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ABSTRACT

This study aimed to: 1) examine perceptions of and causal relationships among
tourism innovation, tourist-perceived value, community identity, tourist attachment,
and soft power in the development of health tourism in Nakhon Nayok Province; 2)
gain an in-depth understanding of how the province’s health tourism could be
transformed into compelling tourist experiences; and 3) propose a model and
strategies for positioning health tourism as a source of soft power for the province. A
mixed-methods research design was employed. Quantitative data were collected
through a questionnaire administered to 400 Thai tourists with prior health tourism
experience in Nakhon Nayok Province and analyzed using structural equation
modeling. Qualitative data were obtained through in-depth interviews with 20
participants comprising tourists, tourism entrepreneurs, community leaders, and
representatives of government agencies, and were analyzed using content analysis.

The findings revealed that tourism innovation had the strongest total effect on
soft power (TE = 0.74), followed by community identity (TE = 0.55), tourist-perceived
value (B = 0.42), and tourist attachment ( = 0.35). Together, these variables explained
72% of the variance in soft power. The synthesis of the findings also led to the
development of the NICHE Model, which provides a practical framework for advancing
health tourism, generating economic value, and sustainably strengthening Nakhon
Nayok Province’s soft power.

Keywords: Health tourism, Soft power, Nakhon Nayok Province
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AT 3 NANITILASIZAID NS WANIIATI DNSNAN199 DY ALBNSNASIUNLHNARD
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. TPVA TENG SPHT
AUsn1eusn
DE IE TE DE IE TE DE IE TE
TINN 0.58%** - 0.58%** 0.44%** - 0.44%** 0.38*** 0.36*** 0.74%**
COID 0.39*** - 0.39*** 0.32*** - 0.32%** 0.27*** 0.28*** 0.55%**
TPVA - - - - - - 0.42%** - 0.42%**
TENG - - - - - - 0.35%** - 0.35%**
R? 0.64 0.58 0.72
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