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Abstract

This research is aimed at firstly, to study the personal characteristics of master’s degree
students, including gender, age, education level, status, job title, monthly income, and working
periods. Secondly, to study the level of university image, perceived teaching quality, and marketing
communication of master’s degree students at Srinakharinwirot University, and thirdly, to study the
university’s image, perceived teaching quality, and marketing communication correlated with the
decision to attend Srinakharinwirot University of master’s degree students. A sample of 334 graduate
students from various faculties at Srinakharinwirot University was used as a research tool. It has a
reliability value of 0.986 and analyzes the data with the percentage, the mean, and the Pearson
correlation coefficient. The results showed that the majority of males between the ages of 21 and 30
graduated with a bachelor’s degree or equivalent, operational positions, and a monthly income of
35,001-45,000 baht with a working period of 4-6 years. and level analysis approach of university image,
perceived teaching quality, and marketing commmunication were found to be at a good level. Moreover,
they are associated with the decision to attend Srinakharinwirot University in the same direction at a
statistically significant level. 0.01. The recommendations provided by the research should improve
the university’s image by increasing new products and services to cover and meet the needs of all
groups of learners; moreover, perceived teaching quality should be improved in areas such as regular
training and skills development for faculty staffs so that they can have the knowledge to work and
advise students correctly, understand the needs of students with different needs according to their

status, and communicate marketing promotion to students in its entirety.
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