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Abstract

This research aimed to develop catfish products for value addition in the
Na Pakho fishing community, Bang Kaew district, Phatthalung province. The study
employed a mixed-methods approach, combining qualitative and quantitative
research methods with an emphasis on action research. The research process
consisted of four steps: planning, action, observation, and reflection. Qualitative

data were collected from 28 key informants, including community leaders,
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villagers, community organization leaders, social enterprise group representatives,
and government agency representatives. Quantitative data were gathered from
63 consumers of catfish chili paste products under the Bang Kaew Mueang Lung
brand. Interviews, observations, and focus groups were used as tools to collect
qualitative data for content analysis, while an online questionnaire was employed
to gather quantitative data, which was analyzed using basic statistics.

The findings revealed that even though the Na Pakho fishing community
faces economic challenges, it possesses a crucial resource: catfish. This prompted
the value addition of catfish products in the form of catfish chili paste available in
three flavors: Herbal Catfish Chili Paste, Crispy Catfish Chili Paste, and Savory
Catfish Chili Paste, all marketed under the Bang Kaew Mueang Lung brand. The
marketing mix model of the 4P’s, comprising product, price, place, and promotion,
was utilized in actual sales operations. Overall consumer satisfaction showed that
Crispy Catfish Chili Paste (Xx=4.57) and Herbal Catfish Chili Paste (X=4.52) attained
the highest level of satisfaction, while Savory Catfish Chili Paste (X=4.44) reached
a high level of satisfaction. The development of catfish chili paste products will
continue based on the community’s way of life and resources for sustainable self-
reliance. The recommendations included promoting the formation of catfish chili
paste production groups, encouraging the use of local ingredients, and further
developing catfish chili paste products. These efforts will help address the

economic problems of the community.
Keywords: product development; value addition; catfish
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2) Uaanayulns guslaadanufiswslasglusefuanniige (£=4.51, 5.0.=0.80) uaz
3) indnUanngeaiu gulaadaufianelasgluseduann  (¥=4.40, $.0.=0.79)
eagvioulvidiuiinstmussiasdesusiiminuaianda g

3. AMuYaIneInd g (Place)

dmSuremIInsIndimiiedl 2 dewmne laun 1) daenianisiimitgesulad
(Online) suwlatn (Facebook) vesamndngwdn 1losanegluraswesnisiizunaans
nsmann 3e8eldlainsdnma (Page) Witesminendndamitmin windeiniasd
NsRAWITRImMINsImeusEuLeaulausialy was 2) dasnsmsimiigeslay
1AEN1SUIEATI kaEN1500NTIUTMUNENEANNMY dMTUN1T80NTIUTIMUNENER Y]
finsduiiunimeassnismana S1uu 2 ade léu
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3.1 ASNAABINITAAIN ATIN 1 97U “Uavesiuiuledqs” dalagd1inau
a & o [ [ J o A v s d (% (%
WINVETMIANNGS 581I19TUN 29 NuATUS - 4 Turan 2567 ol Lada a1v1iNa9
aunsnasunMsTmendndaeiinsnUaianle dansem 3

=] o ! a (% (3 sg a 5 ~
N13199N 3 agUmamwmEJmamm%m‘wmﬂmqﬂs[,umimaaqmmmm ATIN 1

v N353y
Uszanuanen -
31U (VIN) 3181 (Um) 374 (U)
hwanuagnaslng 50 60 3,000
51w%ﬂﬂa1@ﬂwj 50 60 3,000
'131W’%ﬂ‘dm@ﬂq gEIU 50 60 3,000
334 150 60 9,000

3.2 NMINRBINIIARIA AT 2 91U “3umdsand vharwAidali 72 wesw
osdiu” edlufuaniana Sminsngs afadl 37 Usednd 2567 a lssusuAnnseda
sunaiios Sannsivgs Yudl 8 funau 2567 anunsnagunisdmnenndaeiimsn
Uaanlel famaedi 4

