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ABSTRACT

This study examines the effects of mass communication factors in
Social Networks with Communication Product Purchasing Decision, including
demographic factors in terms of gender, age, education level Average
monthly income by collecting data from a sample of 405 people via a
questionnaire. Then analyzed the obtained data with statistical results
according to the research objectives with a ready-made program. The
results shows that mass communication factors in Social Network and
purchasing decisions for consumers’ communication in terms of demographic
differences reveals that different demographic factors, gender, age, and
income factors affect consumers' purchasing decision to purchase products
for communication, and that the factors of mass communication in social
networks are effective and affect consumers' purchasing decisions.
Consumers’ decision to buy communication products e.g., discounts or
gifts the most followed by tracking, soliciting through the seller's inbox and
the use of presenter or influencer with statistical significance at .05 level.
Keywords: Mass Communication in Social Network, purchasing decision to

buy products for Commmunication.
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INTRODUCTION

Relating to consumer behavior, the development of Thailand's
Ecommerce sector, the growth of consumer internet services, and government-
driven growth. Communication in social networks is crucial and plays a part
in business if the National Electronics and Computer Technology Center
(NECTEC) or the Department of Business Development Trade Ministry of
Commerce fully supports eCommerce business entrepreneurs along with
high-speed internet service that is advantageous for business growth and
all types of customers, especially online retails between entrepreneurs
and consumers (Business to Consumer-B2C). Communication is the main
aim of marketing. The majority of business owners desire profitable
outcomes with customers. Therefore, understanding consumer behavior
especially the factors that are the consumers’ elements in their purchase
decisions is crucial especially the dimension of commmunication in customers’
Social Network will help online business operators to know the behavior
of consumers. The factors of mass communication in Social Network that
consumers pay attention to in the dimensions of entrepreneurs, how to
design marketine communications to satisfy consumers as well as being
able to use the research results as a guideline for formulating strategies for
communicating online business marketing in line with consumer demand.

RESEARCH OBJECTIVES

1. To study the demographic factors affecting the purchasing decision
on products for communication of consumers.

2. To study the factors of mass communication in the Social Network
that affect the consumers’ decision to purchase products and services

online.

NIANTININTATUNN VY3
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RESEARCH HYPOTHESIS

1. Different demographic factors affect consumers' purchasing decisions
for communication purposes differently.

2. Different factors of mass communication in Social Network affect
consumers’ decision to buy products and services online.

RESEARCH FRAMEWORK

1. To study the behavior of decision making to buy products for
communication via Social Network of employees in distance sales, SPV
Gas Company Limited, Marinos Global Company Limited, Beauty Pack
Company Limited and KJ Soft Company. Co., Ltd.

2. To study the factors affecting the decision to buy products and services
of consumers consist of demographics factors and mass commmunication in the
Social Network are inviting through the seller's inbox, discounts or gifts,
using a presenter or influencer, posting or sharing content that is attractive
and reliable, and media or VDO clips related to with interesting products.

Literature Review

Theories or concepts of communication in Social Networks (Kotler,
1997) states that in online marketing operations Marketers will start by
creating a "Home Page" on the Internet comparable to setting up a shop
on the Internet or opening an “Electronic Storefront” to wait for customers
or network users to pay a visit. The home page provides users with a wide
variety of information, both images and audio book and various programs.
It contains 5 Communication tools: discounts or gifts, online publicity,
Follow-up solicitation through the seller's Inbox, the use of Presenter or
Influencer, and online direct marketing direct-response media to mix
systematically and appropriately for news media that is clear and unified,
focusing on target customers. Therefore, it will produce good results with
the most efficiency online marketing materials are therefore brought
Combined with the Ecommerce process that has 5 important steps as follows:

NIANTIVINTATUNN VY3
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1. Information search - The first step of purchasing a product is to
search for the desired product
information and then bring the information to each shop for analysis and
comparison by using popular websites or Search Engines such as
http://www.google.com etc.

2. Ordering when the customer has selected the desired product,
they will put the desired item into a basket and the total cost will be calculated
where customers can adjust the items and the quantity ordered

3. Payment - when the customer decides to buy the product they
wanted, the next step will be to determine the payment method,
depending on the convenience of the customer to choose which method
is convenient for them

4. Delivery of the product - after the customer has already determined
the payment method, they will enter the method of selecting which the
delivery of the product may be delivered to the customer directly using
the services of a freight forwarding company or transmitted througsh Ecommerce
media such as music downloads, etc.

5. After-sales service - after the completion of each order, the stores
must have an after-sales Service for customers. This can be communicating
with customers via the Internet such as e-mail and web forums

Theories or Concepts of Consumer Purchasing Decisions

Factors that influence buyers and understand how consumers actually
make purchasing decisions, especially to distinguish who made the
purchase decision, format and steps in What is the purchase process?
What are the steps of the purchasing process? Each step is as follows;

1. Need Recognition or Problem Recognition - The perception of the
difference between the desired state and the present state which is
enough to stimulate to the decision-making process Kotler (1997) or may
refer to the truth that consumers know the difference between what exists
and what should be. This is considered the first step in the decision-making
process. There are three things to consider when recognizing the need

NIANTIVINTATUNN vay3
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1) information is stored in memory; 2) there is an internal difference person
or scope of psychological factors, 3) influenced by environmental or social,
cultural, environmental factors, these functions work within the individual's
mind and together in determining needs

2. Search for Information or Pre-Purchase Search is the stage where
consumers begin to search for information about product properties that
can solve problems or meet the needs of consumers. There are 2 important
sources of information: 2.1) Internal Search or sources that rely on the
scope of psychology, 2.2) External Search are information from the media,
salespeople, advertising, etc.

3. Evaluation the Alternative - when consumers have the information,
they begin to understand and evaluate their options. Marketers need to
know the different methods consumers use to evaluate their alternatives.
The evaluation process it's not an easy thing and it's not the same process
applies to all consumers and not to the one-person purchaser in every
purchase situation.

4 Purchase Decision - The consumer will decide to buy the product,
he must face the risk of whether the purchased product be as good as
advertised? Will the quality be worth the price? causing most consumers
to stick with the product that they are used to. Therefore, new products to
be presented to consumers must find ways to motivate consumers to
change their minds and make their purchasing decisions

5. Post purchase feeling happens after purchase or use the product.
Whether or not the expected result is satisfied or if the result is lower than
expected, the result will be unsatisfied
The researcher applied theories or concepts about consumer purchasing
decisions to study the sample group. For example, how is the communication
decision-making process used in conjunction with theories or concepts of
consumer purchasing decisions?

NIANTIVINTATUNN VY3
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Research Related

Chuaychunu (2016, p. 92) conducted a research study on factors
influencing purchasing decisions through social media found Demographic
opposing factors such as gender, age, educational level, occupation, and
income, which were different, had no different effect on purchasing
decisions via social media. part factor Marketing mix includes personnel
and product quality, pricing, marketing promotion, product and store
image and store information product information and service process,
every factor affects the decision to buy products via social media.

Java (2011, p. 124) conducted a research study on factors affecting
the purchase of fashion clothing products of adolescent consumers
through e-commerce in Bangkok, found that consumers with different
demographic characteristics and internet usage behaviors have factors
affecting the purchasing decisions of goods and services through Ecommerce
systems differ significantly.

Watanakul (2012, p. 69) conducted a research study on factors influencing
purchasing decisions for communication via Ecommerce and E-marketplace
found that factors influencing decision making Product name for communication
via Ecommerce and E-marketplace of consumers from this research are
able to identify the importance of each influencing factor and can affect
the expectations of customers, consisting of 8 factors influence on
purchasing decisions for communication through central marketing
channels Ecommerce The e-marketplaces, in descending order, are website
performance factor and product offering, product factor, brand loyalty
factor, product variety factor, and price. The marketing promotion factors
and the provision of promotional information, privacy factors and personal
service, brand awareness factor, and product benefit and bargaining
factors, respectively. The researcher studied the relevant research to
compare demographic data as well as other factors affecting consumers’
communication purchasing decisions with similar research studies.

NIATIVINTATUNN vay3
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RESEARCH METHODOLOGY

Population
The population used in this research was those of all telecommunication
sales staff in 4 companies,

1. SPV Gas Company Limited 79 Persons
2. Marinos Global Company Limited 104 Persons
3. Beauty Pack Company Limited 123 Persons
4. KJ Soft Company Limited 99 Persons

Total 405 peoples
Tool

The researcher used a questionnaire as a tool for collecting data by
the sample. The questionnaire was divided into two parts as follows:

Part 1: listed questions about general information of the respondents,
including gender, age and average monthly income,

Part 2: listed questions about the evaluation of communication
purchase to see if there are any opinions regarding the communication
factors in Social Network, including

1. Follow up, invite through seller's inbox,

2. Discounts or gifts,

3. Using Presenter or Influencer,

4. Post or share content that is attractive, interesting, reliable, and

5. Media or VDO clip about interesting products.

The questions in this part are of a rating scale questionnaire which
has criteria for determining the value. The assessment weight was divided
into 5 levels according to the Five Point Likert Scales.

Data analysis

The data analysis and hypothesis testing of research on marketing
journalism factor online that affects purchasing decisions for communication
consumers with a confidence level of 95% can be divided into two parts:

NIANTIVINTATUNN VY3




o

U 19 alufl 1 WwsunIngIAL-RBUNUEIEY 2565

1. Inferential Statistics is the study of the sample data and hypothesis
testing using a statistical package which this research will use statistical
analysis tools were as follows: Multiple Regression Analysis [MRA] Analysis
of Independent Sample t test to compare the difference between two
variables (gender) and One-Way ANOVA. For demographic characteristics
testing of the samples that differed in age and income is to compare the
difference between more than 2 variables.

2. Descriptive statistics for descriptive characterization the demography
of the sample. The level of opinions about communication factors in social
networks and the level of purchasing decisions for communication by
studying and presenting in the form of a table distribution of frequency,
percentage, mean, and standard deviation.

RESEARCH RESULT

1. Information on opinions on the exposure of social media journalism
factors affecting decision-making in purchasing products for consumer
communication. Based on the table, it was found that the sample group
made the decision to buy communication products at a high level (mean =
3.87), the total standard deviation was 0.45. (Table 1.)

Table 1. Shows the mean and standard deviation with the exposure to
mass communication in the Social Network of the sample

Variable Mean Standard Deviation

Independent Variable

Discounts or gifts 3.29 0.72
Posting or sharing interesting and reliable contents  3.13 0.67
Using a Presenters or Influencers 3.17 0.78
Follow up and invite via seller's inbox 2.67 0.89

NIANTIVINTATUNN vay3




Variable Mean Standard Deviation

Media or VDO clip on interesting products 2.39 0.82
Dependent Variable

Purchasing decision on communication products 3.87 0.45

2. Information on the factors of mass communication in social
networks affecting consumer purchasing decisions. The communication in
Social Network that affects consumers’ purchasing decision for the
communication products Mass communication in Social Networks affects -
consumers’ purchasing decisions for communication products accounted
for 32.00% (adjusted R* = 0.320), and when the influence of independent
variables was controlled to be constant, there were 3 independent
variables that affect consumers' purchasing decision toward communication
products, i.e. discounts or freebies (8 = .291) the most, followed by follow-up,
solicitation via seller's inbox (8 = .209) and sales by using Presenter or
Influencer (8 = .197). (Table 2.)

Table 2. Shows factors of mass communication in social networks affecting

consumer purchasing decisions

Consumers’ Decision

B p
Discounts or gifts 291% .000

Posting or sharing interesting and reliable contents 093 182

Communication in Social Networks

Using a Presenters or Influencers 197 .001

Follow up and invite via seller's inbox 209** .000

Media or VDO clip on interesting products 097 112
Adjusted R*
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3. The analysis of demographic factor and consumers’ purchasing
decisions. The different gender demosgraphic characteristics affecting
consumer’s purchasing decisions toward online services are different.
The test of gender and the purchasing decision level were determined by
estimating the difference between the mean of the two independent
sample t test (p=.81), which was greater than (X .05, thus rejecting hypothesis 1.
Therefore, it was concluded there was no statistically significant difference on
both males and females with levels of decision making in the purchase of
goods and consumer online services at the .05 level.

4. The data on different age demosraphic characteristics affecting
communication purchasing decisions of different consumers. The test of
age and purchasing decision level by One-Way ANOVA (p=.67), which is
greater than X .05. Therefore, it can be concluded that communication of
consumers was not significantly different at the .05 level.

5. The data on different income demosraphic characteristics affecting
consumers’ purchasing decisions and online services are different. The test
of the income test against the purchasing decision level by One-Way
ANOVA (p=.43), which is greater than the value (X .05. Therefore, it was
concluded that different incomes affected the consumer’s purchasing
decisions for communication products were not significantly different at
the .05 level.

DISCUSSION

The research on factors affecting consumers’ purchasing decisions
for communication products in demographics show that different demosraphic
factors influence the purchasing decisions of goods and services was not
different in accordance with Chuaychunu (2016, p. 145) gender, age,
education, employment, and income differences were found to not affect
how people choose which products to buy on social media, according to
test results on the demosgraphic characteristics.
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The factors of marketing mix are personnel and product quality,
price, marketing promotion, image aspect of products and shops and store
information, product information and service process every factor affects
consumers’ purchasing decisions toward products via Social Network,
which is consistent with Java (2011, p. 77) found that consumers with
different demographics and internet usage behaviors have different factors
influencing purchasing decisions and services through Social Networks
differ significantly and in accordance with Wattanakul (2012, p. 158) found
that factors influencing consumers' purchasing decision toward products
through Ecommerce channels from this research are able to identify the
importance of each factor that influences and affects customer expectations,
consisting of 8 factors namely website performance and product presentation,
product, Brand loyalty, Product variety and price, marketing promotion
and providing information, news, promotions, privacy factors and personal
service, brand awareness, and product benefit and bargain factors respectively.

