4.  (Promotion)   

 
 

 5.  (Privacy) 
 

 
 6.  (Personalization) 

  
 

     
   

 
  (Perceived Ease of Use: PEOU) 

 (To, A. T. and Trinh, T. H. M., 2021) 
  

    (Athavale, H. V. A. et al., 2022) 
 (Wilsona, N. et al., 2021; 

Karim, M. W. et al., 2022) 
  

  
  (Perceived Usefulness: PU) 

 (Karim, M. W. et al., 2020) 
 

  (Nugrohoa, A. 
et al., 2023)  
(Maryanto, R. H. and Kaihatu, T. S., 2021)
  
  (Customer Satisfaction) 

 
  
 

 (Phetsopha, T. et al., 2021) 

 (Wilsona, N. et al., 2021) 
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 (Reza, H. K. and Susanti, M., 2022)  

(Rachbini, W. et al., 2022) 
 
  (Electronic Wallets: E-wallets) 

 
  

 (Ridaryanto, Firmansyah, R. K. et al., 2020) 
  

      
   

  
 

   (Anitha, K. M., 2019) 
     

    
 

 TrueMoney, Rabbit LINE Pay, GrabPay Wallet, ShopeePay, Dolphin   
 

(Ramli, F. A. A. and Hamzah, M. I., 2021)
 

 (Handoyo, S. E. and Parerung, D., 2022; Maryanto, R. H. and Kaihatu, T. S., 
2021; Wilsona, N. et al., 2021; Reza, H. K. and Susanti, M., 2022; Rachbini, W. et al., 2022) 

 1
 

 1 
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  (Quantitative Research) 

     
 

 95 %  385  
  400  

 (Purposive Sampling) 
   10     

      
   (Convenience 

Sampling)  
    (Questionnaire)  5 

 (Likert Scale)  ( , 2563; Jaiswal, S. 
and Singh, A., 2020)  

 (Wilsona, N. et al., 2021)  (Content 
Validity)  IOC  (Reliability)  Cronbach's alpha 

 (Pilot-Test)  30   0.892 - 0.924  0.7 

   2    (Secondary Data) 
     

   (Primary Data) 
 Google Form

  
   (Mean)  (Standard Deviation) 

  
  

    (Multiple 
Regression Analysis)  0.05  

 

 1.   
    

  (  1)  (  2)
 (  3)  (  4)

   1   
3.99     

   
4.16 4.13 4.06 3.98 3.83  3.82 
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 1 

     
      S.D. 
 1.   3.83 .384 
 2.   4.16 .574 
 3.   4.13 .541 
 4.   3.98 .652 
 5.  4.06 .650 
 6.  3.82 .774 
    3.99 .596 

 2 

     
      S.D. 
 1.   3.85 .805 
  
 2.  3.83 .815 
  
 3.  3.85 .849 
  
 4.  3.95 .774 
    3.87 .730 

   2  
 3.87  

 
 

  3.95 3.85 3.85  3.83 

 3 

     
      S.D. 
 1.   4.02 .666 
 2.  4.04 .691 
  
 3.  4.04 .676 
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 3  ( )

     
      S.D. 
 4.  4.07 .686 
  
    4.04 .604 

   3   4.04 
 

  
 

  4.07 4.04 4.04  4.02 

 4 

     
      S.D. 
 1.  3.93 .710 
 2.  3.57 .717 
 3.   3.97 .732 
 4.  3.79 .743 
 5.  3.62 .727 
    3.78 .648 

   4  
 3.78   

  
   3.97 

3.93 3.79 3.62  3.57 
 2.  
      

 

     
  0.01

(F = 340.914, p-value = 0.000)  5 
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 5 
      

  SS df MS F Sig.

