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Abstract

The study of “The Retail Mix That Affects Customer Loyalty of CJ Express in Bangkok Area” aimed to
study the relationship between retail mix and customer loyalty of CJ Express in Bangkok area and the influence
of retail mix that affects customer loyalty of CJ Bangkok Express in Bangkok area.

The population and sample group of this study were the consumers who live in Bangkok that purchased
goods and used the services of C.J. Express, which doesn’t know the exact population. Therefore, the determination
of the sample was evaluated by using the table of Taro Yamane (Yamane, 1967) to determine the (sample size at
95% confidence level. The author collected the data from the sample group of 407 people and.used frequency,
percentage, mean, standard deviation, correlation analysis, and regression analysis as statistic tools.

The results of the research showed that the retail mix correlates with C.J.”s customer loyalty. C.J. Express
in Bangkok consists of a variety of product categories with a low correlation in the same-direction. As for the
marketing communication mix, there was a low correlation in the same direction. The pricing policy has a low
correlation in the same direction, and customer service has a low-level relationship in‘the same direction.

For the retail mix that influences customer loyalty, C.J. Express in Bangkok comprises a variety of product

categories. Marketing commmunication mix, Pricing policy and customer service respectively.

Keywords : Retail Mix, Loyalty, Customer
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