=] o ! a % (3 sg a g.J/ ~
19190 4 Eﬁa‘ﬂﬂ'ﬁﬁ]']‘WU']EJNaG]ﬂﬂJGVI‘U']‘WiﬂUﬁ']QﬂsLUﬂ'ﬁ‘Vlﬂa@Qﬂ’]iﬁa']ﬂ AIIN 2

v . N353y
Usznnunan :
73U (V) 3181 (Um) | 59 (Um)
umsnuainnayulng 34 60 2,040
insnuannnyl 33 60 1,980
131W’%ﬂﬂm@ﬂqsmu 33 60 1,980
3 100 60 6,000

dnsunisveaeinsnans 2 a5e lafiiusiusiudeyaludssfusng o uile
WngmsliasiziiienisdaasunisnanandndueiuminUaigneely
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4. AMUNTEUEINN15U1E (Promotion)
mia'qLa%mmismamﬁmﬁmsﬁﬁwﬁﬂﬂm@ﬂ wanINNIsdnasunTvIlugUwuy
Y simuaTAMITUAnLazsdauda SnuuiAavdefitnnldlunisdaaiunsg
18 laun miﬁamimwm@ (Marketing Communication) ¥4 “ﬁﬁW%ﬂm\‘iLLﬁ%
119999” L'ﬁaa%ﬁmmﬁ’] (Value Proposition) 1w “ﬁﬁw%ﬂmquﬁuﬁaaqq” Tl
Auuandsluantminainnii ismunsegialuluviesnatn defegdeiu
4 Usen1s Laun
0.1 “dwinuiuiudiesas” Wundefusivesaningusizuisluiufiguy
sty shuaunlsre suneuiaui Smiaings SevhnmadssUannies
0.2 “sdnunududions” laildnsysa 1ldd uasldldfngiude danw
Uaensusioruilng
4.3 “ﬁww%ﬂUWQLLﬁaLﬁaqqq” Huhminfivuznisussnnnisviwgnluszd
AUA YDIIUAUIUEUD BUNBUNM JINTRTNAS
4.4 “dminursuiadesqs” udminifiolunnduneuniandn (luld
pesdnslunisedn)
Mnmsdrannuieelavesiuilng "dwinuiudufiesns S 63 au i
sotladeiiiinanenisinaulade “dminuufuiiegs” minnsduaiunisvieriuns
doasnisnana SeaziBeadaned 5

A13197 5 seauauAaiugeduilaa Twunaiudadefidnanenisindulede
“UIFNUIIKA 0989”7

o oaa P Anady | Adwdenuy | wla
Uadeiiinasianisindulade _
(X) | wwsgu(SD) | wa

1. Jundndueivesaninguunsudluiminivg 4.17 0.81 N

Fufgauamnies

2. Wulldnysa laldd lldTmgiude 4.48 0.69 1N
3. 10w nivuzNMsUsEnInsEeuAIUa a.17 0.85 11N

4. Judwdnihielunntuseu (Wldiesesdnslunmsnds) | 4.32 0.69 gl
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911nA15199 5 WU szduanuAniuvesduilaaidutadeifnasnenis
dndulate “tmdnunauiudionns” egluszduun via 4 ade 16ud 1) 1Hundnsurives
an3nguiUszudludminivgs Fadesannies (X=4.17, SD.=0.81) 2) Lafldrarysa
Laldd Wldingiude (x=4.48, S.0.=0.69) 3) Dt wsnfivugnisusemasedusiiua
(X=0.17, 5.D.=0.85) way 4) Lﬁuﬁnw%ﬂﬁwﬁaiunﬂ%umu (a3 pednsluniswan)
(%=4.32, 5.0.=0.69) Teazvioulfiiuinnisaaasunisuieisnsnasenisnaaulede
wanfausmininuainnuesguslon

