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Abstract

The purposes of this study were to 1) investigate the level of opinions on the
acceptance of technology and social media in relation to the purchasing behavior of
health products among Generation Y consumers in Nakhon Ratchasima Province and 2)
examine the relationship between technology and social media acceptance and the
purchasing behavior of health products among Generation Y consumers in Nakhon
Ratchasima Province. The sample was 400 Generation Y consumers in Nakhon Ratchasima
who had purchased health products via applications using random sampling. The
instrument was a questionnaire. The statistical analyses were percentage, mean, standard
deviation, and Multiple Correlation. The results showed that 1) the overall level of
opinions on the social media and technology acceptance towards the purchasing behavior
of health products among Generation Y consumers in Nakhon Ratchasima Province was
high. Opinions on social media, particularly in terms of recommendations and accessibility,
and satisfaction with technology acceptance were high 2) there was a relationship
between opinions on social media, particularly in terms of recommendations, accessibility,
self-efficacy and technology acceptance, perceived ease of use, and satisfaction, and the
purchasing behavior of health products among Generation Y consumers in Nakhon

Ratchasima Province.

Keywords: Social Media, Acceptance, The Decision-Making Behavior of Purchasing,

Healthy Products, Generation Y Consumer
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