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Abstract 

The purposes of this research were to 1) investigate the online purchasing 
decisions of undergraduate students, at Southeast Bangkok College, Bangna Campus, 
2) examine the marketing mix factors affecting the online purchasing decisions of 
undergraduate students, at Southeast Bangkok College, Bangna Campus, 3)  find out 
the relationship between the marketing mix factors and the online purchasing 
decisions of undergraduate students, at Southeast Bangkok College, Bangna Campus, 
and 4) investigate the marketing mix factors influencing the online purchasing 
decisions of undergraduate students, at Southeast Bangkok College, Bangna Campus. 
The samples consisted of 341 undergraduate students at Southeast Bangkok College, 
Bangna Campus and registered in the first semester of academic year 2019, selected 
through the stratified random sampling. The instrument used for data collection was 
a questionnaire with an Index of item-objective Congruent (IOC) between 0.67 - 1.00 
and the overall reliability of 0.88. The statistics used in data analysis included mean, 
standard deviation, and hypothesis testing by Pearson product moment correlation 
coefficient and stepwise multiple regression analysis, the statistical significance level 
of .01. 

The research results found that: 1) The decision of undergraduate students, 
Southeast Bangkok College, Bangna Campus, overall was at the high level. 2) The 
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marketing mix factors affecting the online purchasing decision of undergraduate 
students the most was the place, followed by the product price, and promotion. 3) 
The marketing mix factors in the overall and each aspect had the positive 
relationship with the online purchasing decision of undergraduate students, at the 
statistical significance level of .01, and 4) The marketing mix factors on the place (X3), 
the price (X2), and the promotion (X4) could be predicted the online purchasing 
decision of undergraduate students, at Southeast Bangkok College, Bangna Campus 
with the percentage of 56.20. 
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yẐ =  0.314(Zx3) + 0.281(Zx2) + 0.267(Zx4) 
2 

 
 b SEb t Sig. 

(X3)     .276 .046 .314 6.018 0.000* 
(X2)     .247 .043 .281 5.803 0.000* 

(X4)    .228 .045 .267 5.033 0.000* 
a         =   1.022 
R         =   0.752 
R2            =   0.566 (Adjusted R2) = 0.562 
F         =   146.628* 
SEest       =   .35636 

*p  0.01

 
1.

  
 

 

 2552) 
Buying Decision Process

   (2558) 

SOUTHEAST BANGKOK JOURNAL
Vol. 5  No.2 July - December 201958



 
) 

  

 
2.  

 
   

 

   (2558)  

 
3. (X3) 

 
  Super Website 

(2561) 

   
2556) 

 22   

SOUTHEAST BANGKOK JOURNAL
Vol. 5  No.2 July - December 2019 59



22  ( =0.170) 
4.  (X2

 
 

 Super Website (2561)  
   

     
 (2556) 

 22   
22 

 ( =0.241) 
5. (X4

 

  2556) 
 22 

22  ( =0.364) 
 

 
   

1. 
 

 
2.  

Application)  
    

SOUTHEAST BANGKOK JOURNAL
Vol. 5  No.2 July - December 201960



 
 

 
 

 
 

   (2556).  

 22 . , 
). 

   (2561). 
Social Network _05.  12 ,   
https sites.google.com site socialnetworksangkhmxxnlin khwam-hmay-
khxng-kha-wasocial-network-sangkhm-xxnlin 

   (2559).  ( 1). :  
 

. 
, 12(1), 206–207. 

. (2560).   
.  

  . (2552). . :  
   (2555). (Principle of marketing) 2). :  

 (2560). ETDA 

(Thailand Internet User Profile 2017). 

,  https: -internet-user-
profile-2017-and-value-of-e-commerce-survey-in-thailand-2017l-press-
conference.html 

(2561 . 
 ,   

h  ICT
_

pdf 

SOUTHEAST BANGKOK JOURNAL
Vol. 5  No.2 July - December 2019 61



(2561 . e – commerce  ,    
http service.nso.go.th nso web article article_32.html 

  . (2558). 
. (

, ). 
. (1970). Essential of psychological testing (3rd ed.). NY: Harper & Row. 

Super Website. (2561). . ,  
-   

 

SOUTHEAST BANGKOK JOURNAL
Vol. 5  No.2 July - December 201962