 Regression 133.001 4 33.250 340.914** 0.000
 Residual 39.793 395 0.098
 Total 172.794  399

 **  0.01

    (X8) 
 (X6) 

 (X4)  (X7) 
   (Y)  76.7  6 

 6 
     
  

  B SE t  Sig. Tolerance VIF

  (Constant) 0.147 0.132 1.112*  0.047
  (X8) 0.589 0.039 15.192** 0.549 0.000 0.432 2.313
  0.144  0.037 3.921** 0.172 0.000 0.293 3.409
  (X6) 
  0.122 0.038 3.236** 0.123 0.001 0.389 2.573
  (X4)  
  0.116 0.038 3.049** 0.131 0.002 0.304 3.288
  (X7) 
      r  = .877   Adjusted R2 = .767 

      R2  = .770     SE  = 0.312 

 **  0.01

 
   (Y)  

Y = 0.147 + 0. 589 (X8) + 0.144 (X6) + 0.122 (X4) + 0.116 (X7)

 
     

Z = 0. 589 (Z8) + 0.144 (Z6) + 0.122 (Z4) + 0.116 (Z7)
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 1.     
   

  
    

(  1)  ( , 2563;  , 2563) 
    

  
  

 (  , 2563; Giri, P. K. and Suardana, K. A., 2021) 
-19 

 
 

 
 

 
  

 
 

 
 

    
   

 

  
   

    
 

 
 2. 

  
   

(  2) 
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   (Phetsopha, T. 
et al., 2021)  

 (Karim, M. W. et al., 2022; Wijaya, E. and Octa  lia,, Y., 2021) 

  (Jayantari, I. A. A. U. et al., 2021; Abdul Halim, N-A. et al., 2021) 
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 0.05  R2 = .918  91.80 
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Abstract

This is a quantitative research, which aimed to study integrated marketing communications 
e  ect on community enterprises' purchasing decisions: a case study of herbal crispy chilli paste 
products at Ban Mo Luang, Mae Mo District, Lampang Province. A sample of 400 people was 
selected by random sampling from the consumers. Questionnaires were used as a tool to 
collect data from the target sample. Data were analyzed by descriptive statistics using percentage, 
mean, and standard deviation and inferential statistics using multiple regression analysis.
The study found that the majority of consumers were female aged between 31 - 40 years with 
an income of 10,000 - 20,000 baht, and most of them bought spicy chili paste. The decision 
to buy the herbal crispy chili paste because of the delicious taste and cleanliness rated at an 
average of 4.67, they liked and intend to buy products of the community enterprise rated at 
an average of 4.50 and the opportunity to return to buy products of the community enterprise 
group rated at an average of 4.49. Assessment on integrated marketing communications were 
at a high level with an average of 4.01, with the highest score being advertising and public 
relations with an average of 4.05, promotion with an average of 4.01 and direct marketing 
with an average of 3.94, respectively. Hypothesis testing revealed that integrated marketing 
communications signi  cantly in  uenced purchase decisions in advertising and public relations, 
sales promotion, and direct marketing at the 0.05 level. The R2 = .918 or 91.80 % indicated that 
the variation of integrated marketing communication signi  cantly a  ected and related to the 
purchase decision of the herbal crispy chili paste.

Keywords: Integrated Marketing Communication; Community Enterprise; Herb Crispy Chili Paste
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  .  .   1
 

 1 

  (Quantitative Research) 

  
    

  .  .   
 (Nonprobability) 

 95  W.G.Cochran (Cochran, W. G., 1977; , 
2558)  400   

  (Convenience Sampling)
 
   

 
  1  (Check List)  

       Nominal Scale
  2    (Rating Scale) 

 Likert Scale 5   RenisLikert (Likert, R., 1967) 
 Interval Scale

  3    
   (Rating 

Scale)  Likert Scale 5   RenisLikert (Likert, R., 1967) 
 Interval Scale



 .    10,  2, (  -  2566)
RMUTI JOURNAL Humanities and Social Sciences Vol. 10, No. 2, (July - December 2023)

72
ISSN 3027-6837 (Online)

 
 1)  
 2)   

 3)   
 4)   3   (Content 
Validity)  (Item Objective Congruence Index = IOC) 

  IOC = 0.50  (Rovinelli, R. J. and Hambleton, R. K., 
1997)   0.79 

 (Reliability)  30   (Internal 
Consistency Method)   (Cronbach, L. J., 1990) 

  
 1.  .908
 2.  .907
  (  .70)  
 
 1.   