SUGGESTION

Suggested Applications of Research findings

This research very useful for to become a based line data of
consumer behavior, the development of Thailand's Ecommerce sector,
the growth of consumer internet services, and government-driven growth.
Communication in social networks is crucial and plays a part in business.
Therefore, understanding consumer behavior especially the factors that
are the consumers’ elements in their purchase decisions is crucial especially
the dimension of communication in customers’ Social Network will help
online business operators to know the behavior of consumers. The factors
of mass communication in Social Network that consumers pay attention to
in the dimensions of entrepreneurs, how to design marketing communications
to satisfy consumers as well as being able to use the research results as a
guideline for formulating strategies for communicating online business

marketing in line with consumer demand.
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Suggestions for Future Studies

Research on factors affecting consumer’s purchasing decisions for
communication products as a quantitative study alone should be adapted
mixed methods approach both qualitative and quantitative research
design to obtain in-depth information using an in-depth interview or a
focus group interview of entrepreneurs. In addition, the sample group is a
diverse consumer in the occupation group. Most of the purchasing decisions
of goods and services are open to marketing communications online is
high and it was found that a discount or a free gift affects the consumers’
purchasing decision toward communication products significantly. Associated
online business owners may develop other forms of communication on
social networks to be more effective in decision-making or increase
discounts or rewards through their own business websites to increase the
frequency or number of them to increase the urging of consumers to make
decisions to buy more products for communication.
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ABSTRACT

Teacher’s qualification has raised concerns about the students’
performance in English learning in Thailand. This study investigated Thai
primary school English language teachers’ self-efficacy, which is the belief
about their ability to achieve desired goals. Questionnaires were randomly
sent to 800 public primary schools under the Nakhonratchasima Primary
Education Service Area Office. One English teacher from each school was
asked to complete the questionnaire. The total number of 196 questionnaires
was returned for analysis. The followed-up semi-structured interviews
were conducted. The statistics used in the data analysis included descriptive
analysis, analysis for means, correlational analysis, and comparative analysis.
Frequency and percentages were used to analyze the general characteristics
of the respondent concerning their field of study and years of teaching.
The results showed variations in the levels of self-efficacy. The respondents
reported their self-efficacy at the mean score of 3.40 (SD=0.54), which was
at the moderate level. Significant differences occurred between the
self-efficacy of English and non-English major teachers. A moderate level
of self-efficacy was also perceived by all respondents in the Non-English
major group (mean=3.21, SD=0.49). However, in the English major, only the
Novice group viewed their efficacy at the moderate level (mean=3.48,
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SD=0.67), while the other two groups perceived their high level, with the
mean score of 3.56 (SD=0.43) and 3.55 (SD=0.41), respectively. Certain patterns
of teacher’s response were identified from the analysis of the interview
data. The researchers concluded that teachers’ qualification influenced
how teachers perceived their efficacy, which may affect their performance
as a teacher of English.

Keywords: Self-efficacy, English teaching.

INTRODUCTION

Although most Thai students have learned English for more than 12
years, their English proficiency is relatively low, either benchmarked regionally
or internationally. Dhanasobhon (Online, 2006) and ONEC (2003, p. 75)
reported that the problem was caused by poorly-trained teachers, poorly-
motivated students, and rare opportunities for student exposure to English
outside of class time to the list. Wiriyachitra (2002, p. 5, citing Biyaem,1997)
listed the following difficulties in English language teaching and learning in
Thailand: teachers’ heavy teaching loads, inadequately equipped classrooms
and education technology, the university entrance examination system,
teachers’ insufficient English language skills, cultural knowledge, challenging
interference from Thai language, lack of opportunity to use English in their
daily lives, unchallenging English lessons, being passive, learners, being too
shy to speak English with classmates, being poorly-motivated and suffering
from lack of responsibility for their own learning. Dueraman (2013, p. 176)
cited that it was hard to find Thai students enjoy extra English reading
activities out of their personal interests. Many studies outside Thailand
have explored teachers’ perceptions of their abilities in teaching English
and found that the teachers' self-efficacy was positively correlated with
self-reported English proficiency (Klassen, & Tze, 2014, p. 71; Takahashi,
2014, p. 34; Ghonsoolya, Khajavyb, & Mahjoobic, 2014, p. 596). Despite a
number of studies on self-efficacy in different subject matters, little
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research has been conducted to explore the perceived efficacy of non-native
English speaking teachers in different ESL and EFL contexts (Eslami, 2008, p. 13).
Little on this issue has been examined in the case of Thai English language
teachers. This may play an important role in the failure of English language
education in Thailand.

RESEARCH OBJECTIVE

To study the levels of self-efficacy that may influence Thai primary
school English language teachers’ confidence in carrying out English teaching
tasks in relation to their fields of study or qualifications and years of teaching
experience.

LITERATURE REVIEW

Self-efficacy is the belief about one’s ability to achieve desired goals.
In his Social Learning Theory, Bandura (1997, p. 36) defined perceived
self-efficacy as “beliefs in one’s capabilities to organize and execute the
courses of action required to produce given attainments.” In the same
work, he proposed that teachers’ judgments about their teaching competence
influenced EFL teachers’ practice in terms of efforts, goals, and challenges
they set up for themselves and for their students. Tschannen-Moran,
Woolfolk, & Hoy (1998, p. 233) defined teacher efficacy as the teacher's
belief in his or her capability to organize and execute courses of action
required to successfully accomplish a specific teaching task in a particular
context.

Chacon (2005, p. 258) explored self-efficacy beliefs among EFL
teachers in selected schools in Venezuela and found that teachers’
perceived efficacy was correlated with self-reported English proficiency;
that is, the more proficient the participants judged themselves across the
four skills, the higher their sense of efficacy. Examining Iranian EFL teachers'
perceptions of their teaching efficacy in terms of personal capabilities to
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teach EFL and their perceived English language proficiency level, Eslami

(2008, p. 14) also reported a similar correlation between the teachers'

perceived efficacy and perceived proficiency. Such correlation has been

confirmed by several more research studies (Klassen, & Tze, 2014, p. 72,
Ghonsooly, Khajavy, & Mahjoobi, 2014, p. 596).
Teacher self-efficacy was defined as one's perceived competence to

deal with all demands and challenges implied in teachers' professional

life. Teachers’ self-efficacy is related to job satisfaction (Klassen, & Chiu,

2010, p. 753), teaching experience (Oh, 2011, p. 236), supportive school

climate (Meristo, & Eisenschmidt, 2014, p. 2), language proficiency and

motivation to teach (Damon, 2007, p. 366), and anxiety (Kesen, & Aydin,

2014, p. 881).

RESEARCH FRAMWORK

Teacher Variables

1. Field of Study
a) English Major

b) Non-English Major

2. Years of English Teaching
a) Novice (less than 4 years)
b) Competent (4-8 years)
c) Experienced (more than

8 years)

>

RESEARCH METHODOLOGY

Samples of the Study

Investigations

Investigated Variable

1. Levels

Self-efficacy

2. Relationships

The samples included Thai school teachers of English in public

primary schools under the Nakhon Ratchasima Primary Education Service

Area Office. The total of 800 schools was randomly selected for this study,
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where one teacher of English from each school was asked to answer the
questionnaire. As the fields of study and years of English teaching were the
main interests in this study, the selection of the schools was totally randomized,
regardless of school size, location, and other related properties.

Data Collection Tools

Two data collection tools were used in this study: a questionnaire
and a semi-structured interview. The questionnaire consisted of two parts:
respondent’s backeround information and teacher’s perceived proficiency.

The information asked in the first part included the school’s name,
years of English teaching, and fields of study at different levels (undergraduate
level-major and/or minor, master level, doctoral level, and other additional
certification). Years of teaching were classified into three groups: “Novice”
(less than 4 years), “Competent” (4-8 years), and “Experienced” (more
than 8 years). This information on fields of study was used to classify
teachers into English major and non-English major ones. Teachers who
indicated their field of study as “English” in any study level, either as major
or minor subjects were considered as English major. The rest were classified
as non-English major.

The semi-interview was conducted after the respondents had
answered the questionnaire. Twelve teachers were randomized for a
semi-structured telephone interview. Two teachers were selected from
each of the six groups of the participants: Non-English Major-Novice,
Non-English Major-Competent, Non-English Major-Experienced, English
Major-Novice, English Major-Competent, and English Major- Experienced.
They were additionally asked about reasons for their responses to their
self-efficacy in relation to their fields of study and years of teaching experience.

Data Analysis

The statistics used in the data analysis included descriptive analysis,
analysis for means, correlational analysis, and comparative analysis. The
analysis of qualitative data was performed with the response in the
semi-structured interview. The analysis was to find patterns of reasons the
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respondents provided to explain their responses about their self-efficacy
in relation to their field of study and years of English teaching.

RESULTS

Number of Respondents

Of the 196 respondents, 119 (60.71 percent) were English majors and
77 (39.29 percent) were non-English majors. Based on their years of teaching,
most of the respondents (42.35 percent) had less than 4 years of teaching,
while 35.20 and 22.45 percent of them reported more than 8 years and 4-8
years of English teaching, respectively. See Table 1.

Table 1. Number of respondents

Respondents Frequency Percent
- Non-English Major 77 39.29
- English Major 119 60.71
Total 196 100.00
- Novice (less than 4 years) 83 42.35
- Competent (4-8 years) a4 22.45
- Experienced (more than 8 years) 69 35.20
Total 196 100.00

Levels of Self-efficacy

The respondents (n=196) reported their self-efficacy at the mean
score of 3.40 (SD=0.54), which was at the moderate level. A moderate
level of self-efficacy was also perceived by all 53 respondents in the
Non-English major group (mean=3.21, SD=0.49). However, in the English
major, only the Novice group viewed their efficacy at the moderate level
(mean=3.48, SD=0.67), while the other two groups perceived their high
level, with the mean score of 3.56 (SD=0.43) and 3.55 (SD=0.41), respectively.
See Table 2.
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Self-efficacy

Mean  SD Level
Non English Major Novice 3.16 0.43 moderate

Field of Study Years of Teaching

Competent 3.01 0.51 moderate

Experienced 334 0.50 moderate

Total 321 0.49 moderate

English Major Novice 3.48 0.67 moderate
Competent 356 043 high
Experienced 355 041 high
Total 352 054 high

Novice 336 0.61 moderate

Competent 339 0.52 moderate

Experienced 345 0.47 moderate
Total 3.40 0.54 moderate

Comparison of self-efficacy

Statistical comparison of self-efficacy revealed that, while there was
no difference among teachers of different years of study, a significant
difference at the .01 level was found between the groups of non-English
major and English major teachers. The mean score of the latter group was
.359 (out of 6) points higher than the former. See Tables 3 and 4.

Table 3. Overall Comparison of self-efficacy

Comparison Source SS ar MS F
Fields of Study Contrast 1 5406 19.949**
Error 190 271
Years of Teaching Contrast . 2 423 1.561
Error 190 271
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Table 4. Comparison of the pair of difference in self-efficacy

Field of Study Mean 95% Confidence

Difference  Std. Error 5 Interval for Difference

(1-)) Lower Upper
Bound Bound
English Non English .359*% .080 .000 201 518
Major (1) Major (J)
*p<.05

Interviews’ Results

Most non-English major teachers reported that they did not have
sufficient English proficiency and were not confident in teaching the subject.
The most problematic skill for them was speaking. These teachers, especially
the Novice group, found professional trainings and self-study essential.
However, when these teachers became more experienced, their need for
training was reduced. Due to their schools’ lack of English-major teachers,
these teachers were required to teach the subject. Among these teachers
two types were found, determined and undetermined. The determined
ones looked forward to professional trainings, were serious about
self-study, and were concerned with students’ achievement, while the
undetermined ones were simply carefree, feeling that, without English
proficiency, they were unable to do anything.

Unlike the Non-English group, the English-major teachers felt that
they did not have any difficulty teaching the English subject. They were
satisfied to teach English and preferred serious professional training. When
asked what difficulty they had in their English classes, they said the problems
were due to students’ poor background, low motivation, and passive class
participation.
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DISCUSSION

The respondents reported their overall self-efficacy at the moderate
level, as for the Non-English major group. However, in the English major,
only the Novice group viewed their efficacy at the moderate level, while
the other two groups perceived it at the high level. That most Non-English
major teachers perceived their competence at the same level could be
due to their low perceived proficiency and low motivation to teach, as
reported in Damon (2007, p. 366). This could contribute to anxiety in working,
confirming Kesen & Aydin’s study (2014, p. 882). And that the Novice
English-major teachers’ perceived self-efficacy was lower than the other
two groups suggested that the Novice teachers still lack experience in
teaching, confirming the study of Klassen, & Chiu (2010, p. 754), Oh (2011,
p. 240), and Aslrasouli, & Vahid (2014, p. 311).

CONCLUSION

Suggestions for English teachers

Little study has been conducted to explore the self-efficacy of
non-native English speaking teachers in EFL contexts like in Thailand.
Therefore, the present study investigated the levels of self-efficacy in relation
to fields of study and years of teaching experience of Thai primary school
English language teachers. The study indicated that Non-English major
teachers suffered anxiety because they underestimated their real competence.
The results showed that the more proficient the EFL teachers perceived
themselves to be, the more efficacious they felt, and the more satisfied
they felt toward their work. Therefore, it is suggested that non-English
major teachers believe in their real competence in teaching.

