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Abstract

The purpose of this research is to examine the relationship or predictability
of the components of political socialization and political identity on politician
personality traits. In order to enhance political socialization for affecting the
current politician personality trait, the perception of the youths who are 15 - 25
years of age, must be considered. Consequently, the researcher collected the
1,200 respondents across Thailand country and analyzed the data by multi-
regression analysis.

The findings indicated that the affecting factors of political socialization
could significantly influenced and predicted to politician personality trait at
Beta = .16, t = 4.26 (Sig .000). Moreover, the affecting factors in terms of family
and social media also could significantly influenced to politician personality trait
at Beta = .10 t = 3.16 (Sig .000) and Beta = .01 t = 2.88 (Sig .000), respectively.
However, the components of political identity in terms of political value predicted
significantly to politician personality trait at Beta = .50 t = 27.17 (Sig .000). Besides,

political identity in terms of political value, political belief, political interest and
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political party system, predicted simultaneously and significantly to politician

personality trait at R? = .50, accumulated error = .42, F = 298.72 (Sig .000).
Keywords: political socialization; political identity; politician personality trait
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nsiidausiunnenisidles (Political participation) LJunandAgyaesUssing
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Fdhildensts Hammedusuuuuresnisidusamisnisdiosiisuiuesdnniidy
syupuUseesulne (Alodat, Al-Qora'n, & Hamoud, 2023)
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Usyans (Yayada! sugdAinas, 2562) 9ilesunisnaeninaimisnisie (Political
Socialization) @ sdinasasndnwainianisiies (Political Identity) wazAI1UA ALY
LﬁEJ’;ﬁué’ﬂwmzqﬂﬁﬂmwﬁfﬂmﬂﬁm (Politician Personality Trait) viail tee91n Anwar
& Jan (2010) lee5u1e1 n1snaeunaInIenIsiiies (Political Socialization) Tulsaiseu
Flnenvulidlaluszuumsdesiiunasesdanuvesmuaddulsadsuiliensuls
dlalusruunsidlesfiunasesdenuvesnuies uenani nsildausau (Participation)
TuRanssussuesinEsuenvulsaSouiiisnsusuigdnunazdaduaniunisoid
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PUIAALATLT paT 193515 naule (Myoung & Liou, 2022) Fatun1sna euLnan
y19n151l8a989181IvU (Adolescents’ Political socialization) AlsaiSeunazANuToUs
lunuiasguznaiiod (Citizenship self-Efficacy) Fadudsiimsfinwilanuseiinase
aumeanislunisildausanlunisidensi (Electoral Participation) uenainiisaumilu
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n1an1stdes dunuinlunisasiauagynliifinvirunfvesyAnawasngAnssul
p9AUsznau &uil 1) Asoua$a (Family) ludumuusniiviliiAaguanmadunaiieu
wazdunumdAgludinievu asauas N THAANENN1TNI99T 855U VTAUAR
N19N15L109 UagdNw¥aEn133UAUINTT 2) a010un15AN®1 (Education institutions)
anumsinwiluuvasemginssumnenisidesvesssmvuinunaidaunndounis
msfnwidlesnldsuteyannadesiliifanndeulestuidemmanadios sl
1UsEiRA1Ens isegnadianiunumadglunisiiiauen1snaounamianisiles
(Kezar & Eckel, 2002) 3) ngaifiou (Peer Groups) nguil outdunguiiananeusse
unAnuazdemmimadiesiivinwegafiourliidusulunsuinsasisazves
Usene (Kushin & Yamanoto, 2010) 4enanni ﬂﬁjwﬁaﬂué’ﬂwmmaqﬁm Sport club
ilimAansnasunamensifiedagden inszdinisusnevnenaninnuaniulay
NAUAR NI 09T 891918907199 (Campos, Heap, & Leon, 2016) 5) dounavu
(Mass Media) Lduta3 eslolunisujauiusiiionisdoansiddnenmludanasuly
wWnIagy Iny nsviad 1sans widsdediund ameuns (Khan, Razi, & Rehan, 2013)
deanavuilanudfglunsiausteyailiulsslenitazaurvestoyamanisilos
deau iesvgiafiuansnsdussteyanssanaidesuarfinenindoes 6) dediau
(Social Media) viunefianauia3avnedanu (Social networking) A4 Facebook,
Twitter, What Apps, Linkedin, YouTube s3ulassineg fitdnuazidudednumsedu
uwnasteya msuvsdudeya Ussrwuldsudeyaaindedau (Al, 2016)

