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Abstract

The purpose of this study was to investigate the marketing innovation factors
affecting the success of health supplement product entrepreneurs in Bangkok. The
sample consisted of 297 out of 1,153 corporate entrepreneurs registered with the

Department of Business Development, Ministry of Commerce in the dietary
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supplement product section, in Bangkok, using purposive sampling. The instrument
was a questionnaire. The statistical analyses were frequency, percentage, mean,
standard deviation, and stepwise multiple regression. The results showed that the
variables affecting the success of health supplement product entrepreneurs in Bangkok (Y)
were product innovation (X;) and process innovation (Xs), with regression coefficients

of 0.548 and 0.408, respectively. The coefficient of determination (R?) was 0.556.

Keywords: Marketing innovation, Product innovation, Process innovation, Success of

business entrepreneurs, Dietary supplements for health
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