Suggestions for future studies

More studies on the perception of teachers towards these factors
should be conducted in more EFL contexts. One variable recommended
to make the study of this kind more complete is the students’ tested proficiency,
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for it is the real product of the whole process. Students’ learning contexts
like their family, parents, and neighborhoods should be taken into consideration.
The relationship between the content of professional training programs
and the expectations of participants of their application in a real class is

another topic worth examining.
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ABSTRACT

In China, almost all the new mainstream films have gained good
word-of-mouth and high box office. This paper aimed to find out the effect
of external environmental factors and the mediator effect of internal factors
on the consumption behavior of the new mainstream movie audiences.
Based on quantitative research method, this paper adopted questionnaire
survey to collect data. A total of 444 valid questionnaires were collected.
AMOS software was used for structural equation model test of hypothesis.
Respondents had to have experience watching new mainstream Chinese
films, and the author relied on the Film and Television of Communication
University and the Film Association to distribute the questionnaire.

It was found that cultural values and internal psychological factors
had a direct positive impact on ticket buying behavior. When internal
psychological factors were used as mediating variables, marketing mix,
cultural values, group pressure and media information could all have a
positive impact on ticket buying behavior. Therefore, in order to further
improve the box office, filmmakers should pay special attention to the
formulation of industrial policies to improve the recognition of cultural
values, and the society should strengthen art education to improve the
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audience's aesthetic appreciation.
Keywords: external environmental factors, consumption behavior, china's
new mainstream films audiences.

INTRODUCTION

Since 2010, China's new mainstream films have gradually become an
important genre among all kinds of films, and have achieved high box
office and good public praise. Box office returns, however, are a risky business,
with only three or four out of ten films breaking even. Combing through
box-office data from the past decade, the authors found that almost all
new mainstream films were profitable. In the process of literature review,
it can be found that the concept of new mainstream film in China was first
put forward by Ning Ma in 2000: the real starting point of new mainstream
fitm. (Ning, 1999 p. 3). As a popular film genre with high box office, new
mainstream films have not been studied on the influencing factors of their
consumption behavior. This paper will find out the factors influencing the
high box office of new mainstream films in China from the perspective of
audience consumption behavior. So as to provide advice for the next
investment direction of film investors, so that they can get the maximum
profit.

RESAERCH OBJECTIVES

1. To explore the external environmental factor on the ticket buying
behavior of China's new mainstream films.

2. To study the external environmental factor on behavior of buying
ticket through audience internal factor.

3. To study the degree of influence of various factors on audience's
ticket buying behavior.
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CONCEPTUAL FRAMEWORK

In the process of consumer behavior research, the academic field
has put forward different theoretical models to explain consumer buying
behavior. This paper takes Schiffman and Canuk model as the main model,
and refer to Kotler model and Howard and Shays model to establish the
basic theoretical research framework. This framework consists of three
parts: external environmental factors, internal psychological factors and
consumer behavior, which constitute independent variables, mediator
variables and dependent variables respectively.

Independent variable: . _ Dependent variable:
Mediator variable: )
External . . Consumption
) Internal factors .
environmental factor behavior

Figure 1. Main concept to modify for conceptual framework

Although the theoretical framework of consumer behavior is almost
as shown in the fisure above, different researchers have different sub-variables
for movie ticket buying behavior. The most representative scholar to study
the factors influencing box office in the world is Litman from the United
States. In the article "prediction of film economic success: based on the
experience of people in the 1980s", he attributed the main influencing factors
to three major factors including creativity, distribution and marketing.
(Litman, 1989, pp. 35-36) Gilad Mishne and Natalie Glance noticed the guiding
effect of the rise of the Internet and new media on public opinion .After
obtaining the audience's evaluation of the film throush micro-blog, the
empirical analysis method is used to find that the quantity of evaluation
has a far greater impact on the box office than the quality of evaluation.
(Gilad, & Natalie, 2006, pp. 2-3) Justin connor pointed out that the
economic value of cultural products mainly depends on the amount of
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- depends on the spiritual value of the film itself and the quality of cultural
connotation. Wenbin Zhang and Steven Skiena note that exposure has a
positive impact on the box office. They believe that only by letting the
audience know the information about a certain film can the audience's
interest be aroused, especially the tidbits, posters and trailers related to
the film's main creative team and the story. (Wenbin, & Steven, 2009,
pp. 51-53) In the process of reading literature, the author found that there
are as many as 13 kinds of film type common in the west, different influencing
factors of different types of box office films. Combined with the changes

of audience culture, consumers' tastes and preferences, different types of ig

audiences have different understandings in the same film. As a result, the
research conclusions of scholars on the influence of film types on box =
office are different and difficult to be unified. In addition, through literature
review of journal articles including (Shan, 2019, pp. 40; Nannan, 2017, pp.
33-34; Liyu, 2013, p. 53; Xiaoping, 2016, p. 61; Honedi, 2015, p. 6; Xuguang,
2017, pp. 13-21). The research framework of is obtained.




Mediator variable:
Audience internal factors
-Self demand
Lifestyle
Attitude
-Aesthetic perception

Independent variable: )
External environmental Dependent variable:
factors The behavior of

buying ticket to
China's new
mainstream films

Marketing || Cultural Group Media
mix values pressure | |information

Figure 2. Conceptual framework from original study

Source: Designed by the author, the following will be represented by
abbreviations in parentheses.
This paper proposes the following hypothesis 1) Assumptions about

- independent variables and mediator variables: Marketing mix, Cultural

values, Group pressure, Media information have a positive impact on the
audience's internal factors. 2) Assumptions about independent variables
and dependent variables: Marketing mix, Cultural values, Group pressure,
and Media information has a positive impact on ticket buying behavior.
3) Assumptions about mediator variables and dependent variables:

- Audience's internal factors have an impact on the ticket buying behavior.

4) Assumptions about mediator effect: Marketing mix, Cultural factors,
Social pressure, and Media information has a positive impact on ticket
buying behavior through audience's internal factors.
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RESEARCH METHODOLOGY

Population and sample size

The population for the study is for all Chinese audiences who like
watching movies. Only the audiences who often ¢o to the cinema can
make a correct judgment and evaluation on the new mainstream films in
China more objectively. According to the 2021 China film market report,
the country's mainstream movie-goers made 11.67 million visits in 2021.
(China film bureau, Online, 2021) China has a population of 1.4 billion,
which is too large for the data collection of this study. In this paper, the
Cochran formula is chosen for research. According to the formula, the
sample number is 384.

Research tool and quality

Likert’s scale was adopted to set five options from "totally disagree"
to "totally agree", and a score of 1 to 5 was given to measure. 30 pretest
questionnaires were distributed and recovered through the Questionnaire
star APP. The audience of Chinese new mainstream films living in Taiyuan,
Shanxi Province is selected as the research object. Because Taiyuan can
represent most of China's provincial capitals. The respondents are limited
to the consumers who like movies and have watched movies in the
cinema in the past year. A total of 502 questionnaires were issued, 58
invalid questionnaires were removed, and a total of 444 valid question-
naires were collected.

Data analysis

This chapter mainly studies hypothesis testing. On the basis of
questionnaire recovery, SPSS23.00 was used to conduct descriptive statistics,
Variance analysis, reliability test, exploratory factor analysis and correlation
analysis for each variable. The confirmatory factor analysis was performed
using AMOS and the hypotheses were tested using structural equations.
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Figure 3. Structural of equation model of fitting degree index

- Table 1. Model parameters of data analysis

Nonstandard  S.E. Standard
parameter parameters
0.424 0.169 0.274 0.012%
0.119 0.067 0.110 0.076
0.343 0.091 0.308 0.000***
0.143 0.098 0.135 0.011*
0.048 0.064 0.053 0.454
-0.071 0.06 -0.075 0.237
0.074 0.044 0.081 0.000%**
0.01 0.109 0.008




Nonstandard ~ S.E. Standard

parameter parameters
BE - 0.753 0.053 0.887 0.000%***
SD - 0.712 0.046 0.806 0.000%**
AT - 0.775 0.04 0.857 0.000%**
AP - 0.912 0.042 0.833 0.000%**
LI - 1 0.805
*p<.05, ***p<.001

As can be seen from the table

1. Marketing mix, Group pressure and Media information all had g

significant influence on internal factors (p<.05), with regression coefficients

of 0.274, 0.308 and 0.135, respectively; Culture value has a weak influence
on internal factors, only reaching the significance level of .001.

2. Culture value and internal factors had significant influence on
buying ticket behavior (p<.05). The regression coefficient was 0.081 and
0.887, while Marketing mix, Group pressure and Media information had no
significant influence on BE (p>.05).

3. Marketing mix, culture values, group pressure, media information,
self-demand, lifestyle, attitude, aesthetic perception and buying ticket
behavior, all the variables reached the significance level of .05, indicating
that they all made significant contributions to the model.
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Table 2. Bootstrap of mediating effect analysis

Effect 90% confidence interval

The path  Effect p Judgment
estimates ~ The path  The path
Total 0.251 0.074 0.403 0.021
Complete
MM-IF-BE  Direct 0.008 -0.161 0.144 0.985
mediation model
Indirect  0.243 0.145 0.369 0.001
Total 0.178 0.076 0.268 0.004
Complete
CV -IF-BE  Direct 0.081 -0.008 0.179 0.134
mediation model
Indirect ~ 0.097 0.004 0.193 0.084
Total 0.198 0.061 0.333 0.024
Complete
GP -IF-BE  Direct -0.075 -0.228 0.057 0.298
mediation model
Indirect  0.273 0.182 0.399 0.000
Total 0.173 0.036 0.325 0.040
Complete
MI-IF-BE  Direct 0.053 -0.072 0.212 0.477
mediation model
Indirect  0.120 0.008 0.226 0.078

The Bootstrap analysis results showed that the 90% confidence
interval of indirect effects did not include O, indicating the existence of
indirect effects. The 90% confidence interval for direct effects includes O,
indicating that direct effects do not exist. Indirect effects exist and direct
effects do not exist, indicating a complete mediation model in this study.

1. As external environmental, marketing mix, group pressure and
media information have a positive impact on internal psychological
factors. Cultural values and internal psycholosical factors have a direct
positive impact on ticket buying behavior.

2. When internal psychological factors are used as mediating
variables, marketing mix, cultural values, group pressure and media information
all have a positive impact on ticket purchasing behavior.
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3. According to the regression coefficient, indicating that group pressure
has the greatest impact on individual psychological factors in the external
environment, followed by marketing mix and media information. Cultural
values and internal psychological factors have a direct positive impact on
ticket buying behavior, and the regression coefficient is 0.081 and 0.887
respectively, indicating that internal psychological factors have the greatest
impact on ticket buying behavior. When internal psycholosical factors are
used as mediating variables, the influence of audience attitude as a
mediating variable is the largest.

DISCUSSION

China’s new mainstream films have excellent internal and external
qualities. The characters portrayed in the films are different from the perfect
images in the previous theme films, but choose a new human perspective
to interpret the values and mainstream spirit of the theme films. Both its
excellent production quality and its firm collectivism and patriotism are
the core selling points of differentiation from other theme films.

1. According to the research results, cultural values are the only
environmental factor that directly affects the audience's ticket buying
behavior, so it is very important to create an identity concept of cultural
values. In the future, new mainstream films should continue to build Bridges
between mainstream values and the audience, so that the audience can
gain a sense of honor and mission from the exquisite and closed story
experience. Therefore, it is necessary to strengthen the implementation of
film industry policies and improve their effectiveness.

Many countries in the world guide audience values through film
industry policies. In Hollywood of America, movies are not pure entertainment
as some people understand, but "national propaganda”. In a memo to the
White House in the 1920s, the motion picture association of America made
it clear: "movies can be the best way to conduct national propaganda at a
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minimal or even zero cost. (Jinghua, 2004, p. 11) In Bollywood of India,
India's film industry has long been a strength as a powerhouse producing
more than 1,000 films a year. (Mihir, 2018, p. 39) In Britain, France, Japan
and other countries also spare no effort to promote the development of
cultural industry through government plans. Since 1997, Britain has made
the development of creative industries a national strategy. In the 1990s,
the Japanese government put forward the slogan of "Anime diplomacy"
and quickly gained a leading position in the global market in the field of
anime mainly consumed by teenagers, which greatly improving the image
of Japan. (Dan, 2015, p. 87) The film Industry Promotion Law, the first law
on the film industry, was enacted in 2017, which should be taken as an
opportunity to enhance the effectiveness of film industry policies. In the
process of formulating film industry policies, we should start from the
feasibility of policy implementation, clarify the specific content of the
policy and strengthen the implementation of the policy.

2. According to the data analysis, aesthetic perception, as one of the
mediating factors, is an important psychological factor that affects the
audience's behavioral intention to purchase tickets. Jauss, one of the
researchers of reception aesthetics, put forward the concept of "horizon of
expectation” in reception aesthetics. "Horizon of expectations” is a kind of
literature acceptance activity, which is "readers' directional and potential
aesthetic expectation of works before reading and understanding, and this
expectation has a relatively certain space. (Jauss, 1987, p. 155) The choice
of such grand themes does conform to the cultural genes and value
appeals of the new mainstream films. However, whether such films can
continue to bring aesthetic expectations and fresh experiences to the audience,
will largely determine the development trend of new mainstream films in
the future.

