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Abstract 

The purposes of this study were to study the factors in customers’ decision 
making to apply online banking services of Krungthai Bank Public Company Limited, 
Tesco Lotus, Bangpoo Branch, Samutprakarn Province. The sample was  who 
used the online banking services of Krung Thai Bank Public Company Limited, Tesco 
Lotus Bang Pu Branch, Samut Prakan Province. Sample size determination by the 
formula for calculating sample size of Suzie Sangren at the statistical confidence 
level of 95% and the allowable error of 5%, selected by accidental sampling. The 
instrument used in this study was the questionnaire with -1.00 index of 
consistency and  reliability. The statistical analyses employed in this study were 
percentage, means, standard deviation, Pearson correlation coefficient, and Stepwise 
Multiple Regression Analysis with 0.01 significance level. The results showed that : 
The overall extent of the factors in customers’ decision making to apply online 
banking services of Krungthai Bank Public Company Limited, Tesco Lotus, Bangpoo 
Branch, Samutprakarn Province was high. Customer service staff was rated the highest 
followed by physical environment, price, product, customer service procedure, 
distribution channel, and marketing promotion. There was a positive relationship with 
0.01 significance level between factors in customers’ decision making and the 
customers’ decision making to apply online banking services of Krungthai Bank Public 
Company Limited Tesco Lotus, Bangpoo Branch, Samutprakarn Province. The 4 
factors as physical environment, customer service staff, distribution channel, and 
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price were considered  predictors of customers’ decision making to apply 
online banking services of Krungthai Bank Public Company Limited, Tesco Lotus, 
Bangpoo Branch, Samutprakarn Province. 
 
Keywords : Influencing factors, Decision making, Online banking services, Krungthai 

bank public company limited  
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  2 0.00* 
  0.52 0.00* 

  0.50 0.00* 
  0  0.00* 

  0.  0.00* 
  0.  0.00* 

  0.  0.00* 
  0.  0.00* 
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 b SEb ß t Sig. 

X )    11.210 0.000* 
(X5) .  0.50 .  .290 0.000* 

(X ) .  0.55 .  .  0.000* 
(X2) .  .  .112 .  0.001* 
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