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Abstract

The objectives of this study were 1) to investigate the knowledge, attitude, and lifestyle behavior 
in new normal of students and 2) to explore the relationship among knowledge, attitude and 
lifestyle behavior in new normal of state autonomous university students, Bangkok. The sample 
of this research consisted of 400 undergraduate students at state autonomous universities in 
Bangkok. The instruments were knowledge test and questionnaires measuring attitudes and 
behavior. The data analysis was using descriptive statistics to determine frequency, percentage, 
mean, and standard deviation. The inferential statistics was analysis of the Pearson correlation 
coe   cient. The results of this study indicated that the respondents’ knowledge was at good levels 
(  = 8.04), attitude was at agree levels (  = 3.91), and behavior was at an often practical levels 
(  = 3.84). The results of analysis of the correlation among knowledge, attitude and lifestyle 
behavior in the new normal of students revealed that knowledge was positively related to 
lifestyle behavior in new normal at a very low level (r = 0.18) with a statistical signi  cance 
level of 0.01. Attitude was positively related to lifestyle behavior in the new normal at a high 
level (r = 0.68) with a statistical signi  cance level of 0.01.

Keywords: Knowledge; Attitude; Behavior; Lifestyle Behaviors in New Normal
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Abstract

The objectives of this research were 1) To analyze the context and situation of entrepreneur 
small lodging business and 2) The development of small lodging business networking for 
sustainability crisis management. It was qualitative research with a phenomenology 
methodology, data were collected by in-depth interviews from the key informants with small 
lodging entrepreneurs in the area of Pranburi districts with 17 peoples. Then data were collected 
by focus group discussion methodology with representatives of small lodging business operators, 
government, lecturer in the Hospitality and Tourism Industry, tourist, and other service business 
operators totaling 25 people. The results of the study revealed that 1) The context and operating 
conditions of small lodging business operators are as follows: 1.1) Reducing the burden of 
operating expenses, The addition of monthly room service, Participating in the governments 
We Travel Together project, Increasing reservation channels and public relations via social 
media and 1.2) Restrictions related to the number of employees and the number of rooms is 
insu   cient to support during the tourist season. Including the resurgence of the COVID-19 
and 2.1) The development of a network of small lodging entrepreneurs must determine a 
horizontal network format. Determining objectives to build relationships and promote tourism 
potential establishing relationship-building activities between members are formal and 
informal, and determining network coordinators via social media contact. 2.2) Sustainable 
Crisis Management, consisting of 2.2.1) Before crisis; a plan to prepare for dealing with crises. 
2.2.2) During crisis; a communication plan to reduce the impact caused by misunderstanding 
and panic among stakeholders and 2.2.3) After crisis; a plan for rehabilitation to build 
con  dence in the organization's image.

Keywords: Small Lodging Business; Entrepreneur Networking; Sustainability Crisis Management
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Abstract

This research is a quantitative study using a survey method, with the objectives of 1) investigating 
the work passion of employees in manufacturing industry plants, 2) examining the e   ciency 
of work among employees in manufacturing industry plants, and 3) investigating the relationship 
between employees' dedication and commitment to work and the performance e  ectiveness in 
the manufacturing industry 3) studying the relationship between gender, age, educational level, 
income, harmonious passion, and obsessive passion with the job performance of employees in 
the manufacturing industry. The researcher used a questionnaire to collect data from employees 
in manufacturing plants in the Bangkok metropolitan and suburban areas, with a total of 
400 participants. The Strati  ed Random Sampling method was employed, dividing the sample 
by province. Subsequently, the distribution was based on the population proportions within 
each province, followed by purposive sampling, resulting in the retrieval of 400 questionnaires, 
representing a response rate of 100 percent. The research  ndings indicate that: 1) Overall, 
employees exhibit a high level of work passion, with both harmonious passion and obsessive 
passion being at the highest levels. 3) The job performance of employees is found to be at the 
highest level. 4) The statistical analysis reveals signi  cant correlations between personal 
factors and work passion. In particular, harmonious passion and obsessive passion signi  cantly 
impact the job performance of employees in manufacturing industry plants at a signi  cance 
level of 0.05. However, personal factors do not have a signi  cant impact on job performance. 
The industrial manufacturing factory can establish systems and mechanisms to promote 
dedication and work passion among employees. This can lead to increased productivity and 
e  ectiveness in the workplace, ultimately contributing to the factory's competitiveness and 
pro  tability.

Keywords: Work Passion; Job Performance; Manufacturing Industry Plants
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   2.189  .006 .173 .863
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 r, R Square, R Square Adjusted .782  .612 .606 
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Abstract

