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Abstract

This study aims to 1) examine the travel behavior of Thai tourists visiting
Kunming, 2) explore the expectations and satisfaction of Thai tourists in Kunming,
and 3) investigate the problems in the inbound tourism market of Thai tourists
visiting Kunming and propose recommendations for developing the inbound
tourism market. The study is a quantitative research, collecting data from
333 questionnaires. The statistical methods used include percentage, mean,

standard deviation (SD), and paired-sample t-test.
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The analysis revealed that most Thai tourists traveling to Kunming are
female, hold a bachelor's degree, have a monthly income of 30,001 baht or more,
and spend 5-6 days in Kunming. The majority travel with their families and most
are visiting Kunming for the first time. Thai tourists generally have high expectations
and satisfaction levels in terms of attractions, activities, accessibility, facilities, and
accommodations. The analysis further shows that Thai tourists are highly satisfied
with the 5A components (Attraction, Activity, Accessibility, Amenities, and
Accommodation) of Kunming, but there is significant dissatisfaction with the
cleanliness and availability of public restrooms and the service provided to
international tourists. Additionally, accommodation businesses in Kunming are
found to offer limited tourism information to guests. The survey responses indicate
that the inbound tourism market for Thai tourists faces challenges, particularly in
terms of amenities, with major issues being English communication and the
cleanliness of public restrooms. The recommendations include improving English
communication skills, providing more diverse payment options, increasing the
number and cleanliness of public restrooms, and implementing more stringent

smoking area regulations.
Keywords: Thai tourists; Kunming; expectations and satisfaction
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liweladunsuinslideyauntinvieaiioarsnd gsfafiinluillesnunilednnsuinig
Yoyarnasiunsviouiedlvifidsindaiedsfunnuamaniaviniu 3.88 daiads
sunfisnelaviniy 3.88 Sl Sig(2-tailed) Winfu .798 Saanunsaasu dhvioadien
ylngiisaidesnunisfianufieladessugsiafiinluiesqunieinisuing
Toyatnasiumsvieninlifidin Usziiudu 9 fdnededunuaemiiesndi
A1Lad s ua Ui anele uazdlen Sig(2-tailed) Youni1 05 Fearu1snazudn
tnveadisrynineiismniflesnunisdinnunelainndussdussnaunsvieadien (5A)
VUL DIAUNIN

5. anuAniuAgafudunaunIansnanluyuLesvesinyis sy ined
fineRuduazuinisdrunisvisaiisnvasiiosquuils umaguuIu 81515353
Uszrnvuiu wasanunsainaunsssuinvadlsainialaialalsun 2019 (COVID-19)

a a < a [ 1 v 1 a aa
M1599 3 ANUAALIUAEIRUAIUNANVNANI SRR buy NN asYRIlnvie w e lne il
ARAUAILAZUINITAUNTVDATYIVDUITBIAUVIN UUNAYUWIY a5ITUTTUTEUIYUIY
NaIEUNITINITUNSSEUIRRRdlsARnalIsalalsul 2019 (COVID-19)

Usziiu X S.D. wUsHa
A1UANABINITYBIRUTLAA (Customer) 4.07 0.81 1N
Audiunuvasguilaa (Cost) 4.04 0.82 1N
fruaNazAIn (Convenience) 4.06 0.90 17N
#unn3dasns (Communication) 3.89 0.95 10

PEITR 4.02 0.87 1
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91nA15199 3 WU ANEARTuA BT UdUNaNINNIRaalus LD Ieq
tnveafisrymineifivedufuazuinssunsvieaiisveailesaunils vamaguuiy
151505 5UsErTusy ndtaaunisalnisunssevinvestsafinidelifalalsun 2019
(CovID-19) Tunmsaudimnudaiueglusedu win (Aad Wit 4.02, 5.0.=0.87)
swasdoadd
supNFesnsvesuilan (Customen) aglusesu 1n Anadswinfu 4.07

sudunuvesuilana (Cost) aglusedu uan Aadewinfu 4.04 fuanuazain
(Convenience) agluseiu 110 ALRABIYINAY 4.06 #1un13deans (Communication)
ogluszdiu 10 AaREinty 3.89

6. i’]zy,mﬁLﬁﬂ%ﬂuﬂmﬂmsvimLﬁﬂ'asmL%’qﬂumﬂzjuﬁnviml,ﬁa'nmlwamLﬁm
TuiiiesuuilsuaziausuuzuuImansainannisvisadisav i luidiosquuie
iesasiuiinvisaiisavialne

INHADULUUADUNMAUBRULUNIANIIANY ANNsaaTUUTEAY 9 3Tl

Uszindl 1 1iendesiuviosi msfinisuiuusedesnruasenuazauazan
Tugunisuinisfesguiluaniuiivendlen sesiifiulalasnuasfiufoniifidnlasn

Useifiud 2 ifeadestudssimnernuasmnene 4 dunisvenedunanisidtie
FudANTURgUYYE A1unsIAN1T931931918 Lardun1sdnaiisiuIuanui
yipateafulsausudmiursend

Useldiuil 3 1Aeadeatun1v arsinsiauninuvenisdearsdienissangu
Tfuyeanslugnavnssunisviesiiien

