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ABSTRACT

The research aimed to study and experience community-based tourism through
creative tourism activities based on the BCG Economic Model. This study was a qualitative
approach. Data were collected through in-depth interviews with 30 community leaders, the
Community Tourism Board and members involved in community tourism from 10 tourism
communities in Chiang Mai. A structured interview was used as a research tool. The validity
of research tools is checked by having experts consider questions, methods and language, and
the data were analyzed with content analysis. The results showed that experience design
through creative tourism activities based on local capital, local interpreters, and integration of
the five senses had created valuable and memorable tourist experiences. It enhanced
community-based tourism in order to increase economic value, leading to sustainable local
development.

Keywords: Experience Design, Creative Tourism Activity, BCG Economy Model.
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