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ABSTRACT

The objectives of this research were to study influencer marketing and
communication strategies that affect customer loyalty in purchasing products via live
streaming through para-social interactions. The study was conducted using food influencers.
The sample consisted of 200 food macro-influencers and 200 mega-influencers who had
purchased products through Facebook Live, totaling 400 people. This study employed a
quantitative research approach using a survey research design. The participants were selected
through simple random sampling using computer-generated selection, and data were
collected entirely online using a questionnaire as the research instrument. Preliminary
screening questions were included at the beginning of the questionnaire. The statistical
methods used to analyze the data included descriptive statistics, such as mean and standard
deviation, and inferential statistics, specifically multiple regression analysis using the enter
method.

The results of the research revealed that in influencer marketing, the aspect that has
the most influence on para-social interactions is entertainment and humor. The
communication strategy that has the greatest influence on para-social interactions is the
content presented. Additionally, different types of influencers have varying effects on the
relationship between influencer marketing, communication strategies, and para-social
interactions. Furthermore, among the factors of para-social interaction, continuous social
media following has the most significant influence on customer loyalty.

Keywords: influencer marketing; communication strategies; loyalty
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fanswadon1sUfduiusuuundlidudiundananiianas nsliaududis dosualdy Ay

I3 LY A 2 1 d" = o d‘
Wudes bidsuuwuulas mnulingda undeds wazanutiuideivigy

M50 6 AduUsEavsannesnAnYBINagnsSNsaeasA UM U duusuuUAWduTImedsny

NAYNSNITHOENS B Aduuszdnsnisanney t p

AzkuULIRsgIL (B)

(AAsi) 0.69 371 .00

1. shuguuuuithiaue 0.08 0.06 0.84* .40
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NAgNSNSAANT B Aduuszdnsnisanney t P

AzLULLRTEU (B)

2. fhupnuasiiae 0.60 0.46 6.84* .00

3. frupudLawe 0.28 0.23 373% .00

4, ﬁ']uﬂ'ﬁ?i@ﬁ'ﬁﬁ@ﬂﬂ']ﬂ 0.15 0.13 2.11%* .04
*p<.05
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Ye3gnANTeAuAHIuYeIdlailaniuls lnenagnsnisdeansnidninadenisudunusuuuis

T edpunniigafe Mmudomimiiaue suauaiauslunsdess wasnsdeasaen

M50 7 AduUsEavsannesnnnueITIANTBIduNgle LR TAINaN1NUINFRALETUS

sEINMIRaIALUUBuiglouwes warn1sUfduiusuuuAliduTiumediny

nsUfduiusuuuAlidiusiumadny

Tuea 1 luea 2
Fauys unstandardized standardized unstandardized standardized
coefficients coefficients coefficients coefficients
B std.error Beta B std.error Beta
(AnAsT) 091 022 142 029
aailinsde dndedie 0.27 0.06 0.21* 0.43 0.08 0.33*
ATy 0.21 0.07 0.15% 0.39 0.09 0.29*
AVINFIRALY 009 008 -0.07 0.14 0.11 0.10
mslmnuduis fensualdu 0.40 0.08 0.29* 0.12 0.12 0.09
Judes ldideuuuulas 0.37 0.07 0.30% 0.19 0.10 0.15
Useinnvasdurigiouiges 0.06 0.04 0.04 1.34 0.43 0.92*
arwlinadla dndedie * Useum -0.36 0.12 1.17*
Yosdurgieues wlas = 0)
mmﬁmmﬁmﬁmm * Uszean -0.27 0.14 -0.89%

Yosdurgieuwes (las = 0)
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nsUfduiuskuuAlidusmmdny

Tuipa 1 luea 2
s unstandardized  standardized unstandardized  standardized
coefficients coefficients coefficients coefficients
B std.error Beta B std.error Beta
mmﬁ&@ﬂiﬁ]* UITLONUDg -0.42 0.16 -1.37*
durgreues w1las = 0)
nslamuTuA donsuaddu * 043 017 1.42*
Uszinnvasdurigiouiges
w1lps = 0)
Judaes ldideunuulas * Useun 034 0.4 1.12*
Yosdurgieuwes (las = 0)
Adjusted R2 0.63 0.66
R2 Change 0.64 0.66
F 115.22 70.17
F change 115.22 70.17

*5<.05
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FENINALNENNTFRENST UaznsUfduRuswuuRaiidusIumnedeny

nsUfduiuswuuAlidusmmdny

Tuea 1 luea 2
s unstandardized  standardized unstandardized standardized

coefficients coefficients coefficients coefficients

B std.error Beta B std.error Beta
(AnAsT) 070 0.19 -0.90 0.24
ﬁmgﬂLLUUﬂﬁﬁﬁLﬁua 0.09 0.10 0.06 0.34 0.13 0.26*
Lﬁamﬁﬁ%aua 0.60 0.09 0.46* 0.14 0.14 0.11
mmaﬁ%aua 0.28 0.08 0.22* 0.43 0.10 0.34*
ﬂ?i%@?ﬁiﬁ@ﬁ%ﬂ 0.14 0.07 0.12* 0.25 0.09 0.21*
Uszinnvasdurigiouiges 0.04 0.04 0.03 0.69 0.37 0.47
AugULuunsiaue * Ussiam -0.35 0.20 -1.15
Yosdurgieues @las = 0)
demiiinaue * Ussuamves 0.69 0.18 2.24%
durgreues w1las = 0)
pwatiane* Ussianues -0.28 0.15 -0.93
durgreues (las = 0)
msfeasanma * Usslanues -0.19 0.14 0.62
durgreues (las = 0)
Adjusted R2 0.67 0.69
R2 Change 0.68 0.69
F 165.34 98.71
F change 165.34 98.71

*p<.05
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% v 1

A4 a ' i a a
aﬂmi/l‘zjaaumN’mﬁzjawmlaﬂ/\lamum

Y

nsURduTuswuLAadusImmMedAy B eAduUszdninisanney ¢ p

AzLUULIRSEU (B)

(AnAsT) 0.18 147 .14

1. M96ILI9RI939 0.06 0.08 2.57% 01

2. Anudeansiavfiunsiauedue 0.18 0.18 3.06* .00

3. nsfnsnudednuesulateteaiiles 0.28 0.26 5.05* .00

a. mslimnuiAnmieuiuiiion 0.29 0.29 4.88* .00

5. maihAulddfunguiou 0.14 0.14 247% 01
*p<.05
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