Wolfgong Iser also believes that the summoning structure is the
essential feature of any text. The more uncertainty and white space there
are in the text, the richer the meaning and connotation given by the text
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will be. (Wolfgong, 1969, p. 11) Only when the reader's reading activity is
given play can the reader be attracted by the work. So, readers are encouraged
to keep up with the author's thinking and adjust their aesthetic expectations
accordingly, so that they can grow in reading, and finally the work is sublimated,
and the intrinsic meaning and artistic value of the text can be realized.
However, if the text inserts too much white space, beyond the reader's
"horizon of expectation" wild, the reader feels difficult to grasp, will end
the reading of the work. Therefore, the author must lay appropriate
"blanks" and "uncertainties" within the scope of satisfying the reader's "horizon
of expectations". The movie-going needs of moviegoers are diversified.
Therefore, for the new mainstream films in China, it is necessary to
strengthen the grasp of the movie-going psychology in the production
process. To stimulate the consumption demand and increase the vitality
of film consumption by satisfying the needs of different film audience.

3. Through the empirical research results, it can be found that the
product, price, channel and promotion in marketing will influence the
ticket buying behavior of the audience through their psychological factors,
and the product is the sub-factor with the highest degree of influence. In
1960, McCarthy, an American marketing expert E. J. Professor Macarthy
creatively put forward the famous 4P marketing mix theory, namely Product,
Price, Place and Promotion. (William, 2004, p. 97) According to the research
results, the quality of the product is the most important thing for the audience
in the film marketing. Audiences have high requirements on "plot content",
"audiovisual technology", "actor selection" and "genre degree". In the
future, new mainstream films in China should first continue the new changes
presented by new mainstream films in narration, that is, the unification of
individual value and macro consciousness should be reflected, it also
reflects the harmonious relationship between the state and the individual,
which makes the narration of the new mainstream film have humanistic
concern and make the audience obtain some illusory sense of heroism
and achievement through the film narration. Combined with the questionnaire
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on the data analysis results can be found on the level of marketing,
marketing strategy matrix mean value of 3.7, and the score is relatively
uniform, visible "film narrative and audio-visual", "promotion”, "the ticket

price", "place" marketing is to the audience to watch the new mainstream
Chinese film a larger impact on behavior choice. Therefore, it is suggested
that China's new mainstream films in the future can be as follows: First,
based on the film product itself, improve the film quality. Secondly, integrate
marketing tools to improve the communication effect. Whether through
traditional marketing methods or online communication using Internet
technology, we should give full consideration to the actual situation of
film products and carry out accurate marketing in combination with the
positioning of films and target audiences. At last. Develop IP industry chain,
so that the development of film products from scripts to derivatives can
achieve revenue, to form a more loyal fan group to contribute to the film

IP consumption.

RECOMMENDATIONS

Recommendation in research in use

1. Researchers find out the key factors influencing China's new mainstream
box office in this paper and fill in some gaps in the study of film consumption
behavior. Filmmakers should pay special attention to the formulation of
industrial policies to improve the recognition of cultural values, and the
society should strengthen art education to improve the audience's
aesthetic appreciation.

2. Suggestions can be provided for the next investment direction, so
as to maximize the profits of film investors and promote the prosperity of
film industry. New mainstream Chinese films remain one of the genres
filmmakers can invest in.

Recommendations in research in future

1. In terms of influencing factors of audience behavior, researchers
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can compare the influencing factors of the behavior of new mainstream
movie audiences in China with those of other types of movies.

2. The future research on the influencing factors of ticket buying
behavior of new mainstream films in China can focus on the audience's
internal psychological factors, and separate independent variables of self
demand, lifestyle, attitude and aesthetic perception can be incorporated
into the structural equation model.

3. The film industry has been greatly affected by the global spread
of COVID-19, with cinemas sometimes closed and audiences' ticketing
behavior affected by the epidemic prevention and control policies. Future
research can focus on online film screening according to the actual situation
of the latest film industry.
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ABSTRACT

The objectives of this study were to study factors of psychological
capital influencing the university teachers’ organizational commitment in
Shanxi Province, China. This quantitative research design made use of a
questionnaire to collect data from the teachers. Descriptive statistics were
employed to analyze the data and inferential statistics. This research
found that psycholosgical capital of university teachers had a significant
impact on organizational commitment.

University administrators need to increase the psychological capital
investment of teachers, shape a positive and healthy work attitude, and
enhance the professionalism of teachers. They also need to attach importance
to the guidance of university teachers’ organizational commitments and
continue to effectively improve university organizational performance and
core competitive advantages.

Keywords: Organizational Commitment, Psychological Capital University
Teachers.
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INTRODUCTION

With the development of information technology, more and more
intelligent devices are used in teaching methods of teachers, and students
can acquire knowledge online and offline in multiple ways (Bai, Ling & Li,
2011). And higher requirements are put forward for the level of teachers.
Many teachers failed to adjust their mentality in time in the classroom
education reform, intelligent equipment update, and service process
expansion, reduced organizational commitment (Ke & Sun, 2018).

Psychological capital refers to the positive psychological state shown
by an individual in the process of growth, and is a psycholosical resource
that promotes personal growth and performance improvement (Luthans,
Avolio, Walumbwa & Li, 2005, p. 251). The theory of psychological capital
believes that individuals can shape a psycholosical state that is more suitable
for the work environment through the guidance of psychological capital,
and promote their continuous integration into the work environment and
career development, so as to give full play to their initiative and stimulate
their creativity (Zhong, 2007, p. 329). Psychological capital mainly includes
four dimensions: self-confidence, hope, optimism and tenacity (Luthans,
Vogelgesang, & Lester, 2006, p. 388).

Organizational commitment theory originated in the 1960s and can
be divided into following 2 dimensions. Emotional commitment is an
individual’s active commitment to an organization, the individual is willing
to accept the organization’s culture and system, and is willing to integrate
into the organization’s management. Continuous commitment refers to
the individual’s commitment to the organization (Sui, 2008, p. 18).
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RESEARCH OBJECTIVES

1. To study the influence on psychological capital and organizational
commitment.

2. To explore new positive ways to improve the organizational
commitment of universities teachers.

RESEARCH METHODOLOGY

Research Design This study uses questionnaires to collect data and
conduct research using empirical research methods. From the number of
calculated by Yamane that university teachers who currently are in office
of different universities (Abu, 1967, p.129).

Population and Sample According to the statistics of Shanxi Provincial
Education Commission, the number of academics of universities in Shanxi
as population 22,610. The sample size would be 397 calculated by
Yamane’s formula for determining the sample size.

Variable Measurement In terms of measurement dimensions,
except control variables, this study also introduces 2 main variables,
psychological capital and organizational commitment. The independent
variable scale is the psychological capital scale (Luthans, James & Patera,
2008, p. 269). The dependent variable scale is the University Teachers’
Organizational Commitment scale.

Reliability and Validity Analysis

Reliability Analysis The reliability analysis of the psycholosical capital
scale, the minimum CITC value is .95, both greater than .40. the minimum
Cronbach’s Alpha value if Item Deleted is .94 greater than .70; the Total
Cronbach's Alpha is .954, which is greater than .70, indicate that the overall
reliability level is high and there is no need to delete the item. Psychological
capital scale have good reliability and meet the requirements of data analysis.

Validity Analysis The validity analysis of the organizational commitment
scale and KMO coefficient of the psychological capital scale is .787, higher
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than .70 And the Chi-square value of Bartlett’s Test of Sphericity is
3741.119 (p<.001), indicating that it is suitable for factor analysis. Using
feature values greater than 1 as the standard extraction factor, a total of 2
main components were obtained, with feature values of 7.186, and 2.414,
respectively, which explained a total variation of 62.62%. The factors of
the 24 items are consistent with the original hypothetical dimensions, and
there is no cross-factor loading. The factor loads of items emotional
commitment 4 and continuous commitment 4 are .453 and .468, which is
slightly lower than the .50 standard, which basically meets the effect
Degree test, organizational commitment scale has a high structural validity.

Data Collecting Method Using questionnaire to collect first-hand
data. Refer to the established foreign scale, combined with the opinions of
experts and scholars to modify and improve, and finally determine the
questionnaire.

Data Analysis Use descriptive analysis of each problem in this thesis
was expressed. Use difference test in condition if the difference test if
significant, then in the subsequent regression analysis, these demographic
statistical variables need to be used as control variables to exclude the
influence of non-study variables. Use correlation analysis in each research
variable, and the preliminary prediction of whether the relationship
between variables is consistent with the hypothesis of this study. Use
linear regression analysis method is used to verify the relevant hypothesis.

RESEARCH RESULTS

Descriptive Analysis of Demographic Profile

Majority of the respondents were male which slightly more than
female academics, respondent age which the most university academics
are between 36 and 40 years old. Working experience of the samples are
mostly 11-15 years. Most of the academics in universities in Shanxi are
Master degree. Income were 4,001-6,000 yuan. Majority were humanities,
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Descriptive Analysis of Variables
As the result from analysis, revealed that the respondents placed
talent training performance at the highest level (mean=4.17), followed by

job performance, self-confidence, optimism, psycholosgical capital, hope,

tenacity, scientific research performance, social service performance.
Above the Median 3 points.

Regression Analysis

It can be seen from table blow that the psychological capital of

teachers is positively correlated with emotional commitment and continuous

commitment. The correlation coefficients R of teachers’ psychological
capital, emotional commitment and continuous commitment are 0.809
and 0.565, respectively, and the p values of both are less than .001, indicating
that the psychological capital of teachers has a significant positive correlation
with both. H1 and H2 are verified. (Tablel.)

Table 1. Regression analysis results of psycholosgical capital on Organizational
Commitment

Emotional Commitment Continuous Commitment
H1 H2
Age 0.008 0.133
Working Experience -0.041 0.109
Academic Degree -0.037 -0.105
Professional Title 0.198 0.176

Variable

Control

variable

Psychological Capital
B 0.813%** 0.569%**
r R? 0.491 0.254
Adjusted R? 0.409 0.335
18.429*** 9.981%**
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DISCUSSION

The regression conclusion shows that there is a significant positive
correlation between the psychological capital of teachers and emotional
commitment and continuous commitment. High-level psychological capital
can effectively enhance the organizational commitment of teachers, and
encourage them to love colleges and universities and their positions as
teachers (Jiang, 2018, p. 125). Combining psychological capital theory
(Luthans, Avolio, Walumbwa & Li, 2005, p. 251), the optimistic, confident
and hopeful mental state of teachers helps them actively integrate into
the working environment and organizational culture of colleges and
universities, enhance their sense of organizational identity, voluntarily
follow the rules and regulations of colleges and universities to carry out
their work (Kang, 2019, p. 74). High-level psychological capital can effectively
improve the resilience and self-satisfaction of teachers in their work, and
encourage them to work voluntarily, continuously and enthusiastically
(Guo, Guo & Meng, 2019, p. 76).

RECOMMENDATION

Recommendation for Research Results in Use

1. Increase the psychological capital investment. To shape a positive
and healthy work attitude, and enhance the professionalism of teachers

2. Pay attention to organizational commitments guidance. To transform
psychological capital into organizational commitment and behavioral
orientation, so as to enhance the loyalty of teachers and make them love
the cause of colleges and universities

Recommendation for Further Research

1. A larger sampling should be taken, and the universities should be
further divided into research-type, research-teaching-type, teaching-research-
type, and teaching-type to discuss separately to verify the conclusions of this study.
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2. Subsequent research may consider further extending the existing
theoretical models, looking for effective adjustments or incorporating
other intermediary variables into the model, thereby enriching the relevant
content of the mechanism of psychological capital’s impact on organizational
commitments.
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ABSTRACT

This study aimed to study the effectiveness of STEM Education learning
management for early childhood teachers in Roi Et Province in accordance
with specified criteria 80/80 and to compare the results of teacher development
in learning management emphasizing STEM Education for early childhood
teachers in Roi Et. The sample groups selected by Disproportionate stratified
random sampling were 200 early childhood teachers in Roi Et. The tool
used in the study was a full-scale learning management manual. The test
before and after training for learning management STEM and the satisfaction
assessment of teachers and students towards learning STEM management
study were conducted. Statistics used in data analysis were mean, standard
deviation, percentage, and t test by using statistical package program. It
was found as follows:

1. The efficiency of learning activities using full-scale learning
management for early childhood teachers in Roi Et Province had the
efficiency level of 81.50/91.20, which was higher than the set criteria 80/80.

2. The comparison of achievement test scores before and after
learning management by using learning management study by STEM
Education for early childhood teachers in Roi Et Province had a significant
difference at the .01 level, with the average score after learning management
higher than that before learning management using learning management
study by STEM Education.

