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Consumer Decision on Shopping at Convenient Store in Gas Station
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Abstract

The research on consumer decision on shopping at convenient stores in the gas stations aimed to study
consumer behavior and factors of mixed market that influenced the consumer behavior in shopping at convenient
stores in the gas stations. The subjects used in the study were 385 consumers who purchased goods from the
convenient stores in gas stations. The research instrument was a questionnaire. The statistics utilized to analyze the
data were percentage, mean, standard deviation, Chi-Square, and regression analysis.

The result found that the majority of consumers were female, aged between 20-29 years old, earned
bachelor degree with average income of 10,000-20,000 baht a month and self-employed. For the factors on
mixed market that impacted the consumer purchasing decision, overall, was at high level. In term of factors on
mixed market found that the factors on having adequate products, clear product signs, variety of available goods,
redeeming coupons on purchase and distribution channel for 24-hour service influenced the consumer shopping

behavior at the convenient stores in the gas stations statistical significance at 0.05 level.
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