nsaanzdeundafasiimintaign

dmsu “dmdnunuduiions i 3 sami mendanmsiaundnfuriuag
neaesnInaABuiesund sumugmuldlinsiadesasiininuaianlvannaiden
HAnstu91 OTOP (One Tambon One Product) a4 @11NURRILIYUIUTUADUILAT
Foniarivgs F1uau 2 e 1ud 1) dndnvaignauulng uas 2) ﬁéww%fﬂﬂmoqmu\l
Fadunsensefuannsgiundndusisuuuunis deufieziinsiwuiazsesensely
Uu§ILANLADAASBIAUTETIALaT UL e N ST sMuLeseEad 1T Suazilug

nswndeyniasugiavesguusialy

5. afiUT18NaN15IY

mMsauwdadusiiioatsuadiudainn lugluvuresndndust “dmdn
Jann” iunsfmunileguugiuninensyurunardenndeiuiidinvearauiisly
yurunaruenyuvy e ddinduiasssunisiu Wesninindusmsiiey
f»jﬂ%’mulmm%ﬂmuﬁum%LLm'aﬁmuﬁqﬂmﬁ’u Fedunsiamaaafos “dminUainn”
fifvannvanssand seilanuddnluaiieneldiiieilugnsensefununndinves
yntwlugurnUsssiiuduiuanUsee WenisfisauesegedsBuvugiunuusy
Aonndasiuaideves Iawus guing (2560) fiwud wanSuTTiRauTuAde iy
fagitygyviesdiu waziiuiFesnAnsdidudinveswthu Aaansaairsyaiis
Titundnsuelld suaziundsmglduagyliiasugiavesnulugusundausaiy
Tnenszuaunsiaumanfurigeutudesinnsandmuosmeududdy uasnuide
303 39A 1aula (2566) Anudn nsimuIREndusiannuaddyaymieiuusssuves
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A %4
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uananilunsiaukdnsusiiminuainn Suhlugnisiuyaiuainn 14l
AMNANAAULUIAA “@IuUszaun1anIsnan 4P’s” lann auNdadue a1usia
futemdndmuig uagsunisduaiunisue wethuildidunagnsmenisnans
lun1sienaguslna FeaonndaeiuuiTaves tenna wasAs, U0 WIUANY, LNNNT
Taun3ny, uag AAuned dey (2566) imuin drusaunisnisnann 4P’s TaeiSesdiiuna
Jaduifaninannlumdes nuin fuilaaliaudidguiniian Ao fusian
Tnslawizegedsadeamunzaniuganin dausesasnguilaelvaudidyly
seduIn R erfuduYeman1sdasimie e 2 Jadendn e Aufluazaniud
destaensty wazdnsdnFesdudndumanmy ddudl 3 Aedunisdaaiunisnann
agluszauunn ADWNITTANITAUATUNITNGIN AR LaN WAN LON LAY G1FUARATNY
vosdunaRN IR TisiavEnadensdndulate Aetladedunaninsl defuilaa
Wauddglun1sdndulaainuinsgiunissusosnuaIn wasa1uITeves
9997 Yaa319ns (2563) finudn drudsraumamanaindmasensdindulatelusedy
winyndady laua Aundnsduet A1usIn1 AuTeImIeNIsINTIMUIE LagauNI Sy
Asman SnvadedenndesiunuiTeves Wisuwha Wwigunng (2562) finudn Jade
AuUszannINIInNan Aunansne uardudnaiuniseann Snadenisfnaulade
paenauLITEYes 43091 UTIAIART War gnsns qusloas (2565) Ainudn drulszan
n1ansnandidsmadenisindulad edud191nduduanlusmiauasvdan
Tnaatnsan wudn faruddalussduviunans definnsundusiediu wudn d1u
nandou Jauddngegadudusunsn Tnefinnudidgluszauliunals sesasunfe
AUTIAT ATUTDINNITINTINUIY LAZAIUNITALATUNITAAIA LasdiA1NdAgy
Tusgdutiunans mudidy Jeagvioulifiiiudy “drulszaunisnisnain ap’s”
dnnuddnysonisinduladsvesuilng dadulunisiauindnsusiiinindann
FeflanusndusdnsBafinedodlimudifyiuuundn “dnlssaunianisnain ap’s”
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7. Uaiduauuy
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