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ABSTRACT

The objectives of this research were to analyses the personal factors of the
bank customers and marketing factors of the bank affecting their applications on
the housing loan service of the Government Savings Bank, and The primary data
was obtained from enhancing interviews of 344 samples of the bank customers. The
secondary data was also collected from various sources and used in the study. The
data was analyzed by the basic statistic method such as frequency, percentage,
mean and Logit model to achieve the study objectives. The study results of the bank
customers revealed that most of them were male, 20-30 years old of age, bachelor
degree graduation, single, employees, and their income ranging from 20,001 to 30,000
baht a month, respectively. The results from the Logit model showed that gender
(female), age, occupation (own private business) were the major personal factors of
the customers affecting their application decisions on the housing loan service of
the Government Saving Bank, respectively. The analytical results of the Logit model
indicated that factors affecting customers’ decision on housing loan services of the
Government Savings Bank at a statistical significance level of .10 are gender, age,
occupation, and marketing mixes in place, people, process, Physical

Keywords: housing loan, immovable property, the Government Savings Bank.
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