  .  .  
 400   Link  QR Code  

 2.  
 
  (Questionnaires) 

  
      

   
   

   3  
 1.   .  
.    31 - 40  

 10,000 - 20,000    
 2.   .  .  

  .  
.   1
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 1   .  
  .

      S.D. 
 1.      4.67 .47 
 2.  4.50 .50 
 3.  4.32 .47 
 4.  4.00 .81 
 5.  4.16 .69 
 6.  4.33 .47 
 7.  4.49 .51 
    4.36 .48 
 
   1    
.  .   (  = 4.36)  

      (  = 4.67)  
 (  = 4.50) 

 (  = 4.49) 
 3.   

    .  
.   

 .  .  2

 2  
    .  .

      S.D. 
  4.05 .56 
   4.01 .64 
   3.94 .55 
    4.01 .51 

   2   
 (  = 4.01)    
 (  = 4.05)   (  = 4.01)  

(  = 3.94) 
 4.  

  .  .  

  .  .   3
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 3 
    .  .

   B t p-value

  ( )  .842 12.581 .000*
  .784 18.266 .000*
   .130 2.784 .006*
   .104 5.705 .000*

R = .958, R2 = .918 , Adjusted R2 = .918 , SE = .13924, F = 87.019, N = 399, Sig. = .000b

 *  0.05

   3     
     
    .  .  

 0.958   
  .  .   95.80  

  
  0.91 - 1.00  R2  0.918 

  .  .  
 91.80  

    
  .  .  

 0.05 
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Abstract

This research used a qualitative method based on focus groups and aimed to: 1) analyze the 
patterns of human resource management for hotel enterprises following the COVID-19
pandemic, particularly in managing existing jobs. This included employee perseverance, 
termination of employment, and changes in work style due to a decrease or cancellations of 
services in the last 3 years (2019 - 2022). 2) elicit comments from 13 persons involved 
in the hotel industry, such as government agencies, entrepreneurs, employees, and educational 
institutions. The data were analyzed to draw conclusions. The research results showed that 
proper human resource management following the COVID-19 pandemic included a management 
model that began with dealing with the crisis (Crisis Management) and led to a technique 
for restarting the hotel business (Restart Hotel) by providing a human resource management 
model (HR Model) that encouraged knowledge and expertise in coping with crises. Gaining 
new knowledge and abilities, adapting technology required for work, and encouraging sta   
to work cheerfully in the midst of change were all part of the job, which required calmness 
and the ability to prepare for inevitable various crises.

Keywords: Human Resource Management; Hotel Business; Post-COVID-19
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Abstract

This academic articles aims to propose the concept of farm-stay tourism development to 
practical approch because this tourism form is a new type of business in Thailand that provides 
agri-tourism services. Therefore, it is necessary to have appropriate development methods 
according to the context of the area based on a sustainable tourism by use a farm stay tourism 
as a tool for develop the quality of life and well-being of people in rural areas of Thailand. 
Farm-stay tourism development include SWOT analysis of farm-stay tourism in Thailand 
context in the aspect of strengths, weaknesses, opportunities and threats. Guidelines for the 
farm-stay tourism development include developing the quality of tourist attractions, products 
and agricultural services, connecting the dot transportation, Thai class potential, farm stay for 
health, quality based marketing, natural resource restoration, tourism risk management and 
smart growth management.and to present the process of farm-stay tourism management from 
best practice are related with farm-stay tourism business.

Keywords: Development; Tourism; Farm-Stay
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