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Abstract

The objectives of this research were to study the relationship between personal factors and
the behavior of using Boonterm top-up 2) to study the relationship between attitude factors and the
behavior of Boonterm top-up and 3) to study the relationship between marketing mix factors and
Boonterm top-up, A case study of Nakhon Pathom province. The samples were 400 Boonterm top-up
vending machines that were located in Nakhon Pathom province, using questionnaires as a tool for
data collection. The statistics used for data analysis were frequency, percentage, mean, standard
deviation and chi-square statistics 1. Most samples are female under the age of 24, a bachelor’s
degree, an average monthly income from 10,001-15,000 baht 2. Attitude towards the use of
Boonterm top-up A case study of Nakhon Pathom province, the researcher found that in the overall
sample, the attitude towards the use of Boonterm top-up were at a high level. The aspect that had
the highest average value was value, and reliability of service providers respectively 3. Marketing mix
factors of using Boonterm top-up, a case study of Nakhon Pathom province. The researchers found
that the samples focusing on the marketing mix factors of Boonterm top-up service were at the high
level. When each aspects were separated, it was found that the maximum mean was product,
efficiency respectively. The minimum mean aspect was marketing promotion 4. Behavior of using
Boonterm top-up, the researchers found that most respondents used Boonterm top-up once
a month and used Boonterm top-up machines to top up mobile phones. By topping up in the amount
of 50 - 100 baht. 5. Result of hypothesis testing, it was found that 1) personal factors in terms of
education, occupation and monthly income, there is a relationship between the behavior of using
Boonterm top-up services, a case study of Nakhon Pathom province In the frequency of use of
services, 2) Attitudes of values are related to the behavior of using Boonterm top-up in the frequency
used in Boonterm top-up vending machines and in the reliability relates to the behavior of using
Boonterm top-up in terms of the types of services that are often served. 3) There is a relation between

marketing mix factors and the behavior of using Boonterm Top-up in the type of services often served.

Keywords: Consumer behavior, top-up machine, top-up system
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