s a1l Smith (1994) Tduansdmdnuaiuaaa (ndividual Identity) a1
lendnuaiyanadiiunueaty danunuies (Socal self) Usziam (Category) UATUNUM
(Role) @rusmanuwailagsiu (Collective Identity) LOUAINNLANA 19T UUNUINT B
ATAUATI (Family) Rt (Tentorial) Wuty (Class) fnaun Wowd fudinsu Porter
(2013) aSunggnanwainnaniIsiies (Political Identity) 3nduszavvasanaulanig
N3 094aEN1TLUITINVBIYARALALLANIZ A iaamzamiﬂ’@ummmqﬂﬂﬁumqmnﬁaa
(Political commitment) WaiuIn15n19n15Ld 895 1M suslle1Iu (Adolescence) Auils
) (Adulthood) 7 Tengsiaus 18 - 20 @ (Jensen & Amett, 2012) o8 14lsfn1y
dndnvaldruyanaidugas uduiideulosduninidrsaumianisides (Political
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engagement) Imaﬁﬁé’faaﬂamqﬁ'aﬁmmLﬂuﬁaﬁi’wiﬁtﬁmmawammaﬂué’mtﬂmma
AnA A MsUsEIliunues Fafldnuaizyainisdsan (Exploration) Midurianan
YINFAALVLKALIMHUTTA wazAULNTY (Commitment) YUNR9sEAUYDINT
uansvenvasyanaidiunisnszuazALde

og1alsfinu n1sdidrusammenisidesuudafulalédsuauaulalunguay
sulmal Mehilosnaugulmivdonvuramnulindadeantunsiies wBunna
nssanaiioadsliosnidriniunssuinunismieniadles fafu Aedsau (Social Media)
Fadueiesilelvidenlosnsidusumensidiosveusnvuuaznd nduliing
indeulmmsnisfloslugiuvureunanesufiviliienvudomsuazulanfauas
VirgAalh v Men9iEies (Kenna & Hensley, 2019) a4l Moon & Bai (2020) 83U
Tdodsnuvilienvusiniudaannsiiduiamnadonuudadumsensly
dodsmuiliemvuainsonaaspmomaziisaluminymIomanisdesmuiuy
e uenanil sndnwainisniaidies (Political Identity) iluusngnisaifiuiauls
Tuns@nvunmzduimnssuatsisaezialan Snvenisutsusnyiedany (Social
Segregation) ﬁmaﬂiswum'aﬂiﬂﬂgmizﬂuﬁuﬁ%ﬁwa‘uﬂiwﬁiﬂma

wazdevaNatl sadnuwalnanindleaduusinaduresnszuiumsusesnidlag
\esndunisuisiengairuvessndnualfiansiu wazyadnaim (Personality) Tu
sauzvesiuilnalunisidenslifuinig (Service Providers) Tuagiuarunionlosos
YARNNIN N1TUARIBBNNINEIALYEINTIYARNATM (Personality Brand) wionsiigans
pondsadenis Benfadasiudendieguuiiuguresmssensuluyadnamuazisnis
vosffatasiuidondaidarundeulsstuliidnioondsadonda
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(Political Socialization) \ Snwaizyadnnmiinmsidies
! | (Politician Personality Trait)

dRaNWAINIIMNIINI5HIDS

(Political Identity)
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madlesniinanonisvhwednuauzyainaminnisiiesnuanuiuveseisulng

