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Abstract

The purpose of this research is.to study-the consumer behavior and retail business strategies 4.0 as well as
provides practical contribution by recommending the strategies for retail business. A quantitative method was
employed by using a survey research,/A guestionnaire was used in this research. Furthermore, a quantitative
method was employed by using in-depth! interview. The result found that most of the samples were female, aged
21 - 30 years, single and most of their education were Bachelor degree and revenue under or equally 10,000 Baht.
The result also found that the‘sample was the people who influence on store selection, pay by cash, receive
information about the store through relatives or friends, and require the store to provide promotions with discount
coupons. The results of hypothesis-testing showed that the marketing mix factors consisting of product, price,
and convenience of purchase, sell by using a salesperson, sales promotion, physical attribute and other factors
including purchasing-experiences, have a relationship with consumer behavior in selecting and purchasing products

and services in the retail store.
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