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ABSTRACT

The objectives of this research were: 1) to study the behavior of Thai tourists and
the service quality of Lanna spa businesses in Chiang Mai Province, and 2) to analyze the
relationship between tourist behavior factors and the service quality of Lanna spa businesses.
The sample consisted of 400 Thai tourists who had previously used Lanna spa services in
Chiang Mai, selected through convenience sampling. The research instrument was a
questionnaire. Data were analyzed using frequency, percentage, mean, standard deviation,
and the Chi-square statistic.

The results revealed that tourists primarily used Lanna spa services for relaxation and
stress relief. Most respondents preferred body massage services and showed a tendency to
revisit. The findings also indicated that tourists’ perceptions of service quality were at a high
level, particularly in the dimensions of tangibles, responsiveness, and reliability. According to
the research hypotheses, the main purpose of service use, usage frequency, service
expenditure, type of spa service, and repeat visits were positively related to service quality at
a low to moderate level, especially in reliability and responsiveness. Overall, the findings
suggest that tourists place greater importance on convenience and personal satisfaction than
on overall service quality.

Keywords: tourists’ behavior; service quality; spa lanna
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2. fuanudediold (reliability) 93.20% 04 19 STAULRY
3. TUNINBUALBINBYNAT (responsiveness) 14335 00 .24 JeRUtioy
4. funsusEiuAuAIN (assurance) 8738 21 .19 Taidfuitugs
5. grunstenlald (empathy) 88.82 .08 19 laidusius

*p<.05, ¥*p<.01

91N013°99 5 nudnginssunisidansvestneaiedsanseianuduiusssiutesiu

AAINNTIAUINNT 3 Au LAkA Aun1TReuANBIBgnAl (responsiveness) den J°=143.35%,

[y

p=.00, V=.24 wangauittinvieaieiniissaunsldinsunnaniuvazsuitmnusinsuazauldl

Tuprstiusnisinadudndes Auaudugusssuvesu3nis (tangibles) fifn y?=112.43%, p=.02,

V=21 vingauindnvesieildineunvsetssiianuiuiseanudaauvegunsaliagddiuig

a0

AnuazAINvedaU kAN ety wagduaudedald (reliability) fldn §°=93.20%, p=.04, V=.19
mnganuiisesunslddievesinviesiiedmanenisiuiiennuidedeuazainugnsedunns
THusnistne vagfdn 2 f1u ldun dunisuszfuauamn (assurance) kazdunisienlald
(empathy) nudlifanuduiusesdituddymeadn wandiduinsedunislidievesinrieadien
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nan1s3TedlRiuingAnssududldtelunisldvsnmsauidendeninoudieafidnsnasenis
fufamuainuinsluuisdfviidy Tnsnnzdunsnevauasiegnd (responsiveness) fuAay
Lﬁugﬂﬁismaw%mi (tangibles) wazduaudedold (reliability) Lﬁu{]ﬁaﬁé’ﬂizﬂaumiam

msliaudAylunsiauguamuinisiinevaussniunianisvesgnaniseaunislddneg
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M50 6 AnuduiussenInladenginssunisvieaned mulssinnvesaltnvesngudenly

UINNT MU AMAINANTUINNG

AMNINANTUSNNS Va p Vo sgRuanuduiug
1. supaudugusssuveu3nig (tangibles) 54.97 .08 .21 laiduniug
2. fuanudediold (reliability) 87.60** .00 27  szeuliunay
3. IUNINBUAUBIBYNAT (responsiveness) 11751 00 .31  sgeulunand
4. funsuseiuAunIN (assurance) 63.17% .00 .22 Taidfusiugs
5. punstentald (empathy) 4445 15 .19 SEAUTioy

*p<.05, ¥*p<.01
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seavUIunans duamaInnashivinisly 3 du lawn sruainu@eield (reliability) dn
X’=87.60%, p=.00, V=.27 vunganuitinvieaieinifentdauiussianeeiuiinissuinemning

UPBN9YDIUTNITUANANTUBE TR UALATUNITABUANDIBYNAT (responsiveness) HA =

117.51%%, p=.00, V=31 nuneanuindnvieuiieawsazngulvinanudidysornunnsuazaiuldla

Tunslausnisananu waziauduiusluszautesfe aunisielald (empathy) fiAn y?=44.45,
p=.15, V=.19 MmammdmizmmaqamﬁﬁﬂﬁauﬁmLﬁaﬂﬁmam'ami%’uiﬁqmmiﬁhmmm
FosmsiamzesgnAfisadniios vagiian 2 fu leud fumnuidususssuvesuing (tangibles)
wazenunsUsEiuAMAIN (assurance) wuihifiemuduiusedrsfideddayvieads wansiiiui
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FANTIVINSATUNY Va3

UM 21 adu 4 Whsunaiay B9 Suanaw 2568
M990 7 Anuduiusszninetadenginssunisvisuiied aunisnavunlguinisg qu

AMAINAITUINTS
AMNINAITUINS Va p Vo szRuanuduius
1. fuenuilugusssuvesuinis (tangibles) 3438 .18 .20 Taiduitus
2. fuanudedold (reliability) 64.30% .00 .28  szeuliunans
3. FUNNINBUAUBIFBANAT (responsiveness) 128.44* .00 .40  sgAulIUNaNg
4. fun1sUseiuAnAIN (assurance) 59.22% .00 .27  seulunand
5. gnunstelald (empathy) 136.82** .00 .41 zAuUIUNAI

*p<.05, ¥*p<.01
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INAITIN 7 WUIINGRNTIUAIUNITNAULNTTUSN1sEAuduuS sEduUIunasiu
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a ¥ 4
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AMATIN (assurance) AR J°= 59.22*%, p=.00, V=.27 wnganuITineaieainduanldusnise
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WINTFIULALINULULARZAITUTNT T09IUINIUNITABUAUDIRBANAT (responsiveness) NN
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UM 21 adu 4 Whsunaiay B9 Suanaw 2568
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