3. AAlunN133Y

1. Uszansuaznguilegig

U313 (Population) wieia wnvudifiongsgning 15 - 25 U Tutszmelne
U w.a. 2566 91U 8,245,417 AU (Thailand in brief, 2023) uaglauIAngUAI9E14
(Sample Size) $1uU 1,600 AuLULTUN1AAE 400 AU L 3deulaswuuaauniuly
JULUU Google Form

d1135qui0619 (Random sampling) #3duivuagusieeslneduaainsede
Frfadaegnudadiuiidiuaiesar 10 derniuldussmduiusiasainisidoway
uasinsglvidoyaniugeidelundasiind Muliituusinileuatinvdodaulalitoya
me%%’mﬂﬂﬁmﬂdwgiﬁﬂﬂ’ayjamummﬁmauﬁﬁmmi Wil findninasiddaluns
Andenngusegisiiruasinslunslidoyalneunminieulyle q sdeses ampiss
nsduiegnaselull
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A51971 1 daduf19819

aina MWUIWNIN dadudendn | F1uIudleEe
P IUDDNIALUNTLD 21 2X200 400
Ao 15 2X200 400
NIANAIY 27 3X133 400
aale 14 1X400 400
394 7 8 1,600

2. \A304ilasy

A3 TN AUIRUUARUNININNITURIHANITTATIET AL A UATIEALARINATT
NUNILITIAUNTIUTANITRENLAINMAE mﬁ‘ﬂszﬂauLLazﬁfgﬂﬁiumié’qmquaﬂim
wsadudemauuwdnilunageuguninwuuasuauneutiluusuluily Wamnlvd
mwanysainnfigauazilUldsusmemiunguioes

1ANANYAULVDILUUFDUDINYRANINTIA 5 SLAUMUAILAY 1, 2, 3, 4 way 5 AU
fanuvuneffudiasudazdiin desiign Yoo Uunats an uazanniige lne
wsoanidunanenouseluil meudl 1 asunudeyadiuymraveslvidoyasiuau 5 4o
poufl 2 aeunmAnuiuAnfuladeidmaienisndeunamianisidle s 25 do
poudl 3 aeuanuAIiLABIRUSRdnvalnansifios $1uau 6 To neudl 4 @eunw
AnuuAgiudnsyAinnwYestinnsiiles $1udu 6 T

soaniugiteluneaedd Hudunouiifisedienuvasuauiildiuns
simuuamadaluduneud 1.2 lunaaesldfunduiiegiduiiionnaeuaunse
wazaruITosiunanasinldfunUsznaude

aaa

nannaFaUANATY §3381EAN Goodness of fit eg1eludAyNIsadan .000
Junawinageunnunsiiu pmudenndesuazasiunefvesioasuilimgufiudeya
Fsurunduiuails sadadunnan KMO 11031 .80 MIAA8UAMNMANZALYBISIUIY
Sﬁayjaﬁﬂﬁmmaau A" Extraction danainindausdudazdaunnnia .50 3uluuay
ANELNsalunsesutgANNLUSUT LA aNYRIRIAUTENBULARYAILUSIINAINS DAY
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Fedesius 40 Wunauivaaeunuieiu (Ussands wauwi, 2557)

lnsdinanageunmANLUUaUINsD LU

A15199 2 NAVIAFDUAUNINLUUABUN

AVIUATHATAIILTRITY | N1INdeNNaTVNg RSN BOINIG UAANNN
QUFSIRR QUPISTLN DRREEILN
KMO .92 .87 .88
Extraction .32-.78 .38-.90 19-71
Variance 66.68% 70.30% 52.75%
Alpha 93 .86 .85
Corrected item 26-.74 -.06-.67 .15-.64
snnuteiidomdly 2 1 10