Usziiuil 4 1sadesdudssnduiug maifindi wdliildesmanislvideya
tfnvioailedmian

5. aAUS1gHAN1TINY

MnnsAnwasinua woAnssunisvieniisrvesinveuiievilnedidiun
Ferludosauniia ndsanunisainisunsssuiavedlsafingelifalalsun 2019 (COVID-
19)nu11 nqusiegd@lngiduneandgs a1y 31 - 40 U dszaufnuiuiages sela

1 = 1 1 1 3 a 1 a a A a
Aatnew 30,001 un mu%mlmﬂa (UIATILTN) LAUNINUIN DN YN bUDIAUNUN
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Tfnalunisviesiion 5-6 Yu i@uneiuasauada WuLA iU Zhao (2005) ngy
ﬁfm/iaﬂLﬁaamﬂm@ﬁlﬁumqLsﬁﬂm‘viaaL‘1'7isJﬂuLﬁaq@uwﬁaﬁ’;ﬂwiﬁﬂuﬂmﬁa 918 25-44 U
wazlasuszaufnuUTegns ﬁfﬂviaqLﬁaaaiauimajuwLﬁaatﬁaq@wﬁuﬂuﬂ%wﬂ ZoREY
flawolasnugmanvnssunisviesfisveadesnuniareudiags udanuianelalunns
Uimsveslnduazuinmsmuniwaginy

anumanialazaufisnelavestinviesiisryminefidumavienieadudes
Aundls umAgLUL @59 UsEYIRUAY vanumsninsundssunesdlsnfnide
1h¥alalsun 2019 (COVID-19) nudn f1udadsqala (Attraction) A9ns5u (Activity)
N19L91849 (Accessibility) A981u8ANETAIN (Amenity) wazfinn (Accommodation)
oy usesu 10 WA 1UA 981uBAINAZAIN (Amenity) TAd1uTsnelaeandn
auaaniilnsiane Wesunisdfesiazoauasifiomerodiuiu fdnadsanu
memiaidy 3.59 egszdu 1nn fdedsaudianelavittu 3.38 egseiu Uunan
ADAAABINUIIUITYYBY Zhao, Wu, Ma, and Li (2007) ﬂq'mﬁ’ﬂw'aal,ﬁ'mm'wmﬁﬁ
Aumaduwisafiodluguuudaudimelalussdugsdenisvieniion sgnslsAnia
Fadrvesineniiefifonelaaznelafuguismaunn uadsldanunsoasnana
ysvansudeidesld Jammdniinufedsssanuazainlii szuunisesuiedoya
mMsvieadigdliuntinvieadiedinaadilianysel uarunnuiingAnssunsguynidina
LERRFGINTRID

MNHaMIAgeUALAA TkazaLiewelanudy dnvissiiearalvgniies
aunidlineladuresiniazeauasifisaneagsn luwelagunisuinislideya
uinvieufginsmuazelasugsiafiinluilosquuisdinmsuinsdoyaimansiu
mMsvieafiealvgidindeannsaaguliin esduszneusunsvieniien (5A) veades
Aunilslinuidnundnvsiisavninsdnlnglfifuanuaeniuazdssduaiy
flamelags daumnuAndiuinfudunaunnsnanlugmowosinvieniisrymlng
fiflfoduuazuinsdumsvieaieveaiiosqunis vamaguuIL asnTUIFUTTIIVY
3u vdanunisainisunissuiaveslsainidoladalalsul 2019 (COVID-19) fuar
729n15989KUTLnA (Customer) AUNUYBIUTLAA (Cost) AIUaEAIN (Convenience)
La¥n138 013 (Communication) 8y luszAu u1n 7 saenndesiui1uI T8v0s
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Yang (2017) paanisvisaiiienveifiosnuuisfianuudsuilasinuaudeanisves
fnvieaiienyadiewnd wu waseniienfiendeudsuduunasisaieildngly
doslinfesnseiuannmyssmtnauivhanuigdestuinvesiisryisemd Yiulss
SPUUNSTUASA UMV

6. DIAANUTAINNTIVY

Tourists Expectation Satisfaction
¥ an s > o —> P eL
UNNBDINYD AINUATIMNAI AIMUNIND LR
X
Stakeholders 23AUIENBUNNS

\ 4

(MA3g/tenu) Vioulflen (sas)

NINT] 2. WUINMSIALINTTVIBE VDB IAUVils

n53seadeildwudn arumansuazauianelavesinviondisrvalned
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LLazmmﬁﬂwaiﬁ]ﬁmﬁ'ﬂﬁm@ﬁla (Attraction) A1uAANTIN (Activity) A 1UN15LT104
(Accessibility) #1UE 181U28ANEZAIN (Amenity) # Ui Wn (Accornmodation) ¢
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iosquuis ndsanmsifumadnvieaisrrilngldSuanuiianelauinnitaim
AANTe afndn Lunavieaii ol esqundsanunsanovausinuanniiveq
finvieadienrnilve amnsanevauesn Lo svestnvieuiisuarasnsussaunisein
goafon 0d19lsfinu annsanwadiinudn mnuaentmasaufionelalunis
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