This qualitative research aimed to study the potential of local food at Muang district, 
Nakhon Si Thammarat province and to present guidelines for tourism promotion through local 
food of Muang district, Nakhon Si Thammarat province. The data collecting was sought 
by the documents, textbooks, articles, e-documents related as well as focus group conducted 
with those involved at entrepreneurs in restaurant business and experts in gastronomy tourism. 
The content analysis was employed to analyze the data. The  nding showed that the potential 
of local food at Maung district, Nakhon Si Thammarat province were as follow: aspect was 
the accesses to the local, in Muang district, Nakhon Si Thammarat province. It is the location 
of important and famous for tourist attractions. As a result, there are many restaurant and 
entrepreneurs in restaurant business, aspect was the opportunities to attract tourists with 
the foods, to present the local food to attract tourists by using special events to promote 
tourism marketing and create brand awareness about local food, aspect was the locally eating 
behaviors, Now a day the culture of eating local food can still be found in cultural events and 
personal events, aspect was the local ingredients, local ingredients are used as main ingredients 
for cooking. Both raw materials from plants and raw materials from animals, aspect was 
the local identities, it is outstanding and unique in terms of taste. It is spicier than food in 
other regions of Thailand and guidelines for tourism promotion through local food of Muang 
district, Nakhon Si Thammarat province were as follow: guidelines for tourism promotion 
through local food about aspect was the accesses to the local, guidelines for tourism promotion 
through local food about aspect was the opportunities to attract tourists with the foods, 
guidelines for tourism promotion through local food about aspect was the locally eating 
behaviors, guidelines for tourism promotion through local food about aspect was the local 
ingredients and guidelines for tourism promotion through local food about aspect was the 
local identities.

Keywords: Potential of Local Food; Food Tourism; Gastronomy Tourism
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Abstract

The purpose of this research is to study and compare the relation of accounting performance 
on the price of securities of companies listed on the Stock Exchange of Thailand-MAI before 
and during the COVID-19 crisis. 113 companies were included between 2018 and 2021. 
A total of 1,808 samples were collected. Analyze data Descriptive statistics were used to describe 
the general characteristics of the data. Correlation coe   cients were analyzed. between 
independent variables and multiple regression analysis to test hypotheses. By collecting Annual 
 nancial report information and annual information report form (Form 56-1), information from 

the Stock Exchange of Thailand. The research results found that all accounting performance 
a  ects the price of the company's securities Listed on the Stock Exchange of Thailand, MAI 
Group, both before and during the COVID-19 crisis expected Cash Flow from Operations 
and Return on Assets. This shows that in normal situations, investors more attention to liquidity 
factors, because investors may not believe that most businesses will be able to generate cash 
 ow during abnormal situations. In addition, it was found that the average of all accounting 

performance variables had no di  erent impact on stock prices.

Keywords: Accounting Performance; Stock Price; COVID-19
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(MAI)   . . 2561 - 2564  184  

 3  
 

  113   
 1,808  

 
    
(  56-1)  (www.set.or.th) 

 2   -19  . . 2561 - 2562 
-19  . . 2563 - 2564 

 2019 ( -19)    
(   , 2563)
 
  1)  (Descriptive Statistics)   

 (Minimum)  (Maximum)  (Mean) 
 (Standard Deviation) 2)  (Multiple Correlation 

Analysis) 3)  (Multiple Regression Analysis)  4)  T-test

 

 1. -19 
 . . 2561 - 2562  1 -19  . . 2563 - 2564 

 2  2  -19  
    

  -19  
-19 

  EBIT   (  : ) NI   (  : ) 
EPS   (  : ) CFO   (  : ) 
ROA   (  : ) ROE   
(  : )  PRICE   ( : )

 1 -19  . . 2561 - 2562

  Minimum Maximum Mean S.D.
 EBIT -353.03 1481.20 34.44 99.66
 NI -346.72 777.69 22.55 78.65
 EPS -1.01 9.29 .1342 .67
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 1 -19  . . 2561 - 2562 ( )

  Minimum Maximum Mean S.D.
 CFO -974.81 1026.26 58.24 162.73
 ROA -34.03 52.02 1.58 6.23
 ROE -69.16 256.56 2.67 16.83
 PRICE .05 68.20 4.36 8.23

 2 -19  . . 2563 - 2564

  Minimum Maximum Mean S.D.
 EBIT -464.69 738.96 31.84 95.01
 NI -476.30 583.21 22.43 79.88
 EPS -14.00 5.91 .054 .60
 CFO -433.03 968.07 52.70 147.02
 ROA -99.65 64.68 1.45 7.95
 ROE -285.04 187.22 1.05 22.49
 PRICE .02 39.28 4.09 6.43

 2.   VIF 
-19 -19  3  4 

 -19 
-19   

 (Multicollinearity) 
 VIF  VIF -19  1.266 - 5.345  VIF 

-19  1.320 - 8.233  2   VIF  10 
 Multicollinearity 

 3   VIF -19  . . 2561 - 2562 

     Pearson Correlation Coe   cient
  PRICE BEIT NI EPS CPF ROA ROE VIF
 PRICE 1 0.161** 0.140** 0.210** 0.250** 0.166** 0.065* -
 EBIT  1 0.974** 0.061 0.516** 0.397** 0.272** 5.037
 NI   1 0.055 0.423** 0.412** 0.288** 5.345
 EPS    1 0.279** 0.102** 0.060 1.266
 CFO     1 0.092* 0.149** 1.479
 ROA      1 0.055** 1.711
 ROE       1 1.475
  * = p < 0.05, ** = p < 0.01
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 4   VIF -19  . . 2563 - 2564 

     Pearson Correlation Coe   cient
  PRICE BEIT NI EPS CPF ROA ROE VIF
 PRICE 1 0.362** 0.344** 0.635** 0.230** 0.204** 0.138** -
 EBIT  1 0.800** 0.638** 0.402** 0.605** 0.549** 4.202
 NI   1 0.723** 0.379** 0.816** 0.714** 8.233
 EPS    1 0.240** 0.679** 0.638** 3.078
 CFO     1 0.151** 0.177** 1.320
 ROA      1 0.768** 5.045
 ROE       1 3.579
 * = p < 0.05, ** = p < 0.01

 
  3.  

