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Abstract
The objective of this research were to study and compare marketing communication factors
effect to choosing of low cost airline for service users the youth group In eastern region province,
a case study of students in Rajamangala University of Technology Tawan-ok, Bangpra campus were
used as a sample group and tool for gathering the data was a set of questionnaire. Besides;

frequencies, percentage, means, standard deviation, independent sample t-test, one-way analysis of
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variance. The research finding were: All aspects and separate of marketing communication factors
affect to choosing the low cost airline in eastern region province, a case study of student in
Rajamangala University of Technology Tawan-ok, Bangpra campus were high level. A comparison of
marketing communication factors affect to choosing the low cost airline in eastern region province,
a case study of student in Rajamangala University of Technology Tawan-ok, Bangpra campus were
by service users who had different gender age, school level, faculty, and arerage income pre-month
with marketing communication factors affect to choosing the low cost airline was no statistically
significance service users with different experience to used airline had different marketing
communication factors affect to choosing the low cost airline overall were statistically significance

at 0.05 level significance.

Keywords: Marketing Communication, Low Cost Airline, Eastern Region
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