o

19315 wnssed U9 13 avvdl 2 wieunguniny - 59vinu 2562 13

Jadensnannuazwginssuvestinyiadiiganuinatninesdaune Jmdnuasusy
Marketing Factors and Behavior of Tourists
Visiting Red Lotus Floating Market, Nakhon Pathom

3979 vaauUstlau’, amatiuyi wedatan, funs sy’

Chirawut Lomprakhon, Salakanan Hongsawat, Ratchaporn Rungtangtanaboon
‘avmsdanisgsiamsiasielval antunsdnnistaanAtan, 9. uumy3 11120
Tsswenunaanidonszgnsvaends 2.57943 70150,

TsaSeundundys 2.U573uys 25110
'Modern Trade Business Management, Panyapiwat Institute of Management, Nonthaburi 11120 Thailand
“Chom Bueng Crown Prince Hospital, Ratchaburi 70150 Thailand
3Kabinburi School, Prachinburi 25110 Thailand
*Corresponding author E-mail: penpattratar@pim.ac.th
(Received: September 19, 2018 ;Revised : December 14, 2018 ; Accepted : December 26, 2018)

UNANYD

maiddesesdusznavtestatunananaiomvioniisanaintivstuas Hngusrasdiiie 1) AnwngAnssu
mi‘viaqL17'imﬁumﬁﬂviauﬁmﬁmmmﬁquﬂ’mm 2) ﬁmsnaaﬁﬂizﬂa‘ummﬁa%’amwam@iamiﬁmLﬁaamamﬁquﬁmm
ﬂejm'hasmmsfﬂumﬁﬁaﬂ%y’dﬁ Ao ﬁfm/iaqLﬁaaﬁﬁummqmLﬁammmfwjaﬁ’al,mq U3 400 AU lnensidenngusiogns
Tnglylldnguiainuiinzidu (Non-Probability Sampling) wuun1sidendiegrsmiuaiuazaan (Convenience Sampling)
mdnsitoyalagliadfiugiu 1dun Andasas (Percentage) MAzuuLIady (Mean) uaynsiiaszviesduszneuvesilads
(Factor Analysis) afinladurae38 Principal Component Analysis Ingld38n1svyuinuiuy Varimax iedasevivn
ANUENTUSTENILUTLardANgYN Nan1TIRENU ‘{j‘\]"f]JEJmima’lﬂﬁﬁﬁmsﬁmﬁuﬂ’liV]IENLﬁEJ’ma’](ﬂij’Wjﬁﬁ’JLL@J NGUFIBENS
Tanuddynmsauseiuann (X = 3.67, S.D. = 0.836) wazannsinsgiesdusznevrestlatenisnainvenisvieadien
mmmﬁﬂvjqﬁmm WU f]ﬁ]ﬁamnmimmmaqmsvimLﬁﬂmmmﬁ’quﬁaLmd Usznouse Jadeduniseuuiruasdssiung
ANazAIn Jadeaunsdsasunisnain Jadeauaiusnisiazaulasnsiy

AdnAty : Yadevnansnang, weinssuvesinvisaiien, aanuvdiung

9594 vaouvselaw, Aarzndiuy] widaian, v JeisuIyvy



74 193a153ves lnnssal U9 13 aUui] 2 idounguniei - §9vIAu 2562

Abstract

The research on marketing factors and behaviors of tourists who visited Red Lotus Market aimed to:
1) study behaviors of tourists who visited Red Lotus Floating Market and 2) study marketing factors that
influenced Red Lotus Floating Market tourism. The research samples were 400 tourists who visited Red Lotus
Floating Market gaining from non-probability sampling focusing on convenience sampling method. The data were
analyzed using basic statistics including percentage and means. Factor analysis and principal component analysis
were carried out using varimax rotation method to analyze correlation among variables as well as to group similar
variables into dimensions. The study found that, according to marketing factors related to tourism at Red Lotus
Floating Market, the sample placed importance on the overall perspective at the high level (X = 3.67, S.D. = 0.836).
The marketing factor analysis of Red Lotus Floating Market showed that the marketing factors consisted of

transportation and facilities, marketing promotion, service fee and security.

Keywords : marketing factors, tourist behavior, Red Lotus Floating Market
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