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Abstract

The purposes of this research were; 1) to study the extent of the online
marketing mix of fashion clothes via Facebook Live; 2) to study the extent of loyalty
on buying fashion clothes on Facebook Live; 3) to compare the loyalty in buying
fashion clothes via Facebook Live as classified by demographics; and 4) to compare
the online marketing mix factors affecting loyalty in buying fashion clothes via
Facebook Live. The online questionnaire was used to collect data from 385 consumers
who used to buy fashion clothes through Facebook Live using convenience sampling.
Data were analyzed by using statistics, frequency, percentage, standard deviation, t-
test, one-way analysis of variance (ANOVA), LSD (Least Square Difference) and multiple
regression analysis. The results revealed that 1) the online marketing mix of fashion
clothes via Facebook Live was the highest followed by distribution channels, product,
privacy preservation, and personal services, respectively. 2) For customer loyalty,
attitudes were rated the highest followed by behavior. 3) It was also found that those
with different gender, age, occupation, educational level, and earnings had different
loyalty in terms of attitudes and behaviors in buying fashion clothes via Facebook Live
with 0.05 significant difference. 4) The online marketing mix factors affected loyalty in

terms of attitudes and behaviors with 0.05 statistical significance.
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