Keywords: The development of learning, Learning management study by

STEM Education.
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ABSTRACT

The objective of this study was to investigate the effect of using a
30-second pushup on the development of physical fitness for the health
of 12th graders. The samples of this research were 212 12th graders at
Kasetsart University Laboratory School, Educational Research and Development
Center. The eight-week training program consisted of using 30-second
pushup for three days a week. The result of this research showed that
before the training program the 12th grade students were as follows: 5 students
are in the high level (2.35%), 10 students in the good level (4.71%), 43 students
in the moderate level (20.28 %), 77 students in the relatively low level
(36.32%), and 77 students in the low level (36.32%). After participating in
the eight-week training program, most of the students improved their
performance from the original level as follows: 14 students were in the
high level (6.60%), 21 students in the good level (9.90%), 74 students in
the moderate level (34.90%), 53 students in the relatively low level (25%),
and 50 students in the low level. Overall, 23.58% of the students had
improved strength and endurance of their arm and upper body muscles.
Keywords: physical fitness, health, students, 30-second sit-ups.
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ABSTRACT

The purpose of this research were 1) to develop teachers’ guidelines
in learning management of sixth grade students to promote self-directed
learning during the epidemic situation of the coronavirus disease 2019,
2) to study the teachers’ knowledge and the ability in managing learning
to promote sixth grade students’ self-directed learning, and 3) to study the
sixth grade students’ self-directed learning behavior. The population for
the research included 2 groups. The first group contained 30 science
teachers selected by multi-stage sampling. The second group included
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300 sixth grade students, selected by the purposive sampling technique.
The research instruments were: 1) a guideline for teacher’s learning
management to promote sixth grade students’ self-directed learning in the
epidemic situation of the coronavirus disease 2019, 2) a test evaluating
teacher’s knowledge of promoting students’ self-directed learning,
3) a test evaluating teacher’s ability in promoting students’ self-directed
learning, and 4) a learning behavior form of self-directed learning students.
The statistics used to analyze data included mean, standard deviation, and t test.
The results were as follows: 1) The teachers’ guidelines in learning
management of sixth grade students to promote self-directed learning
during the epidemic situation of the coronavirus disease 2019 consisted of
Goal, Plan, Create, and Summarize, which were at a high level of appropriateness,
with an average of 4.48, 2) The teacher's knowledge of learning management
to promote self-directed learning significantly had a higher score, an average
score of 21.23 before the experiment and that of 31.80 after the experiment.
The teacher had an ability in managing the self-directed learning at a high
level, with an average of 4.36, and 3) The sixth grade students’ self-directed
learning behaviors were at a high level with an average of 4.38.
Keywords: Learning Management in the Coronavirus Disease 2019, Self-directed
Learning, Teacher’s Learning Management to Promote Students’
Self-directed Learning.
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ABSTRACT

The purpose of this research was to study the effects of physical
activity on the development of basic motor skills of grade 1students at the
Demonstration School of Kasetsart University, Center for Educational
Research and Development. The sample groups were 17 male and 19
female students (class 1/4) enrolled in Academic Year 2/2021 at the
Demonstration School of Kasetsart University, Center for Educational
Research and Development. The tools used in this research were 1) the
researcher-created movement development program consisting of 4 activities:
running, jumping, throwing, and kicking and passing a content validity test
from 5 experts, with I0C value of .80 and 2) movement test with reliability
level of .95 (r = .95). The duration of the training was 8 weeks, 3 days a
week by assessing the motor skills. The data were analyzed by mean and
standard deviation before and after 8 weeks of training, and dependent t test.

The results showed that, with the movement development program,
the movement of elementary school students had a change in their motor
activities in running, jumping, landing, throwing, and kicking activities.
Comparing the average movement tests of elementary school students
before with after training, the change was statistically different at the level
of .05. It may be concluded that the movement development program
created by the researcher can develop the students’ motor skills.
Keywords: Basic movement, Physical activity, Elementary school students.
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ABSTRACT

This quantitative research aimed to study level of competency of
nursing students’ mentors and interaction between experience in teaching
competency development training course and general nurse practitioner
training course (primary medical care) affecting nursing students’ mentors’
competency. The samples recruited by simple random sampling were 140
registered nurses working for Outpatient and Emergency Departments at
community hospitals in Songkhla and Phattalung provinces. The instrument
was a questionnaire validated for contents by a panel of 3 experts. The
instrument had IOC ranging from .67-1.00 and had Cronbach alpha coefficient
reliability of .93. Data were analyzed using descriptive statistics and
two-way ANOVA. The research results were as follows:

1. Competency of nursing students’ mentors, overall, was at a good
level (X = 3.88, SD = 0.40). When considering each aspect, it was found that
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all aspects were at a good level. Aspect of empowerment had the highest
mean score (X = 3.93, SD = 0.45), followed by aspect of counseling (X = 3.90, SD
= 0.48), and aspect of team leader (X = 3.90, SD = 0.47). Aspect of teaching
had the least mean score (X = 3.82, SD = 0.43).

2. There was no interaction between experience in teaching competency
development training course and general nurse practitioner training course
(primary medical care) affecting nursing students’ mentors’ competency
(F=.124, p = .725)

Therefore, college and practice settings should encourage nursing
students’ mentors to have high level of all competencies, particularly,
teaching competency.

Keywords: Teaching Competency Development Training Course, General Nurse
Practitioner Training Course (Primary Medical Care), Competency
of Nursing Students’ Mentors.
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Finge $1uau 6 Tsmenuna fuuvadinivuiiBnssnvmeuaidessi nends
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2. sefUANTINUEURMETUIATIABITNAN YN TR TRlRET LA SI8ATY
THatAdemssann Tiud Aade Aldeauunsgiu udihaadeludeusunus
5 38R (A3 WATAUE, 2553, vt 138) Fai)
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1.00-1.49 yunefis neruafildssdlseduanssoufesiulse
1.50-2.49 vaneRe weuaiasslsesuanssauzneld
2.50-3.49 wangEe weunaiasslsysuaLssauzUILNaN
3.50-4.49 vaneRe weuaiaslsefuaNsTaus A
4.50-5.00 wangRe weuaiasslsESuaLsIaUE AN

3. Yfduiusseninadssaunsaimseusunangnsiaudnenmauni saey
LAZNNTBUTIVANARTNNTNEIVIALNIE NI SRRl (115¥nwnlsn
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Anvdusesay 97.86 Wulomauinns 91wy 117 au Andusesay 83.57
UMSANESEAUUSERS 31 131 Ay AntuSesay 93.57 N0Ne58nINe 35-45 U

Qll o a [~3 v 1 [~4 a = [y o
WNTEA 31U 63 A AniuFeeas 45.00 aulvi.Juneunaivansssugnngyns
91U 106 AU AnLduievas 75.72 UURNULNUNTDIRTaLsA 911U 107 AY
AnLusoraz 76.43 szeziiannsufunau 10-19 U anvian $1uau 63 au Anduy
Sovaz 45.00 dusn TumstnufuRtnEnymenuiaunniign <10 U 31uau 97 Ay
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AMLUUSDEAY 69.29
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Anududosay 63.57 ddludnudieerinunisousinis 84 au suniseusulsiiu
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3. syfuANTSIUzVINEILIATIA BaTnAnneIUIa SuUfiRnnsnu
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AT 1 SEAUANTIAULIBINEIUIaNABSINANYINg1UIa 31U URN TN
NYIUIALUDIRY TMUNLAETINLAEIIEAY (0 = 140)

AUTTOULVDINYIUIANLASIUNANEN

Ny UANITININE 1V min  max X  SD  savausIauy
oy

1. AUATLESUNEIDIUD 250 500 393 045 A

2. gnunsduguniiu 260 500 390 047 f

3. UNISRAIUTAY) 260 500 390 048 9

4. puinwensUuAneMsweIa 238 500 388 043 9

5. funsdeans 267 500 386 047 7
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mmnq@ fio FuMSESUNEISIA (X = 3.93, SD = 0.45) drufufiflanziuy
\RAesTian Ae fun1saou (X = 3.82, SD = 0.43)
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4. Gﬁamamﬁmeﬁﬂﬁé’uﬁuﬁ‘ﬁwdwﬂszaumiaimiammé’ﬂamﬁwm
ANEAINATUNITADUKAY mﬁammaﬂammiwmmaLawwumqmmmﬁuﬂgum
7l (mssnwlsadesdi) 4 TilnanoaussnusvomeUIaiasinAnyIne U8
JufoRnssnumenaiesdy

Aouflazdnseiadin1s3iAs1eia Ukl sUSILLUUADINA (Two-way
ANOVA) §idavhmaneaeutennasiowiumumdnmsliadfisingn lnensaaeuh
Tayav0Inquiled ilanwasn1suankandulAasund (Normality) niali lng
#91500131nn 519 Normal Probability Plot wuindeyadiulviajazegseu o wunss
YasulihdnuurveoyaiinIsLankAIUUUUNG LaznAaaUAULUTUTIUKUY
2 f1Usznau 1neniAn Levene’s Test of Equality of Error Variances wWu1n
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ANSNT 2 ALUSUTINTR A LR AAL S AU YBETUNaTL AT nAN B INETUNa
laglduusdasy 2 fuds Ao Uszaunisalnnseusuvanansimu
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WAAIAULUTUTIU SS df MS F p
1. Uszaunisalnnseusuvangm simu 037 1 037 226 635
AnunAIMATUATEDY
2. Usgaunsain1seusunanans .006 1 006 035 853

NSNYIVIAANIEN NN
TR (masnwlsadosi)

3. Usgaunsnin1seusunangnsiaun 020 1 020 124 725
AngnmeuNIsaoU x Usvaunisel

NNFRUTUMANGATNITNEUIARNIEN

anwURoRT I (masnwlsadasiu)

ANLAAALAR DL 22441 136 165
571 2126.038 140

*p<.05
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ABSTRACT

The research aimed to study Thai tourists’ behaviors and opinions
towards cultural tourism in Chachoengsao Province. The Accidental
Sampling method is applied for the research. The research samples were
400 Thai tourists who visited Chachoengsao for cultural tourism activities.
The research tool was a questionnaire, which had the reliability is .80. Data
were analyzed using frequency, percentage, mean and standard deviation.

The results showed that there were three groups of tourists visiting
Chachoengsao province who paid respect to the Buddha. 200 tourists
(50.00%) visited Wat Samanrattaram, 150 tourists (37.50%) visited Wat
Sothornwararamworraviharn, and 50 tourists (12.50%) visited Way Huasuan
(Lamnomprachasan). There were 225 participants (63.80%) from outside the
province and 145 participants (36.30%) within the province. 214 participants
(53.50%) were traveling with the family, 148 participants (37.00%) were
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with friends and 32 participants (8.00%) were couples. Advertisement,
family, and friends were the channels to perceive tourism information in
Chachoengsao province, respectively 45.00%, 40.50%, and 28.50%. The
reasons why they visited the temples in Chachoengsao province were its
sacredness (75.30%), beauty (17.00%), and famous (7.80%), respectively.
376 samples (94.00%) were willing to visit again, while 24 samples (6.00%)
were uncertain. 388 samples (97.00%) revisited the province, though 12
samples (3.00%) would not probably return. Regrading Thai tourists” opinions
toward cultural tourism in Chachoengsao province, it was found that faith
in the temples was (X = 4.65) and the temple was the center of the goodness
(X = 4.56). It is followed by the temples that have been cleaned from drugs
(X = 4.47), the temples are used for mental discipline (X = 4.44), and there
is enough clear useful information at tourist sites (X = 4.22).

Keywords: cultural tourism, behavior and opinion.
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ABSTRACT

This research aimed to study factors affecting the decision-making in
studying for a master's degree in Aviation. The sample groups of this study
were 384 respondents consisting of undergraduate students in Aviation
and graduates with a bachelor’s degree in Aviation. Convenient sampling
was used as a sample selection method. The statistics employed for data
analysis were frequency, percentage, mean, and standard deviation.

The factor most affecting the decision-making on studying for a master's
degree program in Aviation was the aspect of instructors who were
knowledgeable and experienced and were experts in the aviation industry.
The second aspect was the curriculum certified by professional standards
and the Ministry of Higher Education, Science, Research and Innovation.
The third aspect was the image and reputation of the institute, assuring
that its graduates were required by aviation organizations and agencies.
The fourth aspect was the location and environment of the institute, such
as clean classrooms and restrooms. The fifth aspect was the access to
curriculum information through public relations and a variety of recruiting
channels easy for application. The sixth aspect was future expectations in
terms of continuing education to apply knowledge gained from studies for
career advancement in an individual’s current organization. The seventh
aspect was the instructional style (curriculum) with both domestic and
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international study trips. The eighth aspect was tuition fees, expenses
during the study, scholarships, and tuition fee installments. The ninth
aspect was related to the family in terms of having the desire to further
studies to take honor and pride in oneself and family.

Keywords: Decision-making, Master's degree program in aviation.
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ABSTRACT

The objectives of the research were to study the relationship of the
tourism image and tourism demand for the end zone of secondary cities
on the east coast of Thailand and the influence of the tourism image on
the tourism demand for those cities. The sampled consisted of 400 Thai
tourists, 10 of which were selected for an interview. The research instruments
consisted of a semi-structured interview form and an opinion questionnaire.
The research instruments were quality checked with S-CVI/Ave = .90 by
Cronbach's alpha coefficient that was .97. The data analysis included
correlation coefficient analysis, regression analysis, and content analysis.

The research results showed that the tourism image and tourism
demand for the end zone of secondary cities on the east coast had a positive
correlation. The tourism image had an influence on the tourism demand
for those cities. Therefore, tourism in the end zone of those cities should
mainly maintain and conserve the image of physical, cultural, and historical
tourism. Simultaneously, the image of the architecture, flora and fauna,
and economics should also be maintained so that such things could be
developed, respectively.

