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ABSTRACT
The objectives of this research were to: 1) develop smart technology media to

promote agricultural and cultural tourism of Bangklam Floating Market, Banmi District,
Lopburi Province, 2) study the quality of smart technology media used in promoting
agricultural and cultural tourism of Bangklam Floating Market, and 3) study the satisfaction of
tourists towards the promotion of agricultural and cultural tourism through the smart
technology media. It was an integrated research method with emphasis on research and
development. The samples consisted of 385 tourists selected by means of purposive
sampling method. Research tools were: smart technology media, smart technology media
quality assessment form, and satisfaction questionnaire on the promotion of agricultural and
cultural tourism through smart technology media. The statistics used to analyze the data
were percentage, mean and standard deviation.

The results showed that 1) smart technology media included print media, website,
social media, video and augmented reality technologies. Tourists could use mobile devices
to access information and media created to connect with each other, 2) The overall quality
of smart technology media was at the highest level (X=4.75, SD=0.46), and 3) Tourists’
satisfaction towards the promotion of agricultural and cultural tourism through smart
technology media, in terms of tourism promotion, was at a high level (X=4.16, SD=0.66). In
the field of using smart technology media, satisfaction was also at a high level (X=4.14,

SD=0.65).
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From the research results, it could be concluded that the promotion of agricultural
and cultural tourism in Bangklam Floating Market included the integration of various media
by systematic design and development and coordination as smart technology media to use
in promoting public relations and creating awareness for people and tourists of all age
groups to access information in all channels. This was an important strategy to increase
efficiency in tourism promotion management to meet the desired goals.

Keywords: Promotion of Agricultural and Cultural Tourism, Smart Technology Media,

Bangklam Floating Market.
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