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Abstract

The purposes of this research were to: 1) study the behavior of Z Generation
tourists in Bangkok and the suburbs; 2) study the marketing mix (7P’s) factors in the
decision making of Z Generation tourists in Bangkok Metropolitan Region; and 3) study
the tourist behavior affecting the marketing mix factors in the decision making of Z
Generation tourists in Bangkok Metropolitan Region. Five hundred seven Z Generation
tourists in Bangkok Metropolitan Region were the sample of the study. The instrument
was the questionnaire. The statistical analyses were frequency, percentage, mean,
standard deviation, and multiple regression. The results showed that 1) tourist behavior
was searching through websites/applications, loving natural tourist attractions, taking a
trip with family, taking 1-3 times a year domestic trip, and taking a 2-night stay. Popular
activities were taking a rest and reviewing travelling experiences through social media
after travelling 2) Marketing mix factors in promotion influenced decision making the
most and the tourists focused on advertising tourism products and services through
various media 3) Tourist behavior that affected the marketing mix factors in travel
decision making of Z Generation tourists was searching for information through
websites/ applications and tourism trade fairs that affected the travel decision making

with 0.05 significant level.
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