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ABSTRACT

The objectives of this research were to study corporate image and

innovation affecting customer's loyalty to Thailand Post, Co., Ltd. This
research used a quantitative research methodology. The samples selected
by means of convenience selection were 400 users of Thailand Post Co., Ltd..
The instrument for collecting data was a questionnaire. The quality of the
questionnaire was checked by I0C technique. Its reliability testing by
Cronbach's alpha coefficient was found at .98. The data were analyzed by
statistics, including frequency, percentage, mean, standard deviation, and
multiple regression analysis. The results showed that corporate image
including reputation, physical environment, service, and interpersonal
contacts affected customers’ loyalty to Thailand Post Co., Ltd. Furthermore,
innovation including product innovation, service innovation, process
innovation, and management innovation affected customers’ loyalty to

the company at the statistical significance level of .05.
Keywords: corporate image, innovation, customer’s loyalty.
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