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Abstract

This research aimed to 1) analyze the presentation format of fake health news and 2) develop the fake
health news examination criteria. A mixed methods research was used through content analysis of fake news from
Food and Drug Administration, Office of the Consumer Protection Board, social media, and a focus group.with the
experts. The findings revealed the characteristics of fake news as follows. 1) Most sources of information were from
websites with records of fake news presentations. 2) There were 3 types of fake news spreaders, ile., identified
spreaders, unidentified spreaders, and blurred data of spreaders, respectively. 3) Major social context toward content
was the most positive. 4) There were 3 headlining techniques, i.e., clickbait, message appeal;-and-headlining for
sharing. 5) For contents, they were found with exaggeration, less proportions than advertiserents, and incongruity
with their headlines, respectively. 6) Most fake news did not contain URLs that could connect to-other reliable
sources. 7) Most fake news appeared with propagandas/illegal advertisements. It was also:found that there were
6 dimensions of the fake health news examination criteria, i.e., basic components, context, contents, language,

advertisements, and health.

Keywords : Fake News, Fake Health News, Criteria for Examining Fake News
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