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Abstract

The purposes of this research were 1) to study the attitudes, perceived
value, and intention to use the service, and 2) to study the influence of attitudes
and perceived value on the intention to use video streaming services in Thailand.
The research instrument was a questionnaire. The samples were 400 video
streaming watchers in Thailand. The statistics used for data analysis were
descriptive statistics, including frequency, percentage, mean and standard
deviation as well as inferential statistics for multiple regression analysis.

The results of this study indicated that overall attitude of the samples
was at the highest level with a mean of 4.35. Perceived value and intention to use
the service were at a high level with mean scores of 4.19 and 4.11, respectively.
The results of testing hypothesis indicated that attitudes and perceived value
influenced intention to use video streaming services in Thailand with a statistical

significance level of 0.05.
Keywords: attitude, perceived value, intention to use video streaming service
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