UA 16 adUA 1 @ounsngAU-AungU 2562

Jrigurinud BrgesaumiWodunwia:AnuILEIKSUNMsna1n
03na nstdfinuBulgdnalanaliwicaggadnnsotng
SUCCESS FACTORS FOR HEALTH AND BEAUTY PRODUCTS FOR
DIGITAL MARKETING: A CASE STUDY OF
ELECTRONIC MARKETPLACE

eI Ysyye*
Poschanan Boonchuai
Uszandy weuumn**

Prasopchi Pasunon

UNnAQYD

n1939eidingUsrasdiieAnuinginssuvesdedudioaulatnainnaranidiye

s A

didnnselindUszandudniioguninuazanuay waziiednwdadenidvinasens
A d’l’ a

WenFedusmainnarsndiygdiannselindussiandudiioguninuazanuay 1nenis

1 Y 1

duAI0819UUUAEAY (purposive sampling) Tduuuasunugaelduinsdedumeeulall

q

Wity 9799 400 AU TATIEVIURLARIENITIATIEYIRUUAANBY (regression analysis)

a v

! o ANaa a o I3 cad ¢ & °
WU (1) msveusuwaluladiidnswansuindume uledndedueoulaiilulszdn
wazdumndoidulszd Tnefimuduiusiusgrsiveddymeatanszaiu 05 (2) Auns

(%
A a 12

UIN13dIUYARRLENSNANIaUINAUDIAIN UARaEedY Alditesensilunstedun uay

o w a

Y, ¢ v g v a I3 P~ o o s R aa o

Taguszasrvan i ldivled lnedanuduiusiuedlideddynisadansedu .05
(3) sunanSusitonsnamsuInAuanunsldnu wasiulerngeaumeeulalidulse
Inedamudnnusiuessltsd Ay eadanseiu .05 () muaulasnisuazauutons

fdvsnansundualditeneasilunistedu lnslnudunusiueg1eiitedfAynana

72U .05 haz (5) A1UIIAT AIUNNTAUESUNITHAIA LBNTNan1suINAUAUA T UUTE AN

o w a

TnefianuduiusiuegiidudAgyneanansesdu .05
Arddsy: Uademanudnsa, Audniieguamuazaiuay, aatananwidivddidnvseiind

* 919139Us¥1ANIVINTAAIN AUTUIUNSTIND U Ingdewmalulagsivusmasaulnduns
e-Mail: poscha.poschanan@gmail.com
** 593A18M519130U3 1A INEINTIANTT W InendeRaling

215d15281M1sASUNU gaus

43



44

UA 16 a0UR 1 @ounsNIAU-AUNEU 2562

ABSTRACT

The objective of this research aims to study online shopper behavior, middle
market, health, and beauty e-commerce, and examine the factors that influence
shopping choices. The sample was conducted among 400 online customers. The
purposive sampling technique was used to select samples. The questionnaire was used
to collect data (regression analysis). The results indicated that: (1) Accepting technology
has a positive influence on sex, the site that purchases the product online regularly
.05, (2) The personal service has a positive influence on the occupation, the reference
person, the cost and/or time of purchase, and the purpose of accessing the site. There
were statistically significant correlations .05, (3) The product had a positive influence
on the frequency of use and the site frequently visited online. There were statistically
significant relationships .05, (4) Safety and reliability were positively influenced by cost
and/or time of purchase. The statistical significance was held at .05, and (5) Positive
influences were observed on purchased items. The statistical significance was held at .05.

Keywords: success factors, health and beauty products, electronic market place.
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