INATNRANAFBUANAINRUUABUNIUNUTN AoauTuusauiludeminiunis
naeunaImeNIsiiiesdiui 2 dailosnnianuiissnsisiedetesnin .30 Aefian
S¥IN9 26-.74 Tudor unasvadeuaunsiasaud ety Tnefldl KMO = .92 §
fin Extraction 5891374 .32-.78 daludemanuiifivmindosninmnun 50 Feieaiy
fuinavaaeumuifismsisetatosnia 30 fuilen Varance Sovaz 66.68 A1 Alpha .93

dIuNaNAAeUAIINRTINaT AT s uTar AR B uS R nwalnisnsidies
WU A1 KMO .87 A1 Extraction 5¥%719 .38-.90 AUA1 Variance 988y 70.30
/1 Alpha 86 fiuAaniissnsenedeiifesuuusudludman 1 feilosanildtesnis
30 lnediAnsening -.06-.67

%mxﬁ%’aﬁﬂmm@fmqﬁﬁﬂmwﬁ’ﬂmiL'ﬁaqﬁm KMO .88 #1 Extraction $¥#1314
119-71 ¢ Variance $o8ag 52.75 @1 Alpha .85 fumufisansssedesswing .15-.64
ildeshluusulsannledmnudiuiu 10 Ue
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3.1 funpuntswsuuuuanuny Tnedidetieuuuasuauiinaunldluld
1 Google form warludssduiug Useniasuadasviedde enaradaslvidoya
waggUszanuauanuluudasiuiidsduaanls

3.2 Funoun1sinds link lUsstedfelunsiasiud wieuiauasingussasd
FFelmdnlansetu 38n1sthds link ludsenanataslideyauaznisuuzivondelilon
advlunismeuuuuasunuaiy form A dndsluldsuluianisuuuamaisnisnou
wuvasundnduAuidenunandildanastunouud

v A

3.3 dupeunisinautlamnistnds ink wuuasunm mslé¥undufuuas
SruuteyaiiuldlundasiiuiinfouiudludgmiiAaduluudasfufvudfnuing
Hamlvaudsnsivadasitedforiuiluwiasiuideniaiaglddeyanduuiliogy
MadUTIFeINS

3.4 Funeunmsnsraaeutoyaiildsunduiuin laesditedniotfoyadidmmey
liasunndeiisliuduiueliwiansdeyaiidmmouasunndelidwiuiluiemesina

Tnefideannsadaifudoyaiiuninmeinaldfosay 100

4. NFAATITVING
H39eldaiflinsginnneeny AUy Stepwise ARLBIAILUSINALY1AUNTT
wensal waziermuansalunsnensalveslusdaszanldasisaunisnensal

muszAutsdRgysananle

4. #3UNan15IY

INNANITIATIZYAANRENYAM NATTENUIT BIAUTENBUNITINADULNA
Nansilesnan ufnuidninanensaldednwazyadanaminnisilloalneg 19l
Toddnyyeadiinsedu 00 uagilaziuuinnsgIud .16 funanadeu t = 4.26 (Sig. 000)
FUDI0IAUTENBUNITNADULNAINNNITLDIAINATOUATINDNT WA DY 19T B AY NI
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aflffsEAu .00 ANaNAEDU t = 3.61 (Sig. 000) ALLUUNINTFIU .10 AUBNTNave9

(3 o w a

asAUsEnauNsitaedianoaulatogiitudAyn19atAnseau .01 ALUUNINTFIY

WU .10 Haviedeu t = 2.88 (Sig. 000) Tnediduuszansanass R? .09 AuAAIALAREY
dzau 56 ANULUTUTIU f = 41.35 (Sig. 000) muas1nansUsEnaURe Uil

A1519%1 3 BVSNAIAUTENBUNITNADULNAINIINISHID

Independent Beta t-test Sig. Collinearity statistics
ﬂ"lmﬁl - 36.56 .000 Tolerance .51-.83
anufiny) School 16 4.26** .000 VIF 1.20-1.94
ATOUAST Family .10 3.617%% .000 Collinearity .15-.58
dedsauoaulat Social media 10 288* | 004 Durbin-Watson 1.09

