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Abstract

The study about a suideline of marketing resilience for wellness tourism:
spa and Thai massage among the next normal to improve their competitive
advantage in the Upper North aimed to study about the marketing management
of wellness tourism: spa and Thai massage in the Upper North at present.
Moreover, another objective of this research was to suggest a guideline of
marketing resilience for wellness tourism: spa and Thai massage in the Upper North
to improve their competitive advantage among the next normal. The results would
be used as a guideline of marketing resilience for wellness tourism: spa and Thai

massage in the Upper North among the next normal effectively. The author used
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the constructivism research paradigm and phenomenological research strategies.
Regarding a research tool, an in-depth interview form was used with 12
entrepreneurs of wellness tourism: spa and Thai massage in the Upper North. In
addition, the triangulation content analysis was applied.

The results found that the marketing management of wellness tourism:
spa and Thai massage in the Upper North at present is different from before COVID-
19. Regarding a marketing resilience for wellness tourism: spa and Thai massage in
the Upper North among the next normal includes suitable Product / Service
development, relevant Pricing to current situations, increased Place by applying
technologies, adapted patterns of Promotional activities, upskilled People,
focused customer relationship development Process and complied Physical
evidence to hygiene standards which should be useful to improve the competitive

advantage.
Keywords: wellness tourism; resilience; spa and Thai massage
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