 (Multiple Regression Analysis) 
  

  1.   (Normality)
  2.   Multicollinearity
  3.  
  4.  
  

  5  6 

 5 
      (MAI) -19

 Variable Coe   cients B Coe   cients  t P-Value

 (Constant) -43.594  -7.614 .000**
 EBIT 0.600 0.104 1.010 .000**
 NI 2.350 0.411 3.385 .000**
 EPS 0.713 0.176 5.295 .000**
 CFO 7.786 0.167 4.867 .000**
 ROA -0.006 -0.005 -0.129 0.897
 ROE -1.562 -0.266 -4.013 .000**

  * = P < 0.05; ** = P < 0.01; R2 = 0.443; AdjR2 = 0.196

    
 (ROA)   1
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 6 
      (MAI) -19

 Variable Coe   cients B Coe   cients  t P-Value

 (Constant) -22.546  -5.878 .000**
 EBIT 0.577 0.140 2.725 .000**
 NI 1.014 0.240 3.327 .000**
 EPS 2.708 0.261 8.387 .000**
 CFO 2.886 0.007 0.229 0.819
 ROA 0.178 0.039 0.649 0.516
 ROE -0.573 -0.157 -3.199 .000**
 * = P < 0.05; ** = P < 0.01; R2 = 0.443; AdjR2 = 0.196

   
  (CFO)  (ROA)  

 2
 -19 -19 

  (CFO) 
-19 

 -19
  3  T-test   7

 7   T-test 

    S.D. t Sig.

 EBIT -19 31.844 95.015 -2.312 0.21
  -19 31.447 99.669  
 NI -19 22.430 79.886 -2.286 0.22
  -19 21.55 78.656  
 EPS -19 0.134 0.672 2.002 0.46
  -19 0.054 0.605  
 CFO -19 52.704 147.027 -1.634 0.10
  -19 58.246 162.732  
 ROA -19 1.459 7.952 -2.466 0.14
  -19 1.587 6.234  
 ROE -19 1.055 22.491 -1.601 0.11
  -19 2.677 16.834  

 -19 
-19  T-test    
 (EBIT)  (NI)  (EPS)  (CFO) 

 (ROA)  (ROE)  
2   (R2 = 0.443)  3
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Abstract

The goals of this study are to investigate the in  uence of sustainable marketing activities on 
brand image and consumer trust. The concepts of sustainable marketing activity, brand image, 
consumer satisfaction, and consumer trust are applied in this research. A total of 650 participants 
were collected using a strati  ed sampling method, with data collection conducted through 
online questionnaires. Statistical analysis included descriptive statistics, mean, percentages, 
standard deviation and inferential statistics using Structural Equation Model (SEM). Results 
from the structural equation model revealed that three perceived sustainable marketing 
activities (economic, environmental, and cultural) have a signi  cant positive in  uence on brand 
image at level 0.01 with coe   cient 0.5640, 0.2642 and 0.2071, respectively. Brand image 
has a signi  cant impact on consumer satisfaction at level 0.01 with coe   cient 0.8684. 
Additionally, consumer satisfaction has a signi  cant positive in  uence on consumer trust at 
level 0.01 with coe   cient 0.9363. From the research results, it can be seen that sustainable 
marketing activities are important for building a brand image that leads to consumer trust. 
Therefore, marketers can apply these research  ndings as marketing models to create a positive 
brand image for consumers and to maintain their trust in the brand over time.

Keywords: Sustainable Marketing Activities; Brand Image; Consumer Satisfaction; Consumer Trust
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 (Jung, J. et al., 2020; Hanaysha, J. et al., 2014; Loureiro, S. M. et al., 2012) 

 
 1

 
  

 
   

 ( , 2565) 
   
(Structural Equation Model: SEM)  10 - 20  
(Bollen, K. A., 1989)  27   
270   . . 2562 - 2565  

 (Strati  ed Random Sample) 
  Japan 1 Japan 2 Japan 3 Japan 4   

 650   1

 1 

     
  Japan 1 
  88,049   12.6 34  112 

  Japan 2  
  132,505   19 51  222 

 698,947  Japan 3  
  131,079   18.8 50  71 

  Japan 4  
  232,203   33.3 89  200 

     
  115,111   16.5 44  45 

    270  650 
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 27  7  
     

 3  (Jung, J. et al., 2020) 
 5   (Hanaysha, J. et al., 2014)  

5   (Loureiro, S. M. et al., 2012)  5  
 (Hanaysha, J. et al., 2014)  

(Index of Consistency: IOC)  5  
 0.60 - 1.00  

 0.60  (Hair, J. F. et al., 2010)  
(Likert Scale) 5  (1 =   5 = ) 

 (Interval Scale)
 
   (Validity) 

 0.7 (Hair, Jr, J. F. et al., 2017) 
 0.7   0.7  

  (Reliability) 
 0.7 (Hair, Jr, J. F. et al., 2017) 

 
 (Convergent Validity)  (Discriminant Validity) 

  Convergent Validity 
 (Composite Reliability: CR)  (Average 

Variance Extracted: AVE)  CR  0.7  AVE  0.5 (Henseler, J. et al., 2009) 
    Discriminant Validity 

 Square Roots of AVE  (Correlations)  
 2  3

 2  (Con  rmatory Factor Analysis: CFA)  
  (Reliability)  (Composite Reliability: CR) 
   (Average Variance Extracted: AVE) 

Variable Factor 
Loading 

%Total 
Variance 

Cronbach 
Alpha CR AVE 

 (Econ)  0.713 0.795 0.882 0.713 
1.   