Normal P-P Plot of Regression Standardized Residual
Dependent Variable: PTT

1.0

0.6

0.4+

Expected Cum Prob

0.29

oo T T T
00 02 0.4 06 038 10

Observed Cum Prob

R* .09 Std error .56 F = 41.35 Sig. 000

IINANTNHATIENUT N1INFBUNAINNNITHLDINADUAN Y ATOUATILAZIN
nslddedsauoaulavdsnaronsianndnvusyadnnmiinnsdlesldegalideddy
neadAfisEAu 00 way .01 Auidetierazuuuinassuluadsaunisuuudianinig
fiaunagldsuvasaunisaeluil

PTT = .165chool+.10Family+.10Social Media
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uazanaunsnensalinliiinisnaeunamsaiiiesey 3 suiidsanseny
AensUIaNYMgYAinAmTnn1silaalsEnaume 1) N15naeuNaIM1aN15idedan
A01Ufne) 2) N1INEBULNAIMNINITHLBININATOUATT 3) NITNEBUNAIMNNNITHLDIIN
Aodsnuooulatl lnednswarsanuduiduussaninensafosas 9 uazdinannaou
anufudaszvesainainiadeusiulsivg il Durbin-Watson 1.09 fuAMLUUTUTIY
F = 41.35 (Sig. 000)

uanINTULE Haddedimuin esdUseneudadnuainianiaidieadiunmemng
miLﬁaqﬁwaﬁiamiﬁﬂmaé’ﬂwmzqﬂﬁﬂm‘wﬁfﬂmiLﬁaﬂl‘maiﬁaéwqﬁﬁﬂﬁﬁ@mqaﬁﬁﬁ
52U .00 UagdlAZLUUNINTFIUYINAY 50 HanAaey t = 27.17 (Sig. 000) SIUNEINTO!
Fumnudentanisides .10 amwaulanianiaidies .10 wagszuunssansides .06
agefTaddyneadfiviszau 01 fuflduuszadnsannes R2 .50 AI1UARIALAG O
dyau .42 AnukUsUsIu F = 298.72 (Sig. 000) 3’m5&m’1mmmLﬂﬁauﬁaLLﬂiLwaLﬂu
BaszaafunuA1 Durbin-Watson = 1.60 anunmusznauselud

30

: A y 4 A Sig
20 = B — t-test
18 A A A A beta
Political political political political
value belief interest system
M beta 0.61 0.10 0.10 0.06
t-test 27.17 4.90 4.81 2.83
Sig 0.000 0.000 0.000 0.004

>~ a a (3 v v & IS
DINY) 2. BNINADIAUITENDUDNANYUNINNITLLDY

NAMUTENDURATTENUTN AUAINIINITHT ol anTnaneInsalneanuay
ypdnnminnisfleswnidesas 61 daunduainudeniinisidesiosay 10 uay
ansegar 10 Invznavesauaulanenisileatudniovay 6 NTEUUNTIANITHIDS
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lagi 4 dndnwalddudsednineinsalnan R” .50 uazdwlsmvnildaseraniulagd
NaNA@aU F = 298.72 (Sig. 000)

5. 8AUsIIHANSIAY

Nnuaddeiazule seudadnnisnasunamenisidlestela Sududesdlugns
pnszduamATInsiies elmmedifssammmamadesiidusndnuainininies
Fenfifanuduiusliasnsssedunansiednuuzyainaiminninies niedndenileiy
vingANdnvaryadnnminnsiemsnuaifissnisdiemdeddu Snluaiiy
yRsssuuazn TS ulidsau At uldvinfunsanuauituresnguie oy
Ineameuazndgs Inefuuafnues Farkas & Schwartz (2018) lduansaaAfiug g
mMailesUsznoudie msegmilenuies (Self-Transcendence) mnefaussyslaiiyanadl
Tumsthewmdedinu Auedeuniomaun vazl Stromback & Shehata (2010) a5une
71 arnaulanienisdesiniiianisadvayuussingiuvesnisid unaid a9
Uszrndulnedu anugfsssunsdinuuasanuanonia Wudnvauzd1Ayvenmai
pnufnamsdrsdadundnnsiiduiugiuresussesulag venaniudrdaiiunie
294 Bleidorn, Hopwood, & Lucas (2018) lavgraa11u71 Usearvuntandsly
fnnsdlesivszavanudnsalunthinisnuinnnitanudisavesussvussaumm
Usgrwudsdeanisinnisidesiiidnunsiaginugludumisnu auasisaelfosis
fUszAnsua aunsndoanskiudediny n1suanieanvesnules dudaiuusyivy
nasaiian Usngilufiansisugniededenn udiivlindauagliidnianlunns
AofUTu

