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Abstract

This research aimed to: (1) study the current marketing operations of ethnic woven fabric products/of the
Chang Pa Huai Khayeng Community Enterprises; (2) develop a digital platform to promote distribution channels for
these products of the Chang Pa Huai Khayeng Community Enterprises Thong in Pha Phum District, Kanchanaburi
Province; and (3) transfer and apply the developed digital platform to the Chang Pa Huai Khayeng Community
Enterprises. Data were collected through interviews, focus group discussions, and questionnaires. The digital platform
was developed using Visual Studio Code, XAMPP, MySQL, Sourcetree, TIDB, and Tailwind CSS, with'programmming in
React TypeScript, HTML, JavaScript, and CSS. Data were analyzed using frequency, percentage, standard deviation,
mean, and content analysis.

The research findings revealed that: 1) The community enterprise’s main products were handwoven fabrics
and Karen-style shoulder bags, made from natural materials through intricate handweaying processes. These factors
contributed to high prices and may make the design appear outdated to certain customer groups. There was also a
shortage of skilled labor among the younger generation. Moreover, the products remained uncertified by credible
institutions, which affected their trustworthiness. Handwoven fabrics were more expensive than machine-made
products due to the time-consuming weaving process and high craftsmanship.-Product distribution primarily relied
on local community shops and trade fairs. The enterprises lacked effective online marketing channels due to
difficulties in managing digital systems, leading to lost sales¢opportunities. Furthermore, there was a lack of
marketing skills, and traditional marketing methods were still predominantly-used; 2) The developed digital platform
enhanced product distribution channels and could be practically/implemented;-and 3) The Chang Pa Huai Khayeng
Community Enterprises group were able to effectively use the developed digital platform and expressed the highest
level of satisfaction with the activities related to its application-and-transfer of the platform, both overall and in

specific aspects.

Keywords : Digital Platform; Ethnic Woven Fabrics; Community Enterprises
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1. fugudnual (context) panuwuuvthaiiuledln
fiondnwal Aeflviausssuvfiug iy Wainanedh Fiudes
WIadydnyalanizveinguyianug Tdnude (user-friendly)
30I5UNTTUANINAUULOND (responsive design) \eLdial
s fimseenuuulassaiiefifuseuy W wymnems
duen usiu

2. $rudmusznaviiuiden (content) davh
Toyadednifeaiuimeusiasdu 1wy Anumnevesasiin
wAdANITME TINAINITUANITRLAFUAIDE1IATUNIY YUIR
Yan Fquainw szeznandnds senuuulanislidonas
agheauasBengs laidemdniawan viomsuszyns
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3. Fruanudugueu (community) a¥siudl
Tinou Wy F3r9ngndn ielvigldfldmsmduaiunisd
dusvesguvuei Wy nslaiugves nsussUssaunisal
Ande WalenalignAsiulmeaieinlua visewauslalde
TunseoniuuTIiugNT

4. fMuUNSTIINSIAINABINITIANITAINABINTT
gnf (customization) tausU3msdsianuuavdedley

WNNE WU duhYRIInateRamIznguYIRnug ssuuasng
U dglininudseiinsdsde amnuveu @ arediidendey

o
o

5. funnsfnsiededns (communication) AARs
szuuuwnan (live chat) dwsunanofudwming vioduan
Tagnss TvownedeasiuleBuaiifie wu wiedn (facebook)
duansunsy (instagram) lau (line) iowdarnansuas
TUsludu
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6. fun1sdenles (connection) Woulasfy
wanvesusrenfifeandn wu Foud (shopee) @ianda
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maﬁqm maﬂamguﬁmﬁammﬁ 1

WAl AuATe, Wma Auden, Wysuns yyausy, audi Aiygsed



755753985 wnssal U9 19 avud] 3 1HauAueIgu-511AL 2568 53

o
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auiswaladanisiisIufanssy X S.D. FTAUANUNIWD ]
nsaenaansuszandldnuunannasufdia
1. AuanIEwINGeY (context) 4.81 0.18 1niian
2. sutadeid (input) 4.80 0.19 1NiigA
3. PUATTUIUNIST (process) 4.93 0.16 nitga
4. AUNAANS (outcome) 4.88 0.19 1NTige
Tagsaamnanu 4.85 0.12 annign

