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Abstract 
 This research aimed 1) to study the service marketing mix factors affected 
taxpayers’ decision on filing the personal income tax return by the internet system, 
2) to study taxpayers’ decision on filing the personal income tax return by the 
internet system, and 3) to find the relationship between the service marketing mix 
factors and taxpayers’ decision on filing the personal income tax return by the 
internet system. The sample group was selected by a stratified sampling method that 
was 392 taxpayers who used the service of filing the personal income tax return by 
the internet system and lived in responsible zone of Sakaeo Area Revenue Office. 
The data was collected by the questionnaire that had the content validity (IOC) 
between 0.66 - 1.00 and the reliability of 0.91. The statistics used for data analysis 
were frequency, percentage, mean, standard deviation and chi-square test. 
 The results revealed that;  
 1) The service marketing mix factors affected taxpayers’ decision on filing 
the personal income tax return by the internet system at a high level in overall. The 
highest mean factor was the price. The subordinate factors were the product, the 
place, the process of service, the physical evidence, the promotion and the people 
respectively, 2) The taxpayers decided to file the personal income tax return by the 
internet system which were equal to 97.88 percent, and 3) In overall, the service 
marketing mix factors were not related to taxpayers’ decision on filing the personal 
income tax return by the internet system at the statistical significance level of 0.05.  
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