e g 19L3ARU N199993a0UN19NT54T 84 (Political accountability) tduns
yoU3UYDIYARATIIINTNEBNINAININN T B ILAYANLNTANTIVADUNTYINTUENENT0IY
m‘wmm%mawiwaummhmﬂamﬂﬂwmsuu AfAvSoondeadondsdsnalunis
nrvdeudldunindondauasdintifisy dufu mandewnaimaniadies (Political
Socialization) lulssdsuvilenvuldidlalussuumaiiesiiunasesdinuvesmuiesly
Tsaseunliienauldidilalussuuniadesiiunasesdsauvesnuies uenaini
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N133d2uT (Participation) TufianssuangsuaetinisouleIvulsassuliIsn15UT U
ddsnuuardnduaniunsaliiminivienaldmuludas (Han & Demircioglu, 2016)
Mnuaideiasulddasdilalddinstaundnvasyadnaminnindead
AR yAout 1@ s unssAnadies wietnnsdlesiidesnisyiaunisdeaiie
Usglorivasduswdnludesimnuddgiunmsiaunnuemenisiies AU
n1sudles mnuaulannanisllesasssuunssanisilieswasnuedlidenndesluluiiFng
Feafutuanumenismeadnuazienvusulvsifiymisimadesasddimteligau
Iésumsiannauamdinauefiuuiniu eraingis Hyman (1959) Wuglidde
LWIAAYBINITNABNNAINIINTTLE B4 (Political socialization) 1T un 155U UL LY
msdanu (Social Pattern) Afldananafidusunuludsny 1iunszuiumsiiyanaiid
AmnuAnremsilsazszuuNsides TnslamyeevBensuansesnveslsingnisaives
ngunvuiifunannnginsaumeniaiiosuasaueildduanusraunisaloiend
wnvuansadlauagiansanadvdfyiviinAnnstausndnvaldiuyaaalag
nsldsuBvsnaninnguiiounard uenainddoaguvas Quintelier (2015) a3uny
Faununisnaeuinamenisidies (Socialization agents) W3aunaswazan S uiifsnina
senaAIdIALILazNgAnTINd Ly ARaNTnansEnUdn I Tave e TUVEeIF NI
Aandeuniemsiiles (Political Environment) wazmsUsziliuyadnamaesinnisiiios
(Politician’s Personality) WudefiunaulavesasisnsuaznsufuRddingimans
Hesrnmsiuiyndnamassinnindiosdienfuinung Snvisdiandeonideadonis
Tnesaldudalaififsaduyadnnmiinmisifesuazinnisdesnansnwdnualludod
Jeavuluanyadnninlaeund el unuinvesdnumzyanatudiuyana (Individual
personality traits) léun1s@nwiteviaudrlangnssuuywe (Human Behavior)
el duiuustunisdnenluusunsanee 1wy 3ninen (Psychology) nsidles (Politics)
Lﬁama:a%mamaﬁwa‘%qwqaﬂﬁm (Bleidorn, Hopwood, & Lucas, 2018)
fidfyaonadostunuIAnves Kriesi et al. (2012) léuansarnuidiudn n1sudedi
waznavdendensemenisideddasnisiudnunzdiuyana (Personalization) 109
Q’%’Uaﬁm%’mﬁaﬂ&maamm lrdnivnisaulaluguuuuvesdnnisides (Type of
politician) ﬁ%‘@ﬁﬂ‘wmzqﬂﬁﬂmwmadﬂ'ﬂmiLﬁaﬂ (Politician’s Personality Trait) it
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anwagvlnglidnseenideadendaula wenainl flanseenideaiondlinin