PNINTWA 1 frauuuussiiudinulvgiinnuiianely

' ¥

slomainsmAanTsuNsIeneanIsUTENAlT N ULNanlo Ty
#dva Tnesamndueglussiuinniian Aedewintu 4.85
oRasanfunesu wui grounuuussdiuiimuiisnela
Tusgduanniigaynduudoatu Tasdunszuiunis
(process) fiazuuumufisnslasniig Anadewintu 4.93
5998911 A8 FUNAEWS (outcome) AaRBINAY 4.88
shuanmzwinden (context) Aadei 4.81 uazsuilade

191 (input) ARABLYINAU 4.80 ANEIRY
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fien sgslshmutgmndniinu fe nsuimsdanisfivia
UsEAnEm 19U 91ANITIUHUNIHARLA M EAAIRTA
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liannsousiulunaniifinnudesnsgeduld dmnnsine
999 108 wazAmy (Choi et al,, 2019)ldnataianisusms
ganalugumwiosiu wui MsvenIEwuNMIRAALaL
msliimalulafidunddluiadeilisisluguliannse
voenaaludangugndlumiliidosannisuanisdngs
geansoaulavuazmalilodnsnaiaiiviuate Tngiawe
Tungugsiaisaduauiiidannduendnualuazdeanis
nInaIATilanIzlalas i nde fusidmedieluiamia
wisll MsvpuMAsunuatuayuazussnRiTelugmudu
guassaidRiidrinnuaninsolunsndnuasyeenain
"LUQ’Qﬂa;ugﬂﬁwﬂ"'ﬂiJ TrgauIdevag @1 wavale (Sari et al.,
2020) wdndliiudy nsvianIsatuayuaInnInsguaTIon Y
vilRavAsguuliiannsniiulnegiedsdunasiianunsa
hildlerdananismaneiidusyansamld luidvesni s

wAnSusiLazn1TeanLUUAIRAIBE AT Bl e 995y
AufiaInTresERmiUAB UL Al WU mananeiidaan
DuendnualuavdenndesiuTdmsssuvesieduiud iy
siamiaﬁ”wzgaml,ﬁu (Kim, 2018) ag19lsAnny nansiuai
AlallFFunsufurgsuagiaunliaenndosiuauionns
vaangqugnenadylniigivaginliiamialdaiunsafge
nausaelngdle Tastamzngugnéniiuesvnaudiviuasiouay
agulandnslidie

