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ABSTRACT

This article aims to study digital marketing strategies of health and
beauty entrepreneurs in the metaverse era which is modern and can reach
the target group or consumers effectively after COVID-19 is only an endemic
disease and reduce the intensity of social measures. The author points out
the importance and connection between health and beauty businesses
and digital marketing in the Metaverse era. The result showed that the
Metaverse era is a combination of technology in the virtual world that
creates a real-world environment and technology together in an avatar.
Applying virtual marketing strategies for health and beauty businesses will
be able to create experience and value for customers and feeling with an
experience that for real in parallel with the implementation of modern digital
marketing strategies focuses on search engine optimization, marketing on
social media in conjunction with digital advertising, pay-per-click advertising,
content marketing or marketing on a website that is constantly being
updated and developed, email marketing, communicate with customers,
making videos that can be communicated directly to customers, online PR
and attraction marketing.

Keywords: Digital marketing strategies, Entrepreneurs, Beauty business,
Endemic disease.
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WAAY AOUNY ssueli st inatuld Sniannsovinaedudruhum
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Entrepreneurship and Development Institute, Online, 2020) TuvzLReINy
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Framtmamaluladuasssuunsunmg gy msl,w,l,miuumi@LLaagsumwlﬂﬁn
Feagndnsielulasianizluga Metaverse naidhfunisusmsduavaIw 1
nssnwmseeulataenaneifudosnfuntu varsutninsianmelulad
Augmented Reality (AR), Virtual Reality (VR) wag Extended Reality (XR)
ewaundunsunmgliiuszansnmBaninfy wu msdeurdaaieuais
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LAEAINNNUILLAUNINUINT UL ITIIAFILAVBIU DL NI VAN TLAUNIN
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Metaverse mU'{Lﬂm]vaﬁsmawmaﬂmm‘wiﬂmmmawammuuavmswma
Waeriunisludumesdrnniueensiniy mmmmumuiimmimmmmiﬂmm
(Loyalty) fumsndudnlansidudmiuds mreasiunmauduassdnfusidesd
mMsUsuIany UFuiagnasniian @anndediun1siATeiveslseyuigsnag
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9g197INszlen WuReItuANWIUYesinInIIziaIndeusy (eaulail, 2565)
faliduiuuliunnunudunsquaiouasUfusumiingouen fagndndugsia
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ARENTTUIINAGTLNLEIUAIINY

AULYBN9TENINGINIATUFUATNLAZAIIUNIULALNITAAINANG
NNHANIANYI1VD Kamel & Zhang (2021, p. 1) %ﬁmmumﬁim}muammw

wezmny Sudslsunseeeiiveetususslneamelumemsunii,
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Funmiiiu warasianluUifedusnounnouii g LazHAUNENaLEeN LA
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rnlulansde dewalnonsaons audnns 9 11 Walt Disney anusnsoganuay
a¥ulanvesnmeunidesiasna Star Wars Winaneithilanvildu Metaverse Tngild
wadiadirtunisadianuvie Nike wag Gucd flendefiugiutadlan Metaverse
Tnofuyuslulanduannsaadaiunut ualulaniaiouniediSendt Avatar
anansauuusagU st siaesesudsngldnalavey udu
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Tumsduilefuaaenuuioveniisessnitsheidodunmaensuilonisieseon
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nagnsnsnataRdaitalduindu Tusa Metaverse Aifdsfiunumduge
witnsnanuwelulaBuidlaniaouiadadundeuvedanads q uazmalulas
Wmeidlugduuuains (Avatar) %1 Augmented Reality (AR) Virtual Reality (VR)
.8 Extended Reality (XR) iJumnelulagddalunisiivsaasliannwandoulan
anuluasadnduianssululanaiiou n1sdinagnsnsnaialuy Virtual Reality
W lgiugiaaunmuazANUMLITaTaassUsTaunsalaiiouaseliiugnen
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Afeulfiauenagnsnmsnainpavialugn Metaverse fifndsazands enaidu
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