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ABSTRACT

This research aimed to: 1) examine students’ satisfaction with the marketing mix of
vending machines at Burapha University, Sa Kaeo Campus; and 2) compare students’
satisfaction with the marketing mix of vending machines based on demographic factors,
including gender, age, year of study, faculty affiliation, and average monthly income. The
sample consisted of 200 students at Burapha University, Sa Kaeo Campus, selected using
accidental sampling. A questionnaire was used as the research instrument for data collection.
The data were analyzed using frequency, percentage, mean, standard deviation, an
independent-samples t test, F test and one-way analysis of variance (ANOVA). When statistically
significant differences were found, pairwise mean comparisons were conducted using the Least
Significant Difference (LSD) test.

The results revealed that the majority of students reported a high level of satisfaction
with the marketing mix of vending machines. When considered by individual dimension, the
distribution channel dimension had the highest mean score, followed by promotion, price,
and product, respectively. The hypothesis testing results showed that there were no
statistically significant differences in students’ satisfaction with the marketing mix of vending
machines based on gender and average monthly income. In contrast, statistically significant
differences were found based on faculty affiliation, age, and year of study at the .05
significance level. Students in the Faculty of Science and Social Sciences reported higher
satisfaction with the marketing mix of vending machines than students in the Faculty of
Agricultural Technology. Students aged 20 years or younger reported lower satisfaction than
those aged 21-22 and 23-24 years. In addition, first-year students reported lower satisfaction

than third- and fourth-year students.
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The findings of this research can serve as guidelines for improving the management
of vending machines in educational institutions and public areas to better meet consumer
needs. Such improvements should emphasize convenient placement and accessibility of
vending machines, appropriate pricing, and the enhancement of product quality and promotional
activities to improve service efficiency.

Keywords: Vending Machines; Satisfaction; Marketing Mix
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