Keywords: secondary city, tourism image, tourism demand.
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ABSTRACT

This research aimed to investigate the potential of agro-tourism, the
factors to develop agro-tourism marketing, and suidelines to marketing
development of Agro-tourism and tourism supply chain on the basis of
community innovation resources of Ban Chanod Klongyong-Lantakfah
Community Enterprise, Lantakfah Sub-district, Nakhon Chaisi District,
Nakhon Pathom Province. The key informants of this qualitative research
were members of Ban Chanod Klongyong-Lantakfah Community Enterprise,
people in the community, and Thai tourists. This research collected data
from a total of 30 key informants subdivided into a group of 10 informants.
The interview was applied as a tool of this study. The results showed that
the potential in agro-tourism of Ban Chanod Klongyong-Lantakfah Community
Enterprise had attractions which could bring to the agro-tourism places,
such as, organic agriculture learning center, community enterprise, lifestyle
of doing organic agriculture according to the Sufficiency Economy Philosophy,
and learning-based activities of organic agriculture. The factors to develop
agro-tourism marketing of Ban Chanod Klongyong-Lantakfah Community
Enterprise were as follows: 1) Supply chain participation (stakeholders) of
the community enterprise for agro-tourism should participate in the
development of agro-tourism of community enterprises in various matters
such as products or activities of agricultural community and the benefits
that stakeholders will receive, 2) Marketing strategy applied for developing
agro-tourism of the community consisted of (1) providing both online and
offline public relations channels for products and services of the community
enterprise related to agro-tourism, (2) building brand showing the identity
of Ban Chanod Klongyong-Lantakfah organic agriculture community, and
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(3) promoting sales of the community enterprise. Moreover, (4) the agricultural
products of the community enterprise are of quality and (5) the price of
community enterprise products is appropriately set. Therefore, the guidelines
for the development of agro-tourism marketing are that the members of
the community enterprise and people in the community must cooperate
in the development, must establish a public relations channel for the
products and services, build brand which shows the identity, need to help
promote sales, and should always take part in maintaining the product
quality and product price of the community enterprise to be appropriate.
Keywords: Marketing Development, Agro-tourism, Ban Chanod Klongyong-
Lantakfah Community Enterprise.
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ABSTRACT

The objectives of this research were to study: 1) the leadership style
of the airline business in Thailand, 2) the level of crisis management of the
airline business in Thailand, and 3) the influence of leadership style on
crisis management in the COVID-19 pandemic of the airline business in
Thailand. The sample group of this research selected by random sampling
were 424 full-time employees working in the airline business in Thailand.
The data were analyzed by descriptive and inferential statistics, namely,
frequency, percentage, mean, standard deviation, and regression analysis.
The results revealed that the leadership style of the airline was mostly
transactional leadership and the level of crisis management of airline leaders
in the Covid-19 pandemic situation was moderate. The most influential
form of leadership style on crisis management was transactional leadership,
with regression coefficients (8) on pre-crisis period during and after the
crisis at 0.980, 0.913 and 0.649, respectively. This research can be utilized
as a guideline for planning the leadership development for those working
in the airline business to cope with various crises that may occur in the future.
Keywords: leadership styles, crisis management, COVID-19, airline business.
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2013) FagUuuuvesnziihfivensusiustsunsvianehdsasensudmsdanms
09Ans Tog) 2 ULUUVEN leuA nmeiihuuulanaeu (Transactional leadership)
uazAzfihnsiasuuyas (Transformational leadership) Tnenmygfiiluusias
gﬂLLUU%E%Qma&iamié’]’mmimaz%ﬂqmﬁt,mﬂﬁmﬁu (Hasan & Rjoub, 2017; Alzoubi &
Jaaffar, 2021) %{’QéjﬂwmzﬁuaﬁmwﬁﬁmwuLLaﬂLﬂgﬁJu (Transactional leadership)
fio fiharuImsdanisesAnslaeimunisnsiaunazitmneddesnisli
ogsdinian uazayliBmslineianouunilusuuuusing 9 egntesannsoussg
Wmngls uazaglidluunsnussdoiasuulasismaiedilogifin aund
wiAndmianainvienauiinininuinsgiu (Bumns, 1978; Bass & Avolio,
1994; Sadler,1997) Tu"umzﬁm’azéﬁﬁmﬁmﬁawlﬂm (Transformational leadership)
fiiazgalagnifesluguzidusiedisii dilsfemnuailavosgniisusazau uas
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atfuayulignifesuansfnenimussnules dnsufjduiusdoastugnifesetis
atiaselaglaiaduniuie waznsyiuligndaaausiuiniwnlaymiaigisnis
113 ¢ (Bass & Avolio, 1994; Allameh 2011; Birasnav, 2014)

NnwansAnyAfevansTuiiniun wuiisuuuunnefindimanyauuas
fusvavisamlunsdaminngings WA nmgdihuuuianiuaey (Transactional
leadership) Lﬁja\‘lmﬂﬂ’nmmL%’JGLUﬂWiﬁmauiﬁ]ﬁM’]mﬂﬂﬁﬂ (Odumeru & Ogbonna,
2013: Alkhawlani, 2016) Tnglan1yee198991uiseues Rathi wazAme AN
sunuunzdinluanIunsainsunsseuInveladn-19 ¥e909ANTgINeNTY
lé’maaiﬂ’j’]m’m’iﬁmumaﬂLU?%EJWW&’JEJLﬁmLma]ﬂaﬁuaﬂwﬁmmumﬁ@m%waﬁia
UszAvBamaesaniinnusnnnindleisufuamizfihmsasunlas iesanngii
LuukANIUA A ﬂi‘“musl‘ﬁaﬂLlEN‘WEJ’]EJ’]lILLﬁ‘“ﬂN&JUIUﬂ’]’W]’N’]mJ’IﬂGUu (Rathi,
Soomro, & Rehman, 2021)

Turauefinansnuvesntddeounsdu ndunuinluesdnsgshalentuuay
53R9lsauTL NgiinaiUAsuLUaT (transformational leadership) fi3viswasio
Msdan1sngingmannninanziuudy (Anwar, 2017; Alzoubi, & Jaaffar,
2020; Alkhawlani, 2020)

1n3¥1n15tuenn (Fink, 1986; Pearson, & Mitroff, 1993; Glaesser, 2006;
Achua & Lussier, 2013) lalAdinAnuesni1sannisneingalivainane
EUNIOATUANUMLNEVRINTINNTAIEINGALII MIIANINILINGH Ve
nszurumslunsdanstumamsalitliniadeionadsaideroosdvideriidmls
dIUAYVDIDIANT ImEmaqmﬂammmmaﬂumiﬂiuLmuLLauimmmﬂﬂmuuu
LLamqLLmuLwawmﬁmLmﬂaummmmmamﬂﬂwmvmmﬂuvﬂwaqm@mmmﬁm
Huuds Feennsfnwmguiiiesdosdiadu mASeisddmuunvunveg
n13Ian1InInge tneulsesnidu 3 ssuz mudisaailunisinnisiuings
fiAntu 1w 1) szewewieing (Pre-crisis) vineda fiildrmuadfufintey
ma‘mmmﬁwaﬂumavaﬂqmlammm LLavumiaNmaumaLmeiLumsUﬁvLuu
mmLaawmamumﬁmnqmmwmmu 2) 351IN9NITNAINGH (During crisis)
mneis Weiianmyingn dildudasunuimddglunisdamsanigings uaxil
nsdeasiugnifeaiielvideyadsiiamauas LLu’megumLmam@m’;vaﬂqm
9 9inUUALUTEAMENN Lay 3) Sruerauiaingm (Post-crisis) MuNefa 61
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I§msuszguvSoiieruymunayUssdunmeTdURTRI Taddinsuaniubeu
ZeuinglussdnsuazmauimadiefuiioduingaiionaasiAntudnluouee
jiatl Fadufiunvesuidednysinuguvureannediilussdssfa
anemstuludssmalngdnfiguuuule uazfiilugsisaenistuinisdanisanie
IngeluaaunIsalnsunsszuInvadlsalain-19 luyuuewesladedudyeyly
szaula SiaNImANUduTLSTEnIegULUUAIEE AU N153ANNTANEINge
amedihsuuuulaidvdnasonisdanisnnyingeuniign wieluuumaly
MswmLngULUUAEfiivangaslumsiamsnmyingauesgsinanensdusie

T0UTLaIAYDINTI

1. WeAnwgluuuaziivesgsisaenstululsemelne

2. Wiednwsgdunsdanisngingauesgsfaasnisiululszimalne
Tuaniunsalnisunsseu1nvedlain-19

3. ieAnwBvEwavessULuuATEhvEonsinmsnnyingeluanumsal
N13NITEUINVRIAINA-19 Yagshvanensiululssmalng

N5aULLUIAANIUNISIREY

MLUDasY

USRI

2 o d‘
AMTHUN buuwanUae Y

(Transactional Leadershio) \ N13IANTIATEINGA (Crisis Management)
« NOUARINGH (Pre-crisis)

« SENNNNRINGA (During crisis)

v o a
AMzNNSWasULUAY o o a -
3 « RUAMINGA (Post- crisis)

(Transformational Leadership)

AN 1 AFOULUIAALUNITINY
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A5ALIUNNTIY

Uszrnsuazngudiesng UsznslusmAdedifuminam sy iR
lugsfaanemstuiieglulszmelne Fdliaansansuduulsynsiuiuey
[dlesananunisailiagiuiianenistuinsdniruasufuandiuauniinamuas
9l9ITNsAwIMIUIAnguiieg1alagldgnsn1sAuINUeY Cochran (1963)
I¥nquiogaindy 385 au mMuuadIaud ety fosay 95 wazfvuae
mf]mamﬂaauwaamu% W¥ii¥enay 5 Maiiotlestusiuinresidninids
finous mmmmmuﬂammamaaﬂ 10 Wasidus wirtu 38.5 au 3eldTuu
nausegTTeaY 424 au SeldiEmsduiesauuultondnnuthandulae
HanldIsnisdusnuutadsy (Accidental sampling)

wisasdiafldlunside \uuuuaeunufiai sty Tnouseenidu 3 new léud

poudl 1 Teyamluvesgmounuuasuniy Uszneusemay 4 9o loun
A 818 SEAUNTSANYY kag 918n15vineulugsisananisiu

pou 2 suuuuamziih Tnsasstorammunguiameiih Transactional
leadership wag Transformational leadership ¥84 Bass & Avolio (1994) uag
Uﬁzqﬂﬁsﬁ’aﬁwmmwmwuaaumm Multifactor Leadership Questionnaire
(MLQ-Form 5X) fiaiunlag Avolio, Bass, & Jung (1999) Usznaudiaiais
18 70 uagldu1nsin 5 sEAUvEATY

nawfl 3 sefumsianisamyingavesiin Insadedosnuduannsne
‘quwﬁLLazmuaﬁaﬁLﬁlﬁJ’rﬁawm Fink (1986), Pearson & Mitroff (1993), Glaesser
(2006) way Achua & Lussier (2013) Usznaumiga1au 12 9o wagldungin
5 SEAUVRIAATY

ﬂmmwm’”%mﬁa’lumﬁﬁs finsnsedeumLAsIdaiem (content validity)
Imammmmm irndilnruaenadesvesderauiuingUsyasvein1sive
(Index of Congruence: 10C) nndolaAnnnIn .50 mamwammuuuumm
aonndasiuiiionuaringUsrasdueaniside (s1iund Aadans, 2560) andy
mquaaumumaaﬂﬁmumumﬂimaﬂw@uﬂﬂaLﬂmﬂm@mmamq 914U 30 AU
Lazynaudesiu Ingldasadulsyanssanivesnseuta (Cronbach, 1990)
gy 971 Gemdulssanssarniinlng 1 uansiiedesdielunisiudeya
fanudesiugs (faen nidudliyn, 2556)
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maiusausaudoya lwuvasuauguiuuesulalinudoyannngusiedng
Inedfisvuzaniudeya 3 weu (1 dueneu 83 30 werdnieu 2564)

NANT5)Y

MNNANTIATIZIToYR Wudngusdtegsdulugdundgs Seeaz 70.51
918587319 40-49 U Seway 48.82 seaun1sAnwIUSnT Seuay 68.16 uay
a1gn1svinaluaientstu 11-15 U Seway 32.07

sUsuunzRtvesgsnivanentstululsemndalneg duluaduiuy nmeiiin
wuuKaniUABY (Transactional leadership) agflusefutunandasiiaady (X) =
3.38 ey SD = 0.78 %aag'luizéfumuﬂmﬂ Tuaug gﬂqumazﬁjﬁﬂmiwﬁammm
(Transformational leadership) fiAads (%) = 3.07 waz SD = 1.03 %Q@@jizﬁu
Ununanauiu fauanslumsned 1

seiumsdanislunngingeuesiiilugsivansnstu Jaudadu 3 svey
IéuA szazneuingm (Pre-crisis) flfade (X) = 3.45 aglusyfuliunans svey
sewhafeRingm (During crisis) SlAnade (%) = 3.37 eglusefutunans uasssosmds
Aringa (Post-crisis) SiAade (%) = 3.25 egluszduliunans dauandlunmsned 1

il
y

ANT197 1 ARRswarALUELULLINTEIUYRISULUUA LA NN TINNNTANIEINGA

Aauus N X SD
sUwuUNIERUN
FrihuuuuaniUden 424 3.38 0.78
FrihuuuiAsuulag 424 3.07 1.03
N5INNNIANEINGA
Pre-crisis 424 3.45 1.08
During crisis 424 3.37 1.00
Post-crisis 424 3.25 0.68

NIANTIVINTATUNN VY3




U 19 alufl 1 WwsunIngIAL-RBUNUEIEY 2565

HaNTIATIEBYENaTesFULIUATEiT 2 wuuiiTinadenisdamans
Angm BenBeuifieudviswaresnnizfinuuumaniUae (Transactional leadership)
funnefihnsiwasuulas (Transformational leadership) 1u3n amggtiuuy
waniUAsy (Transactional leadership) fiBvEnauazanunsavunensdnnIsne
Anga annnhangiihmsiaeuudas (Transformational leadership) ) Tuvi 3 szee
Guaqmsf\mmsmav’mqm Tnganunsaesunglid mnsuuuunziiuuLanFeu
WNTY 1 miay 92 mmaiwmaammﬁmavaﬂqmiuﬁWSWﬂauLﬂmaﬂqm (Pre-crisis)
sl 0.98 e ﬂ’]iﬁ]ﬂﬂ’]iﬂ’]’l“’)ﬂﬂﬁhﬁ”%’ﬁ\‘iLﬂ@’aﬂﬂ@ (During crisis) azifisdy
0.91 Mg wag NaTINgM (Post-crisis) WATY 0.64 vy ag ity Ayneadia
fiseiu .01 Fawandlumaed 2

luvaur? nmeiihmswasuudasidvdnasonisinnisnneingaiguientu
ogailifudfymsadansedu 01 wioglussiuiosninmgiiiuuunaniuasy
LELIEJL‘lJiEJ“ULV]EJUmﬁiJ‘UﬁuﬁVlﬁmﬁﬂﬂﬂ@EJ (B) IﬂEJ‘W]ﬂﬁ‘ULLU‘Uﬂ’nuNUWLL‘U‘ULLaﬂL‘LJﬁEJu
sy 1 e %ﬂmaimmaammimfgufmqﬁﬂmvauﬂaummﬂqm (Pre-crisis) it
0.75 e ﬂﬁﬁ]@ﬂ’ﬁm'gvaﬂqﬂuﬁvmwmmﬂqm (During crisis) A 0.77 1Lt
LAz 1aaINgH (Post-crisis) WNTY 0.54 178 Fauandlunngned 2