AUl 8AUNTIANITLE 99 WIBUIENTTANITLE DY kazhUUUYDIAINUADAAR DIUD

'3 = . = o v o
BAUNITUNIINITLUBY (Ideological Congruence) YBINTIANTTLU DY il e nwuy

ynanamvaadasiudenailiauddgysewuinianisesnideuienss 1w awaula

warn1sdauenUlesYaelinnIside gaun1salveInTIANITIilo N Ulaue anuae

YPANANYRIUNNITEDINuanIRIAMAT YiAUAR wazng ATy

fatu UszrnvuaianislutnnisdinsnusyauainudnsaluniiNnniseuuinnii

°o & = v o = Ao o Y
ANUANSVDIUTEV Y UTTITUAN Uﬁgsﬁq'ﬁuf\]ﬂ@]@ﬂﬂ']ﬁ‘Uﬂﬂ']ﬁLﬂJ@ﬂ‘V]ﬁJaﬂwmgLLagmﬂwgiu

ALY YN9uaNsIszleeg1eliusEanSNa aNNNS0ERENSNIUEREIAN NISWLARIDDN

Y8Inules dudanuussvivunasnial Usingiilufiaisisueniededeny tJugi

Ui ndlanaglaidnganlunisaesudu (Aichholzer & willmann, 2020)
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31NAMUTENBUNATIENUIN MsTmudnwuzyadnandnnisilleddinseiu
AmArantaveae vl srsuaznd i do1gsendng 15-25 Jogalduatiy
Usgnoudaonaedads Bududaurtadodiuyanarisludrussdunsfnefiannn
aSurvdnuuryadnamvesnnisiledinelasesay 16 Aseuasifouas 10 uay
dovoulavesuigldfosas 10 uananiuudinisUsznevendnuazauinvesseld
wvugedanaladnsosay 26 saulUTINITRRILINITNEBUNAINIINITLT D930
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1.5 Wuvnamsiannnendonnanisiios
1.6 LwmemsiamuALaulanianisiies
1.7 GUIMNINMIRRLITEUUNTIANSLEDY
2. forausnuzdwiunmaiissafedely
wuzihlfidoiReafunsiaunauduiudssrinudmaniadles thansdles
waznssandlesiull futhewaidedlunnaeddiftedmuuuuinudiideld



——

Uit 8 atiufl 1 (uns1ax - Surau 2568) NIANTIVIMTIMEBBUITINSANERS 166 </

LBNE1591999

Uszand nguwi. (2557). mnudesivveauuasunnilunuidedesmna. 295as
U598 uvInenagyingad, 27(1), 144-163.

Yayuasl suiATned. (2562). 20 fiugngu TulenIvuwian@. FuAuIN
https://www.ubu.ac.th/web/student/news/17012/

Fsednd Junsenl. (2564). sudevisisearielm. quaswenll: seaianaumeingy.

Aichholzer, J., & Willmann, J. (2020). Desired Personality Traits in Politicians:
Similar to Me but More of a Leader. Journal of Research in Personality,
88, 1-11. https://doi.org/10.1016/j. jrp.2020.103990

Ali, R. (2016). Social Media and Youth in Pakistan: Implications on Family
Relations. Global Media Journal, 14(1), 1-6.

Alodat, A. M., Al-Qora'n, L. F., & Hamoud, M. A. (2023). Social Media Platforms
and Political Participation: A Study of Jordanian Youth Engagement. Social
Sciences, 12(7), 1-18. https://doi.org/10.3390/socsci 12070402

Anwar, M., & Jan, M. (2010). The role of media on the political socialization: the
case of Pakistan. The Dialogue, 5(3), 212-227.

Bleidorn, W., Hopwood, C. J., & Lucas, R. E. (2018). Life events and personality
trait change. Journal of Personality, 86(1), 83-96. https://doi.org/10.
1111/jopy.12286

Campos, C. F. S, Hargreaves Heap, S., & Leite Lopez de Leon, F. (2016). The
political influence of peer groups: experimental evidence in the
classroom. Oxford Economic Papers, 69(4), 963-985.