 
0.854     

2. 
 

0.861     

3. 
  

0.818     
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 2  (Con  rmatory Factor Analysis: CFA)  
  (Reliability)  (Composite Reliability: CR) 
   (Average Variance Extracted: AVE)  ( )

 

 3  Discriminant Validity 

 Construct Econ Soc Env Cult BI CS CT
 Econ 0.844      
 Soc 0.455 0.877  

Variable Factor 
Loading 

%Total 
Variance 

Cronbach 
Alpha CR AVE 

 (Soc)  0.768 0.848 0.909 0.768 
4.   

 
0.844     

5.  0.894     
6.  0.890     

 (Env)  0.766 0.847 0.908 0.766 
7.  0.898     
8.  0.863     
9. 

 
0.864     

 (Cult)  0.785 0.863 0.916 0.785 

10.  0.890     
11. 

 
0.892     

12. 
 

0.876     

 (BI)  0.595 0.829 0.880 0.595 
13.   

 
0.748     

14.  0.788     
15.  0.735     
16. 

 
0.798     

17.   
 

0.786     

 (CS)  0.640 0.858 0.899 0.640 
18.  0.823     
19.  0.802     
20.  0.770     
21.  0.788     
22.  0.815     

 (CT)  0.638 0.851 0.898 0.639 
23.  0.842     
24.  0.820     
25.  0.791     
26.  0.833     
27.  0.699     
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 3  Discriminant Validity  ( )

 Construct Econ Soc Env Cult BI CS CT
 Env 0.492 0.597 0.875    
 Cult 0.414 0.486 0.467 0.886   
 BI 0.482 0.490 0.555 0.487 0.771  
 CS 0.467 0.391 0.423 0.425 0.614 0.799 
 CT 0.461 0.300 0.366 0.330 0.537 0.629 0.798

: 1. Econ: , Soc: , Env: 
   , Cult: , BI: , 
   CS:   CT:  
  2.  ( )  Square Roots of Average Variance Extracted Values; 
    Correlations 

  3  Square Roots of AVE  Correlations   
 Square Roots of AVE  Correlations  (Fornell, C. et al., 1981) 

 Discriminant Validity 
 
   2    (Secondary Data) 

     
  

  (Primary Data) 
 Google Form  

 
  3   1)  
(Descriptive Analysis)      

      
2)  (Con  rmatory Factor Analysis) 

  
(Total Variance)   

 (Convergent Validity)  
(Discriminant Validity)  2  3  3)   

  (Inferential Statistic) 
 (Structure Equation Model)  

(Maximum Likelihood Estimation)  

 
  650  

 438   67  212   33 
  Gen Z  313   48  
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Gen Y  248   38   
534   82   .  

 401   62  .   173   26  
 15,000 - 30,000   268   41 

 15,000   229   35 
     350   54 

 126   19 
  (Measurement Model Evaluation)
  (Structure Equations Model: SEM) 

 (Observed 
Variables)  (Latent Variable) 

 (Linear)  (Causal Relationship) (Kaplan, S., 2008) 
  7  

  
(Goodness of Fit Indices)  
Chi-squares MS  1762.489  Chi-squares BS  11632.416 

 0.01   
(Hair, J. F. et al., 1998)   Chi-squares 

 200  
   (Comparative Fit Indices: CFI) 

 0.872 (Liu, G. et al., 2020)  Tucker-Lewis Index (TLI)  0.856 (Gong, Z. et al., 2020) 
 0.9  Coe   cient of Determination (CD)  0.999  

 (Root Mean Square Error 
of Approximation: RMSEA)  0.084 (MacCallum, R. C. et al., 1996) 

  (Structural Equation Models)
  

 SEM   2 
 4

 
 2 
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 4 

   Variable Model Total
 BI 
   Econ  0.5640***
   Soc  - 0.0580
   Env  0.2642***
   Cult  0.2071***
 CS 
   BI  0.8684***
 CT 
   CS  0.9363***
 N   650
 Log likelihood  -15759.063
 Chi-square MS  1762.489***
 Chi-square BS  11632.416***
 RMSEA  0.084
 CFI  0.872
 TLI  0.856

 *  p < 0.1, **  p < 0.05, ***  p < 0.01
:  1. Econ: , Soc: , Env: 

   , Cult: , BI: , 
   CS: , CT:  
  2.  Chi-square MS = Chi-square Model vs Saturated Model, Chi-square BS = Chi-square Beseline vs 
   Saturated Model, RMSEA = Root Mean Square Error of Approximation, CFI = Comparative Fit 

   Indices, TLI = Tucker-Lewis Index 

  
  (Path Analysis)  5

 5  (Hypothesis Testing)

      
      