2 o dld

1597 2 AdLUsEAVSNNSanneeYeIgULUUN LN INaRaN15INNSA YNGR

NSIANITNNEINGA

sULuuAIEEi

Pre-crisis During crisis Post-crisis
(constant) B t p B t p B t p
ﬂﬂ’széjﬁﬁLLUULLaﬂLUgﬁJu 0.980 20.14** .000 0.913 20.62** .000  0.649 22.82** .000
(Transactional leadership)
maw:iﬁﬂmimﬁﬂulmaﬂ 0.758 21.14** 000 0.776 27.17** .000 0.548 30.82** .000

(Transformational leadership)

**p<.01
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&l
=n.
-
Ne}

anUsuna

MnHan1$3Te wud sUwuunzindulugvesgsiaatenisiuly
Usewelng 1Wuniy mmuwuamﬂaau (Transactlonal Leadersh|p) (X = 3.38)
mﬂmf}mavmmmimasJuLLiJaa (% = 3.07) Bntlon Hdotvi 2 sUnuvagluseeiu
U1unans @aonndesdy yrain1us Lasey (2553) V]ﬁﬂ‘lﬂ’]ﬂ']’hﬁgﬂﬂﬂUﬁ@Vl
ns0ulve e @) Faduesinsanenistulagnss uagnui AUTNSENIE
mmLmeiLUaauLLan agluszauUIuna1 YUY otdlsfnmudn HanTs
Aol Weonndestu gaan aunse (2558) uaw v rlnm1 wavduFss 93AnA
(2562) mﬂmiﬂqumfaummmﬂwmmmﬂmmﬂﬁuumiﬂwmﬂ sUwUUYRLENi
miﬂwmmummLmeﬁLUa&JuLLﬂaq 0 E]’]‘i]Lﬂi&ﬂ’]’iﬂﬂ‘wﬂu@ﬁﬂﬂiﬁﬁﬂ‘i]Wl’]ﬁUﬁuLﬂ‘Vlﬂu
mwuaﬂwmusﬂqumfgummwmmu aenvagUlai Tulse mammqsﬂﬁmmmu

vmﬂmemmavmu'mmqnuim

ka9 tuandiduh m'gw’imm 2 3ULLUUﬁl®ﬁﬂwwmﬂammamq
oA mauﬁgu’nwmmmﬂaau LLavm’JuQmmiLﬂaauLLﬂm AN9EIBNENARDNIT
Jan1snzingevesdilugsisaenstululsswmealneegaditeddgnieats
Lwim';vﬁﬂ’]LLUULLaﬂLﬂ?%auﬁam%waGiamaé’fmmim’;viﬂqmiuivé’uﬁam’j’]m’;vﬁ’iﬂ’n
mM3UAsuwlas denndesiu Odumeru & Ogbonna (2013) Alkhawlani (2016)
wag Rathi, Soomro, & Rehman (2021) 141l mmuaqmmﬂaﬂwmvmaqmm
LLUULLaﬂLﬂﬁauﬁaamé’aaLLazmmzamﬁ"umimmﬁsuaqqimawmﬁwiumw
INYRAINAILNTALAIA-19 UINNTT MLUTUNTRIBIANTaNen1TTUluUsIAlneY
yisluwivaseusangslunisdinis sufansivuaiusufoandaiau Tae
LddndudeadalonmalininiuausmuAaiiunisldnnuanasisassalung
utyn e lumsuftinmuuazannsorueiilumusnasgudei

VOLEUDUUY

datauauuzlunsinaideluly

ausaunaddeluussyndldlunisinnisngdngavesgsiaaisnisiu
TnenjamatausUsuunsuuukanddeulussinslifusnntu vielfifunas
msfndenyaansfiiamzdihuuukanidsunidudyniidanisaiyings
Y9909Nn3 IlpssneanaanSIdeimui Azfiinuuianiaeuazivdnasonis
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Fansnmgingelussduiiganitnmedinnindisuudas Heinnstwaidely
Usggnaltlunisdanisnngingedu o llsaaunsaimsunsszuinvesleia-19
vidoluasdgsnauszianduiildligsfemenisu enaedideddn
Forauauuzlun1sviniseasaly
mstinsAnuifisiAlunsihneiseluldlussisansnstudmiunaun
nstansnmeingadu o Aladldaniunisainisunsszuinvestain-19 viely
peAgsnaUssndunlillissia aennslu dsenaiidnuvazionzvosgsnafimaniu
oonl uenaniimsAnwihdeduduiy Vilafonsuarnadeuioaiidvine
fensdnnInngingnussesdnsgiivaenisdu Wy msdearsniglueadns
MNauRunagns Mavhauduiiy YausssuesAng wan iielideyanseunay
dsamelumsmandnnsanigingafieaiatvlueunansely

UIIUIUNIA

faen N, (2556). N5 ATIEiiasedag SPSS uaz AMOS kian153ve.
NN TDRELATL.
35va mulnan wazdufiss QaAnA. (2562). sUMUUAMzFveslduTY
danariaUszansanlunsfvinuresminauuiusisiudnduay
uleLlsTuelueAnsonty. 215875 Veridian E-Journal, 12(4),
Wil 1586-1600.
rdinud bilaTy. (2553). mnwduiusszninanzfihmsiuasunlasmes
AUsAuTiuauiianelalunisvihauvesninauseiulfuiRnisihedns
U nstulne 9119 (Wnww). 21587509I0AN YT UNIINEIAETIV)
lageaensal Tuwssususrguaua, 4(1), wii 45-58.
YA @ansa. (2558). sUuvUA1IETIdeHanaAIyA U B8IANTYEY
UIBISTUINTUA DUNBITTUIY. INENTNUSUSINSTINaNmITudie
A1VIUIMITING, AENIAYEAIENSHATNITUNT PAINTAINMINGIAL.
511ung Aalang. (2560). MsIveuasIATIHiveyanNaaAnIE SPSS uas AMOS
(faindedl 17). nyamme: Defiua 015uauds.
dosouangsRian st 2564 ‘Tein’ fannuviaeusieiiloveaulal). Y1aanaaula
NEsleRNn: https:/www.khaosod.co.th/newspaper/newspaper-inside-pages/
news 5648282 [2564, 2 un3AL].
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303 MIsuminwlneiug sesuiuussanfinuiti 3 wuneseunouey
nagndaiou waznvulssiduaufionelavesinEou adanldlunside loun
A¥oray Alndy ANDBLULINATEIU WazNTMadeUATIvasngufodsiiliBasy
NANNTITENUIT 1) weundinduianssunisaeuniugueuy a 3 Y 8 luea 309
nseusdiawlnefiugu sefuiulsranfnundi 3 Susedramanannad
F1/E2 Wiy 82.40/81.33 2) nadugnsnienisieuvestinoundaiouganin
rewseu lnedidnadeieudeusiniu 8.80 warAdsquuinasgiuwinfu 2.33
Arpzuuuad endaioumindu 16.27 Sandesuuunsgruvindu 1.48 den
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ABSTRACT

The objectives of this study were to: 1) investigate the efficiency of
an application for basic Thai word reading according to the Su Chi Pu Li
model for Grade 3 students, 2) compare the students’ achievements
between before and after learning through the application, and 3) examine
the students’ satisfaction with the application. The samples derived
through purposive sampling technique comprised 30 Grade 3 students at
Wat Pathumnayok School under Primary Educational Service Area Office 2,
Pathum Thani province. The instruments used for collecting the data were
an application for basic Thai word reading according to the Su Chi Pu Li
model process for Grade 3 students, a pre-test and a post-test, and a
student satisfaction form. The statistics used for analyzing the data were
percentage, mean, standard deviation, and the t test for the dependent
sample. The research findings revealed that 1) The application for basic
Thai word reading according to the Su Chi Pu Li model process for Grade 3
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students was efficient in accordance with the criteria E1/E2 (82.40/81.33).
2) The students’ achievements after learning the application were higher
than those before learning it. The mean and standard deviation for before
learning it were 8.80 and 2.33, respectively, while for after learning it were
16.27 and 1.48, respectively. The t test score between before and after
learning was 20.68, with the significant difference at the .05 level. 3) The
students’ satisfaction with the application was at the high level with the
mean of 4.50.

Keywords: application, Su Chi Pu Li model, basic Thai word reading, Grade

3 students.
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ABSTRACT

This research aimed to study the value of the Blue Crab Bank as a
social capital, a case study of Bangsaray Community, Sattahip District,
Chonburi Province and ways to promote the value of the Blue Crab Bank
as a sustainable social capital. This was a qualitative research. Data were
collected by in-depth interviews with 40 agricultural group officials in
charge of Bangsaray fisheries, community leaders in Bangsaray, concerned
youth groups with 18-20 years of age, and fishermen in Bangsaray Sub-district.
These people had at least 2 years of work experience. Focus group discussion
was conducted with 8 representatives from Bangsaray community leaders,
Bangsaray Sub-district Municipality Office chairman of the Blue Crab Bank
Learning Center, Bangsaray, youth parents in Bangsaray Sub-district,
academic people, and Chumchonbanbangsaray School teachers. The
data were analyzed by means of content analysis and interpretation, and
the important information was summarized by descriptive writing.
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It was found that: 1. The value of Blue Crab Bank as a sustainable
social capital, a case study of Bangsaray Community, Sattahip District,
Chonburi Province consisted of 4 values, as follows: 1) Human capital
value was physical value, the mental value and intellectual value, 2) The
value of institutional capital was the social value, religious value and
economic value, 3) The value of cultural wisdom capital was intellectual
value, religious value and aesthetic value, and 4) the value of natural
resource capital was the social value and economic value. 2. Guidelines
for promoting the value of Blue Crab Bank as a sustainable social capital,
a case study of Bangsaray Community, Sattahip District, Chonburi Province
may be summarized in 4 aspects, namely, participation of people in the
community in the operation of the Blue Crab Bank, the knowledge
management of the community together with the agencies involved in
education, the establishment of lifelong learning resources of the
community, and public relations of knowledge dissemination of the community.
Keywords: value, Blue Crab Bank, sustainable social capital, Bangsaray Community.
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ABSTRACT

This study aims to investigate the factors influencing work efficiency
of the private company employees in business districts in Bangkok area
under the situation of the epidemic of the Covid-19 virus. The samples in
this study were 400 private company employees in business districts in
Bangkok area. The questionnaires were used as a data collection tool. The
research hypothesis test used a differential analysis by using one-way analysis
of variance statistics and statistical analysis of multiple regression equations
with a statistically significant level of .05. The hypothesis testing results
showed that 1) Employees with personally different status, education,
income, position, and years of experience (in present workplace) had
different work efficiency at the .05 significant level, 2) Perception of risk
factors under the COVID-19 situation in terms of implementation, social
activities, and health and high security had a decreasing influence on work
efficiency of the private company employees in business districts in Bangkok
area, with an overall predictable level of 48.10%, 3) Perception of organizational
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change factors under the COVID-19 situation in terms of management policies
and high working environment had a decreasing influence on the employees’
work efficiency, with an overall predictable level of 57.40%, and 4) Happiness
factors under the Covid-19 situation in terms of job satisfaction, acceptance,
flexibility in working, and work motivation had a decreasing influence on the
employees’ work efficiency, with an overall predictable level of 74.30%
with a statistical significance at the .05 level.

