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ABSTARCT

This research aimed to 1) examine the level of decision-making in purchasing
products through online platforms among students at Burapha University, Sa Kaeo Campus,
and 2) study and compare the factors influencing their purchasing decisions through online
platforms, categorized by demographic characteristics such as gender, age, year of study,
faculty affiliation, and average monthly income. The sample consisted of 200 students
currently enrolled at Burapha University, Sa Kaeo Campus. Data were collected using
questionnaires and selected through non-probability, accidental sampling. The data were
analyzed using descriptive statistics, including mean, percentage, and standard deviation, as
well as inferential statistics, including the Independent Samples t test, F test, and one-way
analysis of variance (ANOVA).

The results revealed that the majority of respondents were female, aged between
18-20 years, first-year students, primarily from the Faculty of Science and Social Sciences, with
an average monthly income of 3,001-5,000 baht. Demographic variables such as gender, age,
year of study, and average monthly income were found to have no statistically significant
effect on purchasing decisions through online platforms among students at the .05 level.
These findings may be used as a guideline for developing online marketing strategies tailored
to entrepreneurs targeting university student groups.

Keywords: online platform; purchase decision; product
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