MU NN AL TUIIUNINITAAIANEN 00
e iugUe AL UT1aU e BNeVaIN)H
FIANIYIUYT WU WERTI (product) Jenviaguu
Flathieidedingn fusindndodmeiiouazgungindos
Fstinailanaulunszuaunaveifaududeunayliszey
naunu Yadedanaddsdamalvindnduaniisinigs (Sari et al,
2020) waror3lineuausiANfeINITveIgnAInguiny
fidonnsAnuTiuaTy (Kim, 2018) Ygynsananasiouds
mMsnemsiaREASulimaufunaniuAsuuUasly
Wy nsiiiunseenuuumaaneiviuasisuazaeulandgni
yinngu (Pattison & ELlis, 2019) uananigdilamnisuin
usanuiifeannauiulyl feviliiamialiansovenefds
msuAnlaldud (Choi et al, 2019) §us1en (price) fveile
fenganiwanfasiinanlneirdosdns iesnnszuiums
nanRldna uuwaz AU dslunsve (Kim, 2018) $1A0
geilagiioufsannimuaziondnuaivesdudfignduiends
$09m5 (Choi et al,, 2019) aghslsfinny aAnudosmsfianas
Tungugnddiliaaudrdgivaudiisianligaonavinle
TamiusuieaiansuIsandunun1snds Wy n1sld
mv‘ﬂuiaﬁmiwaﬁﬁﬂisam%quﬂﬁu (Sari et al,, 2020)
AIUAITINTIMUIY (place) Famnaltiun1svIgkunngu
TuguvuuazauLanidudl wivintesniseouladid
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Tunsveemanaliinisduuazdiegnangulul (Pattison &
Ellis, 2019) uananii Mavansdnnseoulavifiiussavsam
Mliiamfanaialani1alun1suieuasn1sve18§1UgnNAN
(Choi et al., 2019) AMuUNITEUAIUNITAAN (promotion)
TR IIBUEITINBENITANATNAENS Way
felddomianisnarauuusniy deldannsodrfmans
ooulatifinatuld lnsiamzndugnisulmilisumeside
Jundn (Kim, 2018) NM15U1ANTIATUANAMNMNLAZUINTTIY
Aduszuulumsudailifiamfaliansoveenainseiu
walsuuasaseantd (Sari et al.,, 2020) NsimuIwazUTUUS
nagnsnisaainlaenisiddeanisesulatiaznisadis
mnutdeielundnfuriortieiiuauansalunisutstu
P093@1%n (Pattison & Ellis, 2019) WotfinAuane
Tun1sudatunazvenenatn Jamnanisimuitazysuls
msdanslunnsnu TnslenngluFesmsliinelulaglunisudn
wazn1snaneulal MstneusHAININIITINYEN 1 INIHAIN
wagnsldmaluladlul 9 999801991195 NINRAALAY
nsuAald wenaninisaiinnusuiiedumsnuniaiy
waztonvuaztasifislonialunisiunsadiuayunisnisiy
uazAM3 (Choi et al,, 2019)
nsWaIunannefuAITaIlodatudeans
IR mNeNanfaTIR ey ANUGUe A v ALt
wewdadunislduuifniasugioasieassd (creative
economy) Bssjaitumslfineluladidvialunisvenenaisaz
wSuaefnenmmagsislugururiosiu Wuniseuntuy
unanwesuATViaNTiondnuaidedaTaussaumaAnig 1oy

o

nsldamanefuaraiiudlos muddmossianadnyel
mafnusssulunisadrayadniinlifuAud iiofign
awavlannngugniilirnuddysuaudiiifesnuay
Hulinsiudawnden Tususudnwal(context) mssonuuy
wnasvlesulisesfumsldnuuuiiofauaresnuuulaseasis
Mduszuvfeifunisimuimasmaluladiinevaues
awsfesnsvesilludagitiinesnisamuasmnuassind
Tunsl¥au (Pattison & Etlis;. 2019) Gﬁagal,%qﬁmﬁmﬁ’u
HAnS WY AYIIMINgYRIAIgR wAllAn1Ine wavdeya

Fufn 1wy wueuarian Peaeeuhalauasiiunnug
Tiitugnén Fafiudeidadylumsduaiunistouelunain
soulatl (Chai et al., 2019) suaruduuyy (community)
msadiuilsiney wu T191ngné wazmsursuszaunisl
faudiaglunisasiennuduiusseningnAuasinan was
Wiymstldnsuvesgnandusdndtast lnsianzogadlunagy