Dahl, R. E. (2004). Adolescent brain development: A period of vulnerabilities and
opportunities. Annals of the New York Academy of Sciences, 1021(1), 1-
22. https://doi.org/10.1196/annals.1308.001


https://doi.org/10.1196/annals.1308.001

——

LN

Uit 8 atiufl 1 (uns1ax - Surau 2568) NIEFIVIMTIMEdEUITINISNERS 167 <

Farkas, J., & Schwartz, S. A. (2018). Please like, comment and share our campaign!
How social media managers for Danish political parties perceive user-
generated content. Nordicom Review, 39(2), 19-33.
https://doi.org/10.2478/nor-2018-0008

Han, Y., & Demircioglu, M. A. (2016). Accountability, Politics, and Power. In A.
Farazmand (Ed.), Springer Nature Link (pp. 1-8). Florida, FL: Springer
International. doi: 10.1007/978-3-319-31816-5

Hyman, H. H. (1959). Political socialization: A studly in the psychology of political
behavior. New York, NY: Free Press.

Jensen, L. A, & Arnett, J. J. (2012). Going global: New pathways for adolescents
and emerging adults in a changing world. Journal of Social Issues, 68(3),
473-492. doi:10.1111/j.1540-4560.2012.01759.x

Kenna, J. L., & Hensley, M. A. (2019). Utilizing social media to promote civic
engagement in the social studies classroom. The Social Studlies, 110(2),
86-94.

Kezar, A., & Eckel, P. D. (2002). The Effect of Institutional Culture on Change
Strategies in Higher Education; Universal Principles or Culturally
Responsive Concepts?. The Journal of Higher Education, 73(4), 435-460.

Khan, A. Y., Razi, A., & Rehan, M. (2013). Impact of Mass Media in Pakistan on
Social, Ethical and Economic Grounds./International Journal of Economic
Resources, 4(3), 1-20.

Kriesi, H., Grande, E., Dolezal, M., Helbling, M., Hoglinger, D., Hutter, S., & Wlest,
B. (2012). Political Conflict in Western Europe. UK: Cambridge University
Press. https://doi.org/10.1017/CBO978 113916 9219

Kushin, M. J., & Yamamoto, M. (2010). Did social media really matter? college
students' use of online media and political decision making in the 2008
election. Mass Communication and Society, 13(5), 608-630. doi:
10.1080/15205436.2010.516863



——

LN

Uit 8 atiufl 1 (uns1ax - Surau 2568) NIETIVIMTIMEBEUITINIANERS 168 <l

Moon, S. J., & Bai, S. Y. (2020). Components of digital literacy as predictors of
youth civic engagement and the role of social media news attention: the
case of Korea. J Child Media, 14(4), 458-474.

Myoung, E., & Liou, P. (2022). Adolescents' Political Socialization at School,
Citizenship Self-efficacy, and Expected Electoral Participation. Journal of
Youth and Adolescence. 51(2), 1-12.

Porter, T. J. (2013). Moral and political identity and civic involvement in
adolescents. Journal of Moral Education, 42(2), 239-255.
doi:10.1080/03057240.2012.761133

Quintelier, E. (2015). Engaging adolescents in politics: The longitudinal effect of
political socialization agents. Youth & Society, 47(1), 51-69. https://
doi.org/10.1177/0044118X13507295

Smith, A. D. (1994). Natsional'na identychnist. Ukrainian: Osnovy Publishing.

Stromback, J., & Shehata, A. (2010). Media malaise or virtuous circle? Exploring
the causal relationships between new media exposure, political new
attention and political interest. European Journal of Political Research,
49, 575-597.

Thailand in brief. (2023). General Information. Retrieved from
https://elcim.ssru.ac.th/pannalin_su/pluginfile.php/37/block _html/
content/Thailand%20in%20brief%20%20text%20for%20reading.pdf