Keywords: Risk Perception, Perception of changes, Happiness at work,

Work efficiency.
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M50 1 AndudseanSanduiusnransenitedilusussaninmnsvininures
NHNNUUTENBN YU IUTINILUNUNNTINNUMUAT (ANNRAFIUTDN 2)

Model ar SS MS F p

Regression 5 152.334  30.467  73.139% .001
Residual 394 164.124  0.417
Total 399 316.459

r=0.694, R® = 0.481, R°adj = 0.475, S.E.= 0.645
*p<.05

NN 1 nuadulseavsavdutusnaadlen p = 001 dadesndn
seAUTiEAtY .05 1A1ALLUTUTINANANTY eeauSUaLLRgIY agnufIwls
daszanunsavimensalduUsnulasesay 48.10 (R® = 0.481) 3in1smien
é’uﬂszﬁw%‘mﬁmﬁﬂﬂfamﬁwﬁ’wmﬁawmﬂiaﬁugﬂLLUU%LLW@U il

MITNN 2 SEAUAUNULINANNEIARUBIFILUIADUTEANBAIWANTYINTUTDINTINIL
USEMeNvUg1UgINAUNUNNFUINLNIUAT (FUNRgIUTRN2)

Unstandardized Standardized
Model

Coefficients Coefficients

B S.E. Beta
(Constant) 0.924 0.169

Aunagns (X1) 0.046 0053  0.048

AUNITANTEUIU (X2) 0.253  0.060 0.299

AUNITRU (X3) -0.050  0.067 -0.050

AUEIAL (X4) 0.226 0.064 0.246

ANUDITID UL BWATANNUABANY (X5) 0.226 0.059 0.220
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NN 2 WudhuUsBasENITEvENAINNTigaAe Funsiuiuam (X,)
B = 0.253, p = .001 audeau (X,) hazaueidieuidstazaiulasaie (X,)
Wil B = 0.226, p = .001 sedutleddiyniadiv .05 Weuaunswensalluguhuy
AzLLURU il

Y =0.924 + 0.253(X,) + 0.226(X,) + 0.226(X,)

lng Y = Usgansninnisviney, (X)) = eaunsaniiuey, (X,) = audsay,
(X,) = Mue1TeulekazANUaDnsY

wuhnamMsazuuLAumsuslademnuidsadaude Mumsdiiuan
(X,) audeau (X,) waga1ueitlioultazanulasndy (X,) awumsﬁ,m
anunsaimaundszurnvedlaio-19 SevnadeUsEANE A MMINILAARS
agnafitddynsadnfisesiu .05

aunfgiudedi 3 nansiinseideyadail

Y
1

19199 3 AduUsEANSanduiusNYAMTEnINILUTUTEENSAIMNNTYINUYDS

4

WENNUUSENONTUE TN URUANFUNNUNIUAT (ANURFIUN 3)

Model df SS MS F p
Regression a4 181.511 45378 132.824*  .001
Residual 395 134.947  0.342
Total 399 316.459
r=0.757, R°=0.574, R’adj=0.569, S.E.= 0.584

*p<.05

NANT197 3 wuhAduUsEASanduiudmandan p = 001 defeendn
srautiedfny .05 UANALLUTUTIUMANGAT FeauSUALLATIUMATNUIEINUS
dasvausarinennsainUsaulasevay 57.40 (R*=0.574) ﬁ]qmmﬁmm
amﬂsvammumuﬂmmmﬂwﬁumm‘wmﬂim“[,uiﬂl,wmvLLuumU Fall
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MITNN 4 SEAUAUINULINAMNAIAUBIFILUIADUTEANBAIWNNTYINTUYINTINIIL
USEMeNvUg UGN UNUTN AN NLMIUAT (BUUAEIUN 3)

Unstandardized Standardized
Model Coefficients  Coefficients
B S.E. Beta
(Constant) 0.567 0.139
Auulaune (X,) 0.256  0.055 0.269
AIUNITUIIITIANTT (X)) 0.276  0.073 0.274

AIUAINDULNULAZATAANTT (X,) 0.066  0.065 0.067

auanminaenlun1svingeu (X) 0236 0.057 0.224
*p<.05

NIINT 4 wuiinlsdaseRisvswainndigade fuulouie (X) B =
0.256, p = .001 A1UNITUTNI5IANIT (X,) B = 0.276, p = .001 LagmIu
anmuIndonlun1svienm (X)) B = 0.236, p = .001 Assfuiisddun1eadn .05
Wewaunsnensalluguiuunguuumu il

Y = 0.567 + 0.256(X,) + 0.276(X,) + 0.236(X,)

lag Y = Usgnsamnisinany, (X)) = suuleuny, (X,) = 9unsusnmg
90N, (X,) = uanmInaenlun1vinau

yuInaINIAzkuLAUNITutadenaasuiaimielussingidaay
Ao Auuleule (X,) ATUNISUTINSINNIT (X)) kagiuaniniindonlun1svingu
(X)) getungldanunisainsunsszuinvasiedn-19 d5vEnaeUssansam
mMsiuanas egaditedfyvnsadafisesu .05

dungiudiaf 4 nansinseideyadsl
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15797 5 AduUsEAnSanduiusnvgasenineiuUsUsEaEn N SYIues
| NHNNUUTENBN YU IUTINIIUNUNNTINNUNIUAT (ANNRFIUTEN 4)

Model af SS MS F p

Regression a 235217 58804 285.910* .001
Residual 395 81.241 0.206
Total 399 316.459

r=0.862, R°=0.743, R’adj=0.741, S.E.=0.454
*0<.05

N7 5 wuendussAvsanduiusnvanilen p = 001 etfesnin
- syeutlydnAzy .05 TAanuwusuTaulaneaeiulseeNSuaLLAgILLaE NUFILUS
- BaszarunsavimensaldiwUsmulaseuas 74.30 (R°=0.743) 3915y
fusydvieniminanuddyesimensallusuuuuazuuiu feil

MITNN 6 FEAUAUNULINANUAIAYUIFILUIHDUTEANTNINNNTYINTUYINTINIL
USENONYULGIUTINNUNUTNFUNNUNIUAT (FuNAFIUTN 4)

Unstandardized Standardized

Coefficients Coefficients
B S.E. Beta

(Constant) 0.405 0.102
Auauianalalun1svieu (x,) 0.255  0.047 0.266
sunsduiivensu (x,) 0251 0053 0277
Auauganegulunsieu (X,) 0.220  0.051 0.228

Auusagalalunisingu (x,) 0.158 0047  0.158
*p<.05

Model
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Y = 0.405 + 0.255(X,) + 0.251(X,) + 0.220(X,) + 0.158(X,)

lag Y = Usgandninnisvingy, (X)) = suanuiswelalunisviney, (X,) =
srunsiduiivensvu, () = fuanuBangulunisiey, (X)) = suusagdlaly
N394

wunaunseziuuaudateaugulunTnwgay Auauieela
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ABSTRACT

This article aims to study digital marketing strategies of health and
beauty entrepreneurs in the metaverse era which is modern and can reach
the target group or consumers effectively after COVID-19 is only an endemic
disease and reduce the intensity of social measures. The author points out
the importance and connection between health and beauty businesses
and digital marketing in the Metaverse era. The result showed that the
Metaverse era is a combination of technology in the virtual world that
creates a real-world environment and technology together in an avatar.
Applying virtual marketing strategies for health and beauty businesses will
be able to create experience and value for customers and feeling with an
experience that for real in parallel with the implementation of modern digital
marketing strategies focuses on search engine optimization, marketing on
social media in conjunction with digital advertising, pay-per-click advertising,
content marketing or marketing on a website that is constantly being
updated and developed, email marketing, communicate with customers,
making videos that can be communicated directly to customers, online PR
and attraction marketing.

Keywords: Digital Marketing Strategies, Entrepreneurs, Beauty Business,
Endemic disease.
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Kankate (Online, 2020) Na1331nagNsN150aIALUY Virtual Reality
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Fadumaluladlmilumssvruamailousss Wanuidnmilougnanlalududa
AT 1 WANFNIIINNTSUTUMT 9B UUdeRRsTINA Wunilowesadio
rheaUszaunsaifelituiilasun Tnsdosay 62 vesiuslnadinildusom
funTaufnnnt luvaiforiuniiesas 71 vesfuslnaileohaaufmiiingld
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NAUGDTI @0AARBINU USTUME ganwna (2564, B 17) WUINISAAIAUUSEUU

Y
aa v %

Faviaaiitlviiyn Metaverse fioguuinietnedumedidnazsiatiunsiuingifes
fuamduasalasanunsaduslsinudeviegunsaididnvsedind sumaiuled
loidvailiiie woUndindu Streaming tuaudsunannasusng  sgruadesde
M3man Google, SEO, SEM, YouTube %38 Facebook fifinnsivuastinsng e
oeslanuumungUszasivesmInaaiavia IngaziuAsullauaziunuslum
Ardesnmsvadiithluld Hefusznaums §uilnm uazauludsas

b

gInanUFUAIMNLAzANNTUEA Metaverse

funiy yydndaiua (eaulad, 2565) naniussinalvegudugudnans
Medical Hub mausunseua Medical Tourism lnenisvenegsnannuaulunain
A FlN Ty a%ﬁqmammmuyjamL'?mmg‘uﬁauhj@?m’jw 12,000 auumsel
ﬁmmé}’aqmﬁmqﬁuLﬁ'amwmmLLazqﬁumwmﬂqﬁmﬂL@L%&JLLﬂ%WﬂLﬁuqﬁu
wazyarAUangsluis 2.1 viluduneaansansy aenndesiuguiifungeds

NIATIVINTATUNN vay3




UMl 1 WeunsngInu-lneuiuensy 2565

&l
=n.
-
Ne}

(poulat], 2564) 189791 Health Focus 1usuuuugsfafidanslésuanuien
g saLilad LL‘LJ’JImJﬁSﬂﬁ]Namﬂm%‘wianmiLﬂEJ’JﬂUﬁGUﬂ’]W’iNLWWUUWJEJﬂ’J’]ﬂJ
Framtmamaluladuasssuunsunmg gy msl,w,l,miuumi@LLaagsumwlﬂﬁn
Feagndnsielulasianizluga Metaverse naidhfunisusmsduavaIw 1
nssnwmseeulataenaneifudosnfuntu varsutninsianmelulad
Augmented Reality (AR), Virtual Reality (VR) wag Extended Reality (XR)
ewaundunsunmgliiuszansnmBaninfy wu msdeurdaaieuais
nsthsasnwdtheiang uenantuddlddnumeinisiiauninisdnlandssay
WAN1saigULsIluenndneIeY

nyumwgsia (eaulad, 2565) lndinsgiwualdugsianuaalul 2022
warluownasl3hmevsamanisal COVID-19 fuuiliamsusudifiy uenont
wqmﬂiﬁmaqmusimmamm%mmmmvLﬂaaulﬂlwmﬂm WU JUAPIUAVAIN
LAEAINNNUILLAUNINUINT UL ITIIAFILAVBIU DL NI VAN TLAUNIN
LLavaummmmvLmuimmaanﬂﬂf]ﬁ'a’maarz’ﬂﬁmsﬂuaﬂmiemaawLmamuiammq
Metaverse mU'{Lﬂm]vaﬁsmawmaﬂmm‘wiﬂmmmawammuuavmswma
Waeriunisludumesdrnniueensiniy mmmmumuiimmimmmmiﬂmm
(Loyalty) fumsndudnlansidudmiuds mreasiunmauduassdnfusidesd
mMsUsuIany UFuiagnasniian @onndediun1siATeiveslseyuigsnag
(eoullat], 2564) ipsin COVID-19 dsHapenannronginssnvesgiuslaadely
ogsunduiinislietundnfasinduaiuuasiniusazusmihtosas ingn
msszrndlanthnnewifiaue vhlAnnsteerutesseulatiifulaty
9g197MINszlen WuReatuANTIUYesinInTIzianaeusy (eaulail, 2565)
faliduiuuliunnunudunsquaiouasUusumiingouen fagndndugsia
armanalnglilauuuinmnsglanistesay 15-20 et Mngsiadulsmenuiauas
ARENTTUIINAGTLNLEIUAIINY

AULYBN9TENINGINIATUFUATNLAZAIIUNIULALNITAAINANG
NNHANIANYI1VD Kamel & Zhang (2021, p. 1) %ﬁmmumﬁim}muammw

wezmny Sudslsunseeeiiveetususslneamelumemsunii,
nstuwRnvedanadiousswunldlalyseddmidnaely szuu Diital Twin
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1N ULa7 Immmaﬁm‘lanﬁ%ﬁamLﬂmummﬂmamaiwawuﬁmﬁmLLUU Whole
Genome Sequencing quﬁﬁamuamammwmﬂmamnLaam IRHGLATARVGAIIGE
lovlaloduuuFealyaiann 10T faus Smart Watch wag Smart Clothing ignén
1#luT3nszd1iu luaufa Smart Home fignéegmalulagiaiiouasdagniinn
Tgn1anisunngnainany 1u n15le Augmented Reality 1n928lun1snsa
nI¥ANFUNE Lﬁ@TﬁLLW%sjméfmlﬁmiué’w%w%amﬁ%ammﬁmaﬁauﬁﬂ (Surgery
Simulation) lumssindindisudon enn uazilimnandesgs Wy Mssiidndudenuns
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NOUNIANTTS mumumimumﬁaauLwﬂiuiaEJLamaumqgﬂumﬂﬁnmﬂumﬁLﬁau
MeAnia @353 audEnNTERansEne 9 anluedafitnAnwwnmddes
Soufusresennsslugnselninasatundwansssads luewansulng
dnAnwunndazanunsalaniglinianssinyinnaonly Metaverse Talngluda
A1N9DNINUIU mmﬂﬁvﬂaumimuammwLLav‘vmmmwmuummsamv
MauaﬂﬁnammmﬂiﬂaaLamau%ﬂum Metaverse 1 mﬂ%ﬂﬂummmamﬂmﬂ@
ﬂ’ﬂllﬁﬁi‘ﬂLLau(ﬂ@\‘iﬂﬁW\]uLiﬂugﬂﬁuauﬂ’]iﬂﬁﬁﬂ%ﬁ?&l’]ﬁﬂﬁ\‘l@iﬂlﬂmﬂ’m Telsidosd
nstuneszezlng ¢ wuluedn

Mileva (Online, 2022) nanyinsaaadavialugn Metaverse fimnaidonles
AUTININUFUNINLLAL mmmﬂmaLﬁmmaiwiamaim 7 Wifugusenaunis
Fludureanssiuiuasmaiauademsig q mshnasetaueduf
It uslae N1sas1eresuIenaninegvIausn15veIsIua n1saseAasue
dudn viltanusadislenadmiunisaiaeldll o Ganagndnisnaindaiia
YaaduARzansaamananlavesfuilnalutemisesuladls waglulan
Metaverse HUSLNAAZENUNTOEUNANUAUAYITOUSNITVDITIUAKIY Avatar U89
yndhensiinfsiugunsal Smart Device Milwoviaisossumaluladtaa
Usehvg (AN) lnegusenaun1sandnsain Metaverse inusuldlunisvinlavanuay
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Wsgyiulalvnguslnaumelulad Virtual Reality (VR) Augmented Reality (AR)
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