'
v A

N 19 alufl 1 WsunsngIAL-RBUNUEIEY 2565

nMsWaINIAaTAvis LB anunsLazinsldgumMuTiaaien
Avnaguvy UulauayuruAales-auaInii
AuaaIuaInln 81nauAsies JmIauasUgY
UUFIUNTNEINTUINNTTUYNYY
MARKETING DEVELOPMENT OF AGRO-TOURISM
AND TOURISM SUPPLY CHAIN OF KHLONG YONG-
LAN TAK FA COMMUNITY DEE HOUSE GROUP, A CASE STUDY
OF THE COMMUNITY MILL, BAN CHANOTE COMMUNITY
ENTERPRISE, KHLONG YONG-LAN TAK FA COMMUNIT
LAN TAK FA SUBDISTRICT NAKHONCHAISI DISTRICT
NAKHONPATHOM PROVINCE BASED ON COMMUNITY
INNOVATION RESOURCES

91381 3299, ARST LINTUUNY, TuTand Mmautuntl™, wunsne Layaso
Ariya Poorahong, Sasitorn Chetanont*, Chinnawat Satsananan®*, Poonsup Setsri***
919138U581a197139 N1 5IAN SHRUNFIRNLAE TMLETIN ANTNYBEAManskazdInNmIanS
UNNINYIRYIVNAIUAUUN, e-Mail: ariya.po@ssru.ac.th
Lecture, Social and Cultural Management, Faculty of Humanities and Social Sciences
Suan Sunandha Rajabhat University, e-Mail: ariya.po@ssru.ac.th
(Received: 2022, February 12; Revised: 2022, April 28; Accepted: 2022, April 30)

UNAnLe
N13ANYITuATILT TR UsEasR AN IANENINAIUNTVID N AT YRS
afinwladeilylunsimuin1snainviaanglTunuyns kagwuInN1anN1TimuY

*, #%g13158U581IN1TUN1TIANITAAAMNTTUUIANT UNINGIRETIUAY AU TUNT INenunuasUTy,
e-Mail: sasitorn.ch@ssru.ac.th, poonsub.sa@ssru.ac.th (Corresponding Author)
Lecture, College of Hospitality Industry Management, Suan Sunandha Rajabhat University Nakhonpathom,
e-Mail: sasitorn.ch@ssru.ac.th, poonsub.sa@ssru.ac.th (Corresponding Author)
i Y18m1ani1a1sgUsznannivianginermansuazinalulad umingrdesvdgaiuaiuna,
e-Mail: chinnawat.sa@ssru.ac.th
Assistant Professor, Forensic Science, Faculty of Science and Technology, Suansunandha Rajabhat University,

