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BEHAVIORS AND FACTORS AFFECTING THE DECISION-MAKING OF
THAI TOURISTS IN PATTAYA IN USING HEALTH SPA SERVICE
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ABSTRACT

The quantitative research aimed to investigate behaviors and factors
affecting the decision-making of Thai tourists in Pattaya in using health spa
service and compare the decision with the tourists’ general information.
The samples were 400 Thai tourists using health spa service in Pattaya.
Frequency, percentage, mean, and analysis of variance: ANOVA were used
to analyze the data. It was found that the tourists answering the questions
were mostly 21-37-year-old women with bachelor’s degrees who earned
15,001-20,000 baht per month. Thai massage service was mostly chosen,
and the main purpose of using it was for relieving stress. The tourists, who
visited the spa houses 2-3 times a month, spent about 2-3 hours there.
They learned about the spa houses from their colleagues and Internet.
The factors affecting their decision-making in using health spa service were
listed from most to least as follows: massage therapists, place and
environment, expenses, service, and products and tools. It was found that
different genders had .05 statistically significant effect on Thai tourists’
decision in choosing the health spa service.

Keywords: decision-making, Thai tourists, spa, Pattaya.
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