156 3959793981 wnssal U077 16 aUuil 2 Wounguniny - 8911Au 2565

JadeiniiansnasranissausuuinisdiszRuszuuniaundvasuilaaludamindunys
Factors Influencing the Acceptance of PromptPay Fund Transfer Service of

Consumers in Chanthaburi

anvan 5ITUFANA
Lakana Thamasupapong®
A1UIT I IINTTUNTRULALNTAUY ANEINEINITTANTS WnTInendeseigsilunssal Jamiadtinygs 22000
Financial Innovation and Investment, Faculty of Management Sciences,
Rambhai Barni Rajabhat University, Chanthaburi 22000 Thailand
*Corresponding author E-mail: lakkana.t@rbru.ac.th; yuith@hotmail.com
(Received: December 21 2021; Revised: April 19 2022; Accepted: Aprit-252022)

UNANED

neiteedsilifngusvasdifie (1) AnwanmensseuiuuinetssRussuundounsvesiuslaaludmindunys
(2) Anwntladeiiddviwadenissousuuimatsyduszuundoumdvasiuilaaludmiadinyi msfnuniidunsideitens
d1599 Usznnsiltlumsiine loun nauguilanduilneiiondoegluiminiun@ieeliduievieiinuinmieumduay
wnelfszuuiisziunmdidnnsetind seniafioungednieu 2563 fylfeungriniou 2564 in3esleililunissunudeya
Wuwvvaesuaudiuau 43 de AdelFFuuuUasuamAl Suu 364 gerileiaunRenssuavdeuuuaeua it uauysal
$1unu 330 g0 e Humunufuilnadynalnefienduegludmindunys Bn1smseda liud arfesas Aade duudoauy
WINTFIU MTIATIEVAN00Y MAdey T-test MTIATIEANFURHSHUUWETAY LagN1TATIEYAMULUTUTIUNNAAEY
(One-way ANOVA) mspsizvdayanudn ngusegvdulngiduwavddinsfinusedulsyginiviegnin uinbeu
thiinw gFuidassviedineaey fseldiedesoifetmnimiewintu 15,000 vin wazwuidnlngdenlivoms
mMgansumensiuhusruuliIsusdia SanuilumslouiunutemsBidnrseiindindeduatias 2-3 ads fanug
nsamziBoulinundenmdinnindsliameadou lynguissliamadoudavailesnanmsilinsuidesamsdou
og11ls uavdnilvg/liizuiieyaiignieomieuiifisunduieaiuuinimmienmd auuansiwnuendnuazsielidmae
nsensunsliuimawdennd msiipsiginisasnesdinmaniiiednwidvisnaveangusulsitineniseensunsliuing
wioumnd wui Yedenivswagegasionisyaniunistiusnisléun auideduyana mmmemisananuwensailunsidou
ANAAVTIAUANTIULYBITIUY LazaRNageeazmnsensitumudiy Usslevildsuanmaideifiedy
wwnsliaatumensduiiieadeshliRsnsan sl fulsuasianssuunieumgliiussans amduwasiodu
toyadmiuiiaulahludesenniidelueunnn

o daa a i

Addey : N1spaNsusEUUNTanY, JadenidvSnadossuunioung, N3tnseRussuunIamng

anval) SIS TN



°

21957539857 lwwssel U9 16 aUuil 2 ideunguniny - 1Ay 2565 157

Abstract

The purposes of this research are (1) to study the acceptance of PromptPay fund transfer service of
consumers in Chanthaburi Province (2) to study the factors influencing the acceptance of PromptPay fund transfer
service of consumers in Chanthaburi Province. This research is an exploratory study confined to Thai consumerswho
live in Chanthaburi, have heard about PromptPay service, or have had experience using electronic fund-transfer
services from November 2020 to November 2021.This research was conducted by distributing the questionnaires of
43 questions to consumers and received 364 responses in return. There were 330 responses chosenand screened
to represent consumers’ population in Chanthaburi Province. Descriptive statistics include frequency, percentage,
mean, standard deviation and regression data analysis were used. The data were analyzed by using T-test, Pearson
Correlation Coefficient and One-way ANOVA. Data analysis shows that most respondents are-females-with bachelor
degree and higher. They are students, self-employed or retirees whose average monthty-income-of 15,000 baht or
under. Most of them prefer mobile banking applications and have the average-of 2-3 times per week of fund
transfer frequency. The majority of the respondents had already subscribed to PromptPay: However, among the
non-subscribers, they reported that they did not know how to subscribe and alse-did not know the correct
information about the service. Data analysis also shows that the role of occupation and income level have an impact
on the acceptance of PromptPay. Hierarchical Regression Analysis also suggests that the strongest factors influencing
the acceptance of PromptPay are personal habits, effort expectancy, performance expectancy and compatibilities
of technologies and devices respectively. This research not only provides guidelines for involving institutions to

develop PromptPay services more efficiently but also provides information-for further research studies.

Keywords : PromptPay service acceptance, Factors influencing PromptPay, PromptPay fund transfer
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