e-Mail: chinnawat.sa@ssru.ac.th

NIANTININTATUNN VY3




UM 1 Weunsngipu-lneuiuensy 2565

&b
=p.
"
Ne}

n1saaInvelavfaguruTIulauagury Aadled-aua1nin druaatuninil
2NaUATTYAT JNTAUATUTY UUFIUMSHEINTU TN TUYLTY TeamAdeiifunis
Fendsnanw glsideyavan Ae nquil 1 gnAwesianmisyuutulauayuy
aaodles-anumnih nguil 2 Ussvsuneluguvy uay nguil 3 thiieaiieawnilne
1/1LsmlﬂwmmmmEf[,uﬁzfmuumiaummuﬁaaﬂm il fruauaIni
gLnouATTeAs Jminunsusy Lﬂwamamﬂmmamawaﬂﬂamaw 10 AuTiaNR
30 AU LABNNENFIDY 1MUY wdassioflilumsinyiunuudunvl
NANSANINUDN Finenmvasuvutulaunyivurades-aunini dua
anumnih Suneunsive’ Sminuasugiasiagalafmnansathinduudmioaiios
FNYAT Lokn Wraseusineasdunid Iaviaguy I0TINN1T7INITNYRS
duNIgauvanngu UV ATUgNINoLies LazfanIsugIUNIsREusNITYINNIg
NYATBUNTE
Yadeilflumsiannmanaeviouiendunwnsvefiaviayueuulaun
guyuAaadled-aunnimud 1 2 Jadevan fe 1) Msildusiuvenndagunu
({dnlddnudn) vedamiagurudmiunmseafiondanwns Suduazdedi
mumuimmmaameﬁfgﬂuﬂ'ﬁwwu’mimaﬂmsn BUNURTVDIAMNIYUYY
Tudoshs 7 017 HAmATUeIvEIAUAINYATYDIYLTY AansTudniuMTieaTien
Aeluguvy uaz maﬂiviwuwmumulmmmamvimu Hudu 2) nagnsnis
mimmmmuumﬂsﬂumswwmm'ﬁmaqm&ntfmmwmsuawmu Usenoume Susuil 1
AB msf\]mmﬁuaqmqﬂﬁzﬁmamwuﬁmmﬂuaumLLazUimﬁﬁuamammﬁqmumEf[,m
nsvieafieadunumsiia Online uag Offline Suduii 2 fle Maadauusudfitiaoy
Tudmdnualenzvespmunnsuiithulausmeunaedes-aumnih Susiui 3
MsaaeINIEaviRaYLTL Sufull 4 nanSauginamanyasaviasLiunIg
ogilRaInIN WazduNUN 5 MAndudveiamAsguvulmumInzanfUFEuAN
dmfunumeamsiaunsranavieniisndununsveiamaagwuty
launguyuaaadles-aunnii Ao 1) uyunazildiuladiudsasdossiuionuy
Tumslumsaun 2) dudlumsdamidemsussnduniudieafuauimuasuing
3) efunsaauusuiiinnudusndnualarnevosmuunundurd 4) Tie
fifiunsduaiunseg 5) AiiunsHaraufayiinsnansvieniisndununs
Iinann wazdesusdufuazuinig 6) lkanuddyfusadudfidan

NIANTIVINTATUNN VY3




o

U 19 atufl 1 WsunsngIAL-RBUNUEIEY 2565

MUNZAUAUFAUAILAZUTNITHN 9
ANFEIARY: NITHAILINITNAN, NMTVIBUNEUTANYAT, TaMNAgUYUUIUIRUAYNYY
AABILYS-A1UAINTN

ABSTRACT

This research aimed to investigate the potential of agro-tourism, the
factors to develop agro-tourism marketing, and suidelines to marketing
development of Agro-tourism and tourism supply chain on the basis of
community innovation resources of Ban Chanod Klongyong-Lantakfah
Community Enterprise, Lantakfah Sub-district, Nakhon Chaisi District,
Nakhon Pathom Province. The key informants of this qualitative research
were members of Ban Chanod Klongyong-Lantakfah Community Enterprise,
people in the community, and Thai tourists. This research collected data
from a total of 30 key informants subdivided into a group of 10 informants.
The interview was applied as a tool of this study. The results showed that
the potential in agro-tourism of Ban Chanod Klongyong-Lantakfah Community
Enterprise had attractions which could bring to the agro-tourism places,
such as, organic agriculture learning center, community enterprise, lifestyle
of doing organic agriculture according to the Sufficiency Economy Philosophy,
and learning-based activities of organic agriculture. The factors to develop
agro-tourism marketing of Ban Chanod Klongyong-Lantakfah Community
Enterprise were as follows: 1) Supply chain participation (stakeholders) of
the community enterprise for agro-tourism should participate in the
development of agro-tourism of community enterprises in various matters
such as products or activities of agricultural community and the benefits
that stakeholders will receive, 2) Marketing strategy applied for developing
agro-tourism of the community consisted of (1) providing both online and
offline public relations channels for products and services of the community
enterprise related to agro-tourism, (2) building brand showing the identity
of Ban Chanod Klongyong-Lantakfah organic agriculture community, and
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(3) promoting sales of the community enterprise. Moreover, (4) the agricultural
products of the community enterprise are of quality and (5) the price of
community enterprise products is appropriately set. Therefore, the guidelines
for the development of agro-tourism marketing are that the members of
the community enterprise and people in the community must cooperate
in the development, must establish a public relations channel for the
products and services, build brand which shows the identity, need to help
promote sales, and should always take part in maintaining the product
quality and product price of the community enterprise to be appropriate.
Keywords: Marketing Development, Agro-tourism, Ban Chanod Klongyong-
Lantakfah Community Enterprise.
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