o

anAgulmsiviieuanulusdlauagnsluduius (Kim, 2018)
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wumnsiielfgnéndunddusalunsesnuuumedivie
\Fonuansusinfeinns Jsaenadesiunsinuves Iaude
anad (Cova & Dalli, 2009) finaite nsas1sUszaunsnEa
Tumaiadifinisusadugs drunisufumiuaudetnis
(customization) M3taueUIMsdsinALvAVEoRlEaN
forfunsiiuquanliiunanias TnonsldssoudaBgly
fifuteyausz Hmsdsdoussanuveu Taeliiamisanunse
Thusmsfinsafumiudosnisvesgnusiazse Jsaenades
fuluAnLasyghaadsassaiidunmsusuiivaenados
fUAIIUABINITIANIEYBIgNAT (De Beukelaer, 2014)
sumsAnsedioans (communication) Mslidemensaoans
inledeaiiie ewdinansuadldslududenuddaluns
a¥amssuiuaznssdulignAndiniiduslunsdous
(Pattison & Etlis, 2019) MsdeashiUsyansnInazdae
AP NudITS TR TR TUTavAaLazsilign
fandndudunisvesmasimuindndne sunisidoules
(connection) Auatsideslesfuunanlesudaesifandn
wi Ul (shopee) a1wdn (lazada) udu daeliiamna
ansfageaaIali TGty nedhfngugndiiniedu
nsisalesiueAnsauayy Wy nsunsiRIYIYUYTe
fvhvuiadvdiaminamnsatrtuaianuidetioua
I#sunsatuayulugusing 4 fednunisduuazmanana (Sari
et al,, 2020) MuUN15AINY (commerce) STUURLNSIAUAT
wazthsziuesulatiivaensodudsddylunsiivauazan
Tun1sders warssvuandnuaglusludufiayiapadng
aufnivosgndn Ssanunsnvinligndnduandetuay
daaunnsvenegugnAn (Choi et al., 2019) NsAIUTEUY
n3?rsziiuLaznsindeiivainvatsaiunsanevlond
AnufImsvesgninTidlukazsnsUssng ioliunanrlady
AaviausraumudSauazditu JamRaasTianuddiu
N1SRAILYINBENIN1TARIARINAd S VAU T lugu T
amsaisssuvatuayuiiansaldimeluladll 4 egns
Wl iloleuaiansveseeulaiaziiinnsiuinansias
(De Beukelaer, 2014)
msihamhsguruiisheddldiunsdienen
uazUszgndldunanvlefuAdviaiedaaiudemamsdadiing
wAnSusiE o Atusresamesiy uandliifiudsdnonm
299y UYULUNITINTEAUNTEUIUNITHAALALNITAAN
inumAlulagAdvia Inenansussdiuanuiielavedfidisu
Aanssunsanevenasraui wudl glnsiudianuiianels
Tusedu “unflan” lunndu Tasiangludunszuiunis
(process) nsiigidswousulinuiianelalusefuge

WAl AuATe, Wma Auden, Wysuns yyausy, audi Aiygsed



755753985 wnssal U9 19 aUud] 3 1HauAueI8u-51IAL 2568 55

TunnfiA wansliliuinmsesnuuuianssudanumnzauuas
aoulandnguithving Seaenndesiutofuwuyes i wavansy
(Zeng et al,, 2021) ﬁsquwmimammLvmiuia%mﬁmma
tsuraiaoruey windinseenuuuiomilaenadosiu
UTunvieadu wastdumsiidiuianvesandnluynsesiv
wuirtunseusiluadsilfisissu sosseeu uay
aundnuedngaiamia MsfiFunsEUIUNTT (process) 163U
ANUTanelagedn avvieuisnuiuszdnsamuesguuuy
nsmemen Wy Maditunoudaau msdeasiidiladne uay
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aa v

2020) fisgyin MmawanvinueAdvaluyimuaziiussansam
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'S’wuﬁiiuﬁaa5u‘lumsa§wsﬂamLﬁ:u (De Beukelaer, 2014)
uved leriiud (Howkins, 2001) §152U71 1ATUAE1ETTA
awszaumudialifrelevuruminsaliafnaioasse
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et al,, 2020) finain nsUssynAltnalulagfavialigmng
ﬁqmmi’wLﬂuﬁaqﬁﬁwuaﬁuaquasiwimﬁaqﬁgqmﬂmﬂ%’g
waztonwy winisanevenssfauiazdszauNadgaluiu
Anuienela uiadslinisAnaunalussyzeri gy nsly
unasosuaTereios mitananiaasugia Wagnisvetena
dnasdu o sadsmsuiudsessuuiaenrdesiupnUAL UL Uas
VOINAN
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