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Abstract

The objectives of this research were to study 1) attitude and 2) perceived
value that affected the purchase intention of Generation Y consumers towards private
brand products in Chonburi province and 3) To study the level of purchase intention
of private brand products of Generation Y consumers in Chonburi province. The
sample consisted of 400 Generation Y consumers in Chonburi province. The statistical
analyses were descriptive statistics consisting of frequency, percentage, Standard
deviation, and inferential statistics using multiple regression analysis and simple
regression analysis. Data was collected using online methods and a Self-administer
questionnaire using convenience sampling. The research findings indicate that attitude
factors, including cognitive, affective, and behavioral components, as well as perceived
value factor significantly affected the intention to purchase products of the private
brand at a statistically significant level of 0.05 The results of this study serve as a guide
for retailers selling private branded products to be improved and developed to

increase efficiency.
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