 H1a Econ -> BI 0.5640*** 0.5640*** - 
 H1b  Soc -> BI - 0.0580 - 0.0580 - 
 H1c Env -> BI 0.2642*** 0.2642*** - 
 H1d Cult -> BI 0.2071*** 0.2071*** - 
 H2 BI -> CS 0.8684*** 0.8684*** - 
 H3 CS -> CT 0.9363***  0.9363***  - 
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650  
 1) 

 0.01  
   

 2) 
 0.01  

 3) 
 0.01  

   
 4) 

 0.01 
  

 5) 
 0.01  

 
   

 
   

 0.01   
 

     
  

      (Jung, J. et al., 2020) 
 (Gong, Y. et al., 2023) 

  
 

    
  

  (Jung, J. et al., 2020) 
 

  0.01 
  

   
 (Orel, F. D. and Kara, A., 2014)  



Sustainable Marketing Activities A  ecting Brand Image Among Eco-car Consumers in Bangkok

 77
https://so05.tci-thaijo.org/index.php/RMUTI_SS/

  
 (Waluya, A. I. et al., 2019) 

  (Mabkhot, H. et al., 2016) 
 

 
 0.01   

   
 

 (Morgan, R. M. and Hunt, S. D., 1994)  
  (Hanaysha, J. et al., 2014) 

 

 
 
  

 
  1) 

  
   

  

 2)  
  

 

  3)  
 

  
 

   
 
 1)   

 
 (Jung, J. et al., 2020)  ( )  

  
 2)  
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Abstract

The purposes of this study were to 1) study the opinion level of the experiential marketing, 
satisfaction, place attachment and Chinese tourism’s revisit intention to Chiangmai province 
and 2) to study the a  ecting the of the experiential marketing, satisfactions, and place 
attachment to Chinese tourism’s revisit intention to Chiangmai province. The sample comprised 
385 Chinese tourism who have been to Chiangmai province. The research instrument was an 
online questionnaire. Data were analyzed by descriptive statistics using frequency, percentage, 
mean, standard deviation and interferential statistic using multiple regression analysis. 
The  ndings indicated that place attachment the experiential marketing, satisfaction, and Chinese 
tourism’s revisit intention to Chiangmai province were at a high level, with mean scores of 
3.95, 3.95, 3.76 and 3.73, respectively. Place attachment, the experiential marketing, and 
satisfaction a  ect Chinese tourism’s revisit intention to Chiangmai province with statistical 
signi  cance at the 0.05 level, with e  ect sizes of 0.491, 0.224 and 0.162, respectively. 
These predict the Chinese tourism’s revisit intention to Chiangmai province by 55.30 %. 
The departments involved in the tourism industry should implement experiential marketing 
strategies to cultivate satisfaction and foster a sense of place attachment to the area. 
This approach aims to encourage Chinese tourists to revisit Chiang Mai province.

Keywords: Experiential Marketing; Satisfaction; Place Attachment; Revisit Intention

 . . 2562   
-19 ( , 2566) 
-19   

  
 (World Travel and Tourism Council)  

. . 2563   7  10  
 40   4 

 531,576   28 
 . . 2562  

 
  

 
    

( , 2562) 
  

  
  . . 2560  10  

 ( , 2563)  



  
Experiential Marketing, Satisfaction, and Place Attachment A  ecting Chinese Tourism’s Revisit Intention to Chiangmai Province

85
https://so05.tci-thaijo.org/index.php/RMUTI_SS/

  
   

. . 2566  157   24,600  
 40 

 4,500 - 5,000  (The standard, 2023)  
Airbnb      

  
 ( , 2566) 

 6 - 7  (Nas r, 2015) 
 

 -19 
 

     
    

   
  

     
  

  
  

 ( , 2566) 
 (  , 2564;  

, 2565; Chen, H. et al., 2022) 
  

 (  , 2564) 
 (Williams, J. A. and 

Uysal, M., 2003)  ( , 2561; 
 , 2564)  

  
   

   (  
, 2563; Fang, Y., 2022) 

   
  

   ( , 2562)
  

 
   
 

  
 



 .    11,  1, (  -  2567)
RMUTI JOURNAL Humanities and Social Sciences Vol. 11, No. 1, (January - June 2024)

86
ISSN 3027-6837 (Online)

 1.   
 

 2.    

  (Experiential Marketing)
 

 (Strategic Experiential Modules; SEMs)  1)  
(Sense)   

     
 2)  (Feel) 3)  

(Think)  (Act)  (Relate) 
 (Traditional Marketing) 

  (Schmitt, B. H. 
and Rogers, D. L., 2008) 

 (Satisfaction)
  

 (Zeithaml, V. A. et al., 
2009)  5     

       
 (United Nations World Tourism Organization, 2016) 

 
 

  
   

  
 (Kotler, P. and Armstrong, G., 2010; 

Yuksel, A. and Rimmington, Y., 1998) 
  

   
   

   
 (Zeithaml, V. A. et al., 2009; Kotler, P. and Armstrong, G., 2010; United 

Nations World Tourism Organization, 2016)
 (Place Attachment)

 
 

 
  4   

 (Place Dependence)  (Place Identity)  (Place 
A  ect)  (Place Social Bonding) (Ramkissoon, H. et al., 2012;  



