UM 18 aUUN 3 LHBUUNIIAL-LHBUIWIAN 2565

sUnuumsdansuunlnsifidsnada
n1snauIaeAnslulszmalngluga NEW NORMAL
MODEL NEW MANAGEMENT AFFECTING TO DEVELOPMENT
ORGANIZATIONS IN THAILAND IN NEW NORMAL ERA

gUsal 255050
Supranee Vanarun
919158UsEIMAIvIUIINTgIia quivimsssianazmsAnw il nendunansd,
e-Mail: supranee.va@dtc.ac.th (Corresponding Author)
Lecturer, Business Administration Department, Business Administration and General Education,
Dusit Thani College, e-Mail: supranee.va@dtc.ac.th (Corresponding Author)
(Received: 2021, September 6; Revised: 2021, December 2; Accepted: 2021, December 4)

UNANED
unenuiingUsrasdileAnmsUuuumstanisuwlvifidssadensiim,
sAnslulszmelngluga New Normal Tne@nwifuusiisnsnasiesuuuunis
WaueaAnstuusemalvng NNTNUNINITIUNTIUNUI AuUsudndfayeg
4 p3AUsEnoU loua 1) JUwuumsaniiugin 2) susuumsviney 3) sUkuugsieg
waz 4) sUiuunsasu leelu 4 ssdusenau lanantaanudifyues “welulag
favia” Mlwedesdlofldlunisasuwlainisudmsdnns wazduladedda
TunsWanesdnsienisysanisidmaluladfadviabiiduaussousranves
09Ans e lissiamulaavaderalfiuSeulunmsudsiumagsialfetnsdsdu
AdAey: JULUUNsIaNsLEIlul, Matawesdnslulsewmelng, gatlueiuea

ABSTRACT

This article aimed to study a new management model affecting the
development of organizations in Thailand in the New Normal era. This is a
study and literature review on variables influencing the model to the
development of organizations in Thailand. In the literature review, it was
found that there were four main variables as follows: 1) life style, 2) working
life style, 3) business model, and 4) investment. In the four elements, the

NIANTIVINTATUNN VaY3




U7 18 aUuU? 3 neuNNSIAN-LAaUTWIAYN 2565

importance of "Digital Technology" was a tool used to change management
and was an important factor in organizational development by integrating
of digital technology into the core competencies of the organization to
develop the business and sustainably have a competitive advantage in the business.
Keywords: new management model, organizations development in Thailand,

new normal era.
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