  
Experiential Marketing, Satisfaction, and Place Attachment A  ecting Chinese Tourism’s Revisit Intention to Chiangmai Province

87
https://so05.tci-thaijo.org/index.php/RMUTI_SS/

, 2562)  
(Ramkissoon, H. et al., 2012)  (  , 2562)

 (Revisit Intention)
  

 (Repurchase)  
  

  
/  

 
(Chen, X. et al., 2020)   ( , 
2556)   (WTB) 

  (TREN) 
 (MORE) 

 (TYPE)
  

 

      
    

   

 1 

H1  

H2  
H3  

  
  
    

 
  

H3

H2

H1



 .    11,  1, (  -  2567)
RMUTI JOURNAL Humanities and Social Sciences Vol. 11, No. 1, (January - June 2024)

88
ISSN 3027-6837 (Online)

  
(W. G. Cochran)  95  5 ( , 2549) 

 385    
     

  (Purposive Sampling) 
 (Random Sampling)  

 (Gaiserc, T. J. and Schreiner, A. E., 2009)

     3  
 1  

  12     
       

 
 

 2  5   5  
 5   5  

 5   (1 ) 
 (5 )

 3   
   3  

 0.67 - 1.00   0.50 
  

Wenjuanxing Platform  URL 
  WeChat 

 30   (Cronbach’s Coe   cient 
Alpha)  0.955  (Nunnally, J. C., 1978)   0.70  

 0.434 - 0.888  0.30  (Field, A., 2005)
  (Primary Data)  URL 

   WeChat 
 2566  385  2)  

(Secondary Data)       
   

   
 1.        

  
 2.   

 (Standardized Skewness)  (Standardized Kurtosis) 
 

  
 Enter

 3.  



  
Experiential Marketing, Satisfaction, and Place Attachment A  ecting Chinese Tourism’s Revisit Intention to Chiangmai Province

89
https://so05.tci-thaijo.org/index.php/RMUTI_SS/

 1 
  385  

  90   23.38 
 200   51.95  21 - 30   106  

 27.53  261   67.79 
 249   64.68 /

 209   54.29  5,000   175   45.46 
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 2   
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 (  = 3.95, S.D. = 0.764) 
 (  = 3.76, S.D. = 0.866)   

(  = 3.73, S.D. = 0.865)  1 

 1   
    
   (n = 385)

    
     
   3.95 0.758 
  3.95 0.764 
  3.76 0.866 
  3.73 0.865 

 3   

 
  

(Standardized Skewness)   -0.241  (Standardized Kurtosis) 
  -3.09  ±3 (Kline, R. B., 2005)  ±10 (Kline, R. B., 2005) 
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  0.85 (Kline, R. B., 2005)
  (Multicollinearity) 

 2  VIF  
 VIF   2.279 2.324  1.960   10 

 (Hair, J. F. et al., 2014)  3
  Enter   3   

   
 0.05  

 (B = 0.491)  
 (B = 0.224)  (B = 0.162) 

 55.30  3 

 = 0.366 + 0.491(X3) + 0.224 (X1) + 0.162 (X2) 

 2  (Skewness)  (Kurtosis) 
   (n = 285)

   X1 X2 X3 Y

  (X1) 1.000   
  (X2) 0.711*** 1.000  
  (X3) 0.643*** 0.651*** 1.000 
  (Y) 0.614*** 0.603*** 0.711*** 1.000

Skewness (S.E.)  -0.756 (0.124) -0.686 (0.124) -0.285 (0.124) -0.030 (0.124)
Kurtosis (S.E.)  0.501 (0.248) 0.328 (0.248) -0.676 (0.248) -0.767 (0.248)
ZSkewness  -6.096 -5.532 -2.298 -0.241
ZKurtosis  2.020 1.322 -2.725 -3.092

***  0.001, **  0.01, *  0.05

 3  Enter

        Multicollinearity
  Independent Variable

   t p-value Statistics
   B S.E. Beta   VIF

  (a)  0.366 0.169 - 2.167 0.031* -
  (X1) 0.224 0.059 0.196 3.815 0.000*** 2.279
  (X2) 0.162 0.059 0.143 2.744 0.006** 2.324
  (X3) 0.491 0.048 0.492 10.304 0.000*** 1.960
    F = 159.473 p-value = 0.000 AdjustR2 = 0.553 R2 = 0.557

***  0.001, **  0.01, *  0.05
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(B = 0.224, p < 0.05)   (Chen, X. et al., 2020) 

 (Chen, H. et al., 2022)  
 0.05  

(  = 3.95, S.D. = 0.758)  (Schmitt, B. H. and Rogers, D. L., 2008) 
 

  /
   

  (  = 4.07, S.D. = 0.863)  
   (  = 4.05, S.D. = 0.887) 

  
  “ ” 

 (  = 3.78, S.D. = 1.034)   
   

  
(Activities) 

       
         

   (  , 2564) 
 

  
(B = 0.162, p<0.05)   (  , 2564) 

 ( , 2561) 
  0.05 

 (  = 3.95, S.D. = 0.764)    
 (  = 4.03, S.D. = 0.902)  

  
  (  = 4.02, S.D. = 0.884) 

  (  = 3.79, S.D. = 1.048) 
 (Kotler, P. and Armstrong, G., 2010) 

   
  

 
 

 

  
  (  

, 2562) 
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 (B = 0.491, p<0.05)   (  , 

2562)  (Fang, Y., 2022) 
 0.05 

 (  = 3.76, S.D. = 0.866)   
  (  = 3.88, S.D. = 0.887) 

 (Place Identity)     
 (  = 3.82, S.D. = 0.992)  

(Place Social Bonding)  
  (Place A  ect)  (  = 3.63, S.D. = 1.144) 

 
 

   
   

  
 

(Ramkissoon, H. et al., 2012;  , 2562) 
  

 (Place A  ect)  
   

  
 

 1.    
 

 2.    
 1  

 0.224 0.162  0.491  
 55.30     (a) 
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Abstract

The objectives of this study are to study the opinions of tourists about cultural heritage 
sustainability and to study the factors that determine the sustainability of the cultural heritage 
of Wat Phra That Phanom Woramahawihan. The questionnaires were used as a tool to collect 
data from Thai tourists in the area of Wat Phra That Phanom Woramahawihan, amounting 
to 400 samples by convenient random sampling. After that, the data were analyzed by 
 nding the frequency, percentage, mean. The estimation was employed by the Structure 

Equation Modeling method to  nd  rst-order and second-order derivatives by exploration 
factor analysis and con  rmatory component analysis. The study found that the importance of 
the factors determining the sustainability of cultural heritage that the respondents gave the 
highest priority was conservation and revitalization of local culture within the temple. As for 
the factors that determine the sustainability of Wat Phra That Phanom Woramahawihan, 
which are measured from 4 factors. The  rst factor is economic and social activities, the 
2nd factor in tourism management, the 3rd factor in the culture of Wat Phra That Phanom 
Woramahawihan and the 4th factor is the surrounding environment. The study results also found 
that the model was consistent with the empirical data from Chi-square = 212.412, Degree of 
Freedom = 182, Chi-square /df = 1.167, p = 0.06, RMSEA = 0.02, CFI = 0.995, TLI = 0.993, 
SRMR = 0.026 The tourism management factor is the factor that most in  uences the 
sustainability of Wat Phra That Phanom Woramahawihan.

Keywords: Factors Determining the Sustainability; Cultural Heritage; Wat Phra That Phanom 
   Woramahawihan; Nakhon Phanom Province

  
 (Nonthapot, S. and Lean, H. H., 

2015) 
 (Sustainable Tourism)  

 
   

   

  
 

 
 

  
   



 .    11,  1, (  -  2567)
RMUTI JOURNAL Humanities and Social Sciences Vol. 11, No. 1, (January - June 2024)

98
ISSN 3027-6837 (Online)

   
 

  (Ngamsonsuke, W. et al., 2011)  
 

 2     
  

   
  

  
  

   

  
 
 1. 

 2. 
 
 

 
 
  

     
  . . 2506  

   3  ( , 2542)  1)  (Travel) 
 2)  (Destination) 

  
3)  (Purpose)  
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 ( , 2562)  . . 2467 
 3   1) 

 2)   3)  
 
  (Cultural Heritage Management: CHM) 

 
  

    (ICOMOS, 1964) 
 

 
     

  
(  , 2556)  1)  2)  

 
 3)    4) 

 5)  6)  
 7)  

   
   

         
  

   ( , 2555)
 
    

  
  
    

     
   

  
 ( , 2562) 

   1) /
  2)  3) 

 4)  
 5)   (  , 2561)

 
  (Exploratory Factor Analysis) 

  
 2   1)  

(Exploratory Factor Analysis) 2)  (Con  rmatory Factor Analysis) 
( , 2555)
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 1.    

 2.   400  
 95 % 

 0.05  (W. G. Cochran, 1953)  
 20 %  

 (Convenience Sampling)  385  
  400 

 3.   
  

 30   (Reliability)  2 
 (Cronbach’s Alpha)  0 - 1 

 0.7  (Gri   th, M., 2015) 
 0.96  2   1)  

2)  
   

   Likert’s Scale  5  (1 - 5)
  

  (Content Validity Index = CVI) 
 4   CVI 

  CVI  CVI 
 0.80  (Polit, D. F. and Beck, C. T., 2006)  

  CVI  0.95 

 4.  
 400    

  . . 2565 -  . . 2566 
  

   22  2564  20  2569 

 5.     SPSS 
 M-Plus   

  5.1   (Descriptive Statistics)    
 

  5.2   (Explanatory Factor Analysis: EFA) 
    1.  (Correlation Metrix) 

  Bartlett's Test of 
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Sphericity  Kaiser-Meyer-Olkin Measure of Sampling Adequacy: KMO 
 1   Bartlett's Test of Sphericity  

  Kaiser-Meyer-Olkin  0.05
    2.  (Factor Extraction)  Factor 

 (Factor Rotation) 
 

 (Varimax) 
 Eigen Value  1.00  Factor Loading  0.5

    3.  (Factor Meaning) 
  

   0.5 
  (Eigen Value) 

  
 

  5.3   (Con  rmatory Factor Analysis: CFA) 
  

  Chi-square 
 0.05  Degree Freedom  3  RMSEA 
 0.07  CFI/TLI  0.95  SRMR 
 0.08

 1.  
   

  
 2    1   

    4.05 
     4.00  3  

  4.09  
 4.03 

 4.12   

 2. 
  2.1  

    400  
    1.       23 
    2. 

  Bartlett's Test  Kaiser-Meyer-Olkin: KMO  0.952 
  Bartlett's Test  
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Chi-Square  6084.519  Sig.  0.000  0.05   
 23   1 

 1  Bartlett's Test  Kaiser-Meyer-Olkin: KMO

KMO and Bartlett's Test of Sphericity
 Approx. Chi-Square 6084.519
 Df 253
 Sig. .000
 Kaiser-Meyer-Olkin Measure Of Sampling Adequacy .952 

    3.  Initial Eigen Values 
   1 

 49.161 %  2  8.243 %  3  
5.012 %  4  4.616 %   Eigen Values, % of Variance 

  Cumulative  
 2

 2 

    4.  
   Factor Loading 

 Factor Loading   0.5  
4   23   67.033 

 2   
    5.   Factor Loading 

  Factor Loading   0.5  
4     

   23   3
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 3  Factor 1   Varimax

     Factor
  Factor 1 1 2 3 4

  (A11) .766   
  (A13) .740   
  (A9) .719   
  (A12) .704   
  (A10) .694   
  (A8) .688   
  (A7) .566   
  (A6) .553

     3  
 Factor 1  8   A6 - A13  .553 - .766 

 4 Factor 2   Varimax

     Factor
  Factor 2 1 2 3 4

  (A15)    .781
   (A16)    .666
  (A17)    .640
  (A14)    .588

     4  
 Factor 2  4   A14 - A17  .588 - .781  

 5 Factor 3   Varimax

     Factor
  Factor 3 1 2 3 4

  (A2)   .735
    (A3)   .720
      .700
  (A1)   
     .624
    (A4)
       .566
  (A5) 
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     5  
 Factor 3  5   A1 - A5  .566 - .735  

 6 Factor 4   Varimax

     Factor
  Factor 4 1 2 3 4

    (A22)  .786
  (A20)  .770
  (A18)  .764
  (A23)  .763
  (A21)  .718
   .701
  (A19)
  
     6  

 Factor 4  6   A18 - A23  .701 - .786  

 1 
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  2.2   (Con  rmatory Factor Analysis: CFA)  
 212.412  Degree of Freedom  182 

 Degree of Freedom (x2/df)  1.167  p-Value  0.06 
 (CFI)  .995  (TLI)  .993 

 
(RMSEA)  0.02  

 Degree of Freedom (x2/df)  3  p-Value 
 >.05  GFI  CFI  .95   RMSEA  .07 

 (Model Fit)  

  1

 1. 
   

  ( , 2560)  
  

( , 2561;  , 2561)  
   

 
  

( .  , 2561;  , 2564; , 2565)  
     

  (  , 2561) 
    

   ( , 2560;  
, 2561)   

  
 

  ( , 2560; Nonthapot, S. 
et al., 2019)    

  
 

 
 ( , 2561; , 2560)

 2.  
 (Exploratory Factor Analysis: EFA) 

  4   1) 
 2)  3)  

4)   



 .    11,  1, (  -  2567)
RMUTI JOURNAL Humanities and Social Sciences Vol. 11, No. 1, (January - June 2024)

106
ISSN 3027-6837 (Online)

(Con  rmatory Factor Analysis: CFA)  
  (  , 2562) 

  
  

  
  

  ( , 
2560; , 2559;  , 2566; , 2565; Vu Trong Quyen, 2021; , 2564)
  

   
 

 (Con  rmatory Factor Analysis: CFA)   
 

 
 1.  

  
 2.   

     
 3.  

    

 4.  
    

 
 
 1. 

 
 2. 

 
 

 3.  

 4. 

 “
 ”   

 
  2563
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Abstract

This research study aims to Study the behavior of backpacker tourists along the route of 
Thailand's rail transport development plan and study the impact of factors a  ecting the 
backpackers' satisfaction along the route of Thailand's rail transport development plan. 
The target population is backpackers who using the State Railway of Thailand, and were selected 
400 backpackers were selected through the convenience random sampling method. The structured 
questionnaire was used to collect needed data. Descriptive Statistics, and inferential statistics 
with a structural equation model were used for data analysis at the signi  cance level at 0.05.
The results revealed that The results of the analysis of the developed structural equation model 
are consistent with the empirical data which were collected from the target samples were tested 
with the same covariance, which passed the standard statistical criteria of 2 = 68.733, df = 17, 
p-value = 0.001, GFI = 0.960, CFI = 0.987 and RMSEA = 0.087. It could be explained that 
tourists' perceptions of information had no direct a  ect on their satisfaction by using railway 
services, which the size of in  uence was 0.008 (p = 0.368). However, it found that there was 
an indirect in  uence through backpackers’ behavior at signi  cance level 0.01 with a coe   cient 
value that re  ected the size of indirect in  uence at 0.58. Whereas, the backpackers’ behavior 
had a positive direct e  ect on the backpackers’satisfaction who using the railway service 
at signi  cance level 0.01 (p = 0.000) with an e  ect size coe   cient of 0.99. Moreover, 
the backpackers’ information perception had a positive direct e  ect on the backpackers’ 
behavior at signi  cance level 0.01 (p = 0.000) with an e  ect size coe   cient of 0.99.

Keywords: Backpacker